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EcHlor  &  Publisher 


Whether  you  count  six-day  or  seven-day  figures  (the  Chicago  Daily 
News  is  published  six  days  a  week),  the  outstanding  choice  of  Grocery 
Advertisers  is  the  Chicago  Daily  News  .  .  .  and  has  been  as  far  back 
as  records  go!  Media  Records  show  currently: 

In  TOTAL  DAILY  (Monday  through  Saturday)  GROCERY  LIN¬ 
AGE,  the  Chicago  Daily  News  published  more  than  4,469,000  lines 
during  the  first  11  months  of  1959  .  .  .  70%  MORE  than  its  nearest 
competitor  !* 

In  TOTAL  GROCERY  LINAGE  for  seven  days,  the  Chicago 
Daily  News  ran  37%  MORE  than  the  second  paper!* 

*Chicago  Tribune.  (Zone  linage  of 
Daily  News  and  Tribune  adjusted.) 

CHICAGO  DAILY  NEWS 

Chicago’s  leading  guide  for  food  shoppers 


additional  uiood 

REELS,  TENSIONS,  AUTOPASTER, 
for  R.  R.  Donnelley  &  Sons  Co. 


Fine  quality  coated  papers  are  used  by  the  Donnelley  organi¬ 
zation  to  print  the  NATIONAL  GEOGRAPHIC.  Special 
type  Reels,  Pneumatically  Controlled  Running  Belt  Ten¬ 
sions  and  Thymotrol  Autopasters  are  required  to  feed  coated 
paper  to  the  high  speed  presses  used  for  this  job.  Pasters 
are  made,  automatically,  at  full  running  press  speeds. 

WOOD  designed  and  built  this  paper  handling  equipment 
which  accommodates  paper  rolls  up  to  43  inches  in  diameter. 

If  your  plant  has  need  for  similar  equipment,  custom- 
built  to  handle  large  paper  rolls,  we  will  collaborate  with 
your  engineers  in  producing  the  machinery  needed. 

Send  for  literature  describing  WOOD  Reels,  Tensions 
and  Autopasters. 


IT’S  GOOD 


PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


V,/OOD.  custom  built  equip 
ments,  approximately  10' 
high,  9'  wide,  8'j'  deep: 
attached  to  high  speed 
Cottrell  rotogravure  press. 


} 


More  than  85%  of  Baltimore  families  (1.5  million  people)  live  within  a 
15-mile  radius  from  the  heart  of  downtown— roughly  the  ABC  city  zone — 
making  Baltimore  a  uniquely  compact  market. 

An  estimated  92%,  of  the  total  Baltimore  market  retail  sales  are  made  in 
this  same  compact  area,  making  it  a  highly  productive  market  (America’s 
12th  largest,  in  fact). 

Baltimore’s  centralized  growth  in  the  past  20  years  has  added  half  a 
million  people  (about  equal  in  size  to  such  complete  cities  as  Miami 
or  Rochester) — making  it  an  ever-growing  as  well  as  a  compact,  rich  market. 

Contact  with  this  compact  market  now,  as  always,  can  best  be  established 
by  your  use  of  the  Sunpapers.  More  than  88'  e,  of  our  daily  circulation 
(77%  of  it  home  delivered)  and  more  than  82%  of  our  Sunday  circulation 
(80%  home  delivered)  is  in  Baltimore’s  compact  city  zone.  With  the  Sun- 
papers,  you  reach  the  overwhelming  majority  of  Baltimoreans  where  they 
live,  where  they  work,  and  where  they  buy. 


The  Baltimore  Sunpapers 


^BC  B 1 20 IBB:  Combined  Morning  and  Evening  414,465 -Sunday  316,007 


National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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_  FLORIDA'S  BEST  NEWSPAPER 


EDITOR  &  PUBLISHER  CALENDAR 


JANUARY— 1960  | 

7- 10 — Copley  Seminar  for  Advertising  Managers,  Borrego  Springs  Calif.  ' 

8- 9 — Virginia  Press  Association,  Jefferson  Hotel,  Richmond,  Va. 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  Sheraton 
Plaza,  Boston. 

11- 22 — American  Press  Institute,  Circulation  Managers  seminar.  New  York. 
14-15— Allied  Daily  Newspapers  of  Washington,  Seattle. 

14-16— Arizona  Newspapers  Association.  Ramada  Inn,  Phoenix 
14-16 — Wyoming  Press  Association,  Casper. 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference.  Hotel  Schroedar, 
Milwaukee,  Wis. 

17— 20 — Newspaper  Advertising  Executives  Association,  Edgewater  Beach 
Hotel,  Chicago. 

18 —  National  Association  of  Real  Estate  Editors,  Conrad  Hilton  Hotel, 
Chicago. 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston. 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kenmore, 
Boston. 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — Now  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque. 

23- 25 — Texas  Associated  Press  Managing  Editors  Association,  Caprock 
Hotel.  Lubbock.  Texas. 

24- 27 — Southern  Classified  Advertising  Managers,  White  Plaza  Hotel. 
Corpus  ChristI,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Workshop. 
Hotel  Sheraton  East.  Now  York. 

29-30 — Newspaper  Purchasing  Executives  Conference,  Netherland  Hilton. 
Cincinnati.  Ohio. 

29- 30 — Michigan  Press  Association,  Kellogg  Center,  East  Lansing.  Mich. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboken 

31- Feb.  2 — Now  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuse. 
Syracuse  N.  Y. 

31-Feb.  2 — Texas  Daily  Newspaper  Association,  Angelina  Hotel.  Lufkin. 

FEBRUARY 

4 — Associated  Press  Association  of  California  and  Nevada,  Hotel  Statler, 
Los  Angeles. 

4-6— Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus.  Ohio. 

4- 7 — California  Newspaper  Publishers  Association.  Statler,  Los  Angeles. 

5 —  Advertising  Federation  of  America,  Statler-Hilton  Hotel,  Washington. 

5 -  Newspaper  Comics  Council,  Park  Lane,  New  York. 

8-19 — American  Press  Institute.  Advertising  Executives  seminar  (newspapers 
under  75,000). 

12 — Connecticut  Editorial  Association,  Statler,  Hartford,  Conn. 

15-17 — New  York  State  Publishers  Association,  Buffalo. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel. 
Harrisburg,  Pa. 

19- 21 — College  Editors'  Conference,  Overseas  Press  Club,  New  York  City. 
19-21— Mississippi  Valley  Classified  Advertising  Managers  Association, 

Hotel  LaSalle,  Chicago.  III. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting.  Drake 
Hotel,  Chicago. 

27-29 — Northwest  Mechanical  Conference,  Hotel  Leamington.  Minn. 

27- 29 — Midwest  Newspaper  Advertising  Executives  Association.  Little 
Rock,  Ark. 

MARCH 

6- 8 — SNPA  Mechanical  Conference  (Western  Division],  Hotel  Marion, 

Little  Rock,  Ark. 

7- 8 — New  England  Newspaper  Advertising  Executives  Association,  Parker 

House,  Boston. 

7-18 — American  Press  Institute  seminar  for  managing  editors  and  news 
editors,  Columbia  University,  New  York. 

10-12— Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel,  Baton 
Rouge.  La. 

17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratford 
Hotel,  Philadelphia,  Pa. 

21-April  I — American  Press  Institute  seminar  for  city  editors,  Columbia 
University,  New  York. 

24-26— International  Press  Institute  assembly,  Tokyo. 

28- 30 — Science  Writers  Institute,  University  of  North  Caroline,  Chapel  Hill. 
N.  C. 

31-Aprit  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittany 
Lion  Inn,  University  Park,  Pa. 
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wire  -  phone  -  write  or  better  still 
visit  us  for  detailed  market  data. 
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^^Suppose  this  could  be  a  typographical  error? 
Says  here  that  the  New  York  News  has  2,200,000 
exclusive  readers  over  fifteen  years  of  age— and 
65%  of  them  are  in  better  income  families ?W 
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STOCKINGS  ARE  FULL 
IN  ALTOONA! 
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Christmas  lists  are  longer,  and 
festive  boards  are  groaning  in 
Altoona  and  Blair  County  this 
year! 

Thriving  new  industries  and  the 
old  dependable  ones  have  been 
pushing  up  the  income  figures,  and 
retail  sales  follow  right  along. 
Average  per-family  food  spending 
is  way  above  state  and  national 
averages — $1,009  for  last  year! 

Food  sales  for  1958  were  over  $40- 
million,  with  total  retail  sales 
topping  $  140-million!  And  Santa’s 
load  will  be  heavier  than  ever  this 
year,  with  millions  in  goodies 
under  Altoona’s  trees. 

Rough  for  Santa  Claus,  but  mighty 
nice  for  advertisers — easy  to  cover, 
with  one  daily  newspaper  reaching 
3  out  of  4  Blair  County  homes, 
and  serving  85%  of  Altoona 
city  families! 


SEASON'S  GREETINGS  TO  ALL  FROM  THE 


Happy  holidays  to  all  newspapermen  everywhere.  .  .  .  And 
a  Dallas  church  bulletin  urges:  “Remember  to  buy  ('hrist- 
mas  seals  to  fight  TV.”  There’s  a  good  crusade  for  any  season: 
Down  with  the  phonies  in  ’60!  .  .  .  Newsmen,  gathering  at 
Yule  parties,  are  still  repeating  that  gag  line  in  a  New  York 
Daily  News  story  last  Summer:  “Castro  visited  the  New  York 
'  Times,  an  English-language  daily  newspaper.”  .  .  .  News  Editor 
i  Paul  Busselle,  Pasco  (Wash.)  Columbia  Basin  News,  headlined; 

“Gov.  Long  ‘Pasturized’  ”.  .  .  .  A  comma  left  out  of  a  head 
I  can  change  its  meaning  disastrously,  points  out  Montgomery 
Mulford,  Buffalo,  who  offers  in  evidence  this  one  from  the 
j  Buffalo  Courier-Express:  “Lavish  Displays  in  India  Planned 
by  U.S.  Reds.”  The  comma  should  have  been  between  L.S.  and 
Reds,  of  course.  And  Ed  Berman,  Woonsocket  (R.  1.)  Call,  sub¬ 
mits  this  one  from  the  Worcester  (Mass.)  Sunday  Telegram: 
“Ike’s  Cold  Doctor  Says  Is  Better,”  not  one  but  two  comma* 
short  of  making  sense. 

— Here’s  a  “short  take’’  from  Lester  Fox,  Upper  Darby,  Pi.! 
“  ‘.Short  Takes’  has  been  an  E&P  feature  for  a  long  time.  Ttiei 
in  your  column  you  wrote  about  a  story  in  ‘short  takes.’  My  qun- 
tion:  Isn’t  ‘short’  unnecessary?  Doesn't  ‘take’  mean  in  ‘short 
pieces,’  a  little  at  a  time?  Is  there  such  a  thing  as  a  ‘long’  take?  Mt 
Webster’s  International  doesn’t  help  much.  It  says  of  ‘take’  (n): 
‘The  portion  of  copy  a  compositor  has  at  one  time,  or  the  tj-pe  set 
from  it.’  That  could  be  the  whole  piece  of  copy.”  One  man's  guew: 
There  can  be  long  and  short— and  intermediate— takes. 


Hltoona  SKitror 

Altoona  Pennsylvania's  Only  Daily  Newspaper 

Richard  E.  Beeler,  Adv.  Mgr. 


How 
AC6 

RESEARCH 
SERVICE 
Sells  Newspaper  Schedules 

For  years  ACB  has,  on  order,  furnished  its  Newspaper  Re¬ 
ports  to  advertisers.  These  Reports  detail  the  amount  of 
display  linage  which  competing  brands  use  in  various  cities. 

Many  times  when  we  have  reported  to  an  advertiser  that 
his  brand  was  falling  behind,  we  have  noticed  new  schedules 
had  been  placed  to  meet  the  competition. 

Recently,  one  of  the  nation’s  largest  advertisers  cited  a 
specific  example  to  us.  ACB’s  Research  Reports  showed 
this  advertiser  certain  districts  were  falling  behind  in  their 
sales  because  of  two  little  newspaper  advertising.  Immedi¬ 
ately  these  weak  spots  received  additional  display  schedules, 
on  the  strength  of  ACB  Newspaper  Research  Reports. 

*7^  Advertising  Checking  Bureau,  Inc. 

New  York  (10  )  353  Park  Artnoe  SouUi  •  Chleaie  (3)  U  B. 
Mlohlian  Ara.  •  Celumbiu  (15)  20  South  Itilrrt  )3l.  •  Meaihlt 
(S)  1(1  JaganoD  Ara.  a  Baa  Fraaelaaa  (5)  ft  lint  bt. 


|THt  SERVICE  THAT  HELPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


— “From  church  page  editor  to  prostitute — even  make-believe 
prostitute — is  a  big  step.”  That  was  the  lead  to  a  story  by 
Mary  Burdelak,  22,  Gary  (Ind.)  Post-Tribune  church  editor, 
who  posed  as  a  B-girl  in  some  of  the  city’s  toughest  bars  to 
find  out  how  borderline  prostitutes  operate.  She’s  a  recent 
journalism  graduate  of  Marquette  University.  .  .  .  Drama  critic 
Stan  Anderson,  Cleveland  Press,  fulfilled  a  40-year  ambition 
by  acting  as  a  clown  in  Ringling’s  circus  for  a  day.  .  .  .  Pub¬ 
lisher  Arthur  Ballantine  Jr.,  Durango-Cortez  (Colo.)  HeraM. 
was  elected  a  trustee  and  secretary  of  the  new  non-profit  Helen 
Thatcher  White  Foundation,  formed  to  operate  a  narrow  gauge 
passenger  train  48  miles  through  the  Rockies  between  Durango 
and  Silverton,  Colo.  .  .  .  Editor  Walter  B.  Sanders,  81,  has 
no  thought  of  retiring  from  his  Nunda  (N.  Y.)  News,  founded; 
by  his  father  100  years  ago,  more  than  a  year  before  Lincoh 
became  President.  .  .  .  And  Charles  1.  Bloo(i,  89,  is  still  writing 
his  daily  column  for  the  Kansas  City  Star,  which  he  has  served 
75  years.  Reporters  working  for  him  during  his  32  years  as 
city  editor  of  the  Times,  the  morning  edition,  included  Russel 
Crouse,  Jerome  Beatty,  Wesley  Winans  Stout.  Ernest  Heming¬ 
way. 

Ttco-Fingered  ArtisCs  Prayer 

Oh  Lord,  let  me  type 

Ere  my  life  shall  be  closed 
Just  one  page  of  script 

With  no  letters  transposed! 

—Tom  Pease 

— Lou  Gale,  outdoors  and  travel  editor  of  the  Cleveland  Plan' 
Dealer,  successfully  battled  mud,  red  ants  and  charging  elephant; 
in  a  64-day  African  safari  hut  couldn’t  fight  hours-long  delay  i® 
returning  home  due  to  airport  congestion  and  mechanical  dif 
ficulties  in  Chicago.  .  .  .  Some  of  the  best  of  the  column; 
Zoe  Kincaid  Brockman  has  written  in  the  last  30  years  lot 
the  Gastonia  (N.  C.)  Gazette  have  been  collected  into  a  128- 
page  book  “Unguarded  Moments”  (Heritage  House  Publishers,, 
Charlotte,  N.  C.).  Introduction  is  by  Jonathan  Daniels,  editor 
of  the  Raleigh  (N.  C.)  News  and  Observer.  .  .  .  Nard  Jonei 
chief  editorial  writer,  Seattle  (Wash.)  Post-Intelligencer, 
author  of  “The  Great  Command”  (Little,  Brown),  story  of  ^ 
missionary  movement  in  the  Pacific  Northwest  around  18511 
EDITOR  ac  PUBLISHER  for  December  26.  1959 
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FOR  1960  SALES  GAINS  IN  HUDSON  COUNTY,  N.J. 


THE  HUDSON  COUNTY,  N.  J.,  MARKET 

•  •  •  means  PEOPLE 


America's  31  st  Largest  Market  1 4,444  People  Per  Square 

5th  Most  Densely  Populated  in  U.  S. 


HUDSON  COUNTY'S  693,000  POPULATION 

.  .  .  means  SALES 

Pood  Sales  $226,684,000  Retail  Sales  $740,330,000  Drug  Sales  $20,865,000 
Apparel  Sales  $70,026,000  Household  Sales  $49,215,000  Automotive  Sales  $95,646,000 


THE  JERSEY  JOURNAL  CIRCULATION 

.  .  .  means  COVERAGE 


The  Largest  Circulation  of 
any  Newspaper  in  this 
203,050  Family  Market. 


2  of  every  3  copies  Home- 
Delivered. 


Represented  Nationally  by 
Moloney,  Regan  &  Schmitt,  Inc, 


A  Merry  Christmas  to  Atl 

Editor  &  Publisher  sends  greetings  for  a  ver\'  Merry  Christmas  to 
all  our  friends — all  our  readers  and  our  advertisers.  If  we  could  be 
a  Santa  Claus  and  deliver  these  greetings  in  j>erson  they  would  be 
attached  to  appropriate  gifts  such  as  these: 

To  pidjlishers  and  general  managers  a  fool-proof  method  of  meeting 
rising  costs  without  impairing  the  product  or  its  service; 

To  editors  a  larger  and  better  staff  with  which  to  improve  the  paper; 

To  editorial  writers  the  gift  of  vision;  and 

To  reporters  the  time  for  reflection  and  thoroughness; 

To  advertising  managers  a  never-descending  curve  of  linage  in¬ 
creases;  and 

To  advertising  salesmen  bigger  schedules  from  every  account; 

To  circulators  a  corps  of  infallible  carrier  boys  and  increased  sub¬ 
scriptions; 

To  all  mechanical  superintendents  and  their  crews  the  gift  of  Inand 
new  equijmient,  greater  efficiency,  without  loss  of  jobs; 

To  ecpiipment  manufacturers  the  machine  of  their  dreams  that  will 
make  all  others  obsolete; 

To  syndicate  managers  and  editors  the  bell-ringing  features  that 
will  set  new  sales  and  readership  records; 

To  newspajjer  representatives  victory  in  selling  all  those  hard-to- 
convince  accounts; 

To  public  relations  men  the  gift  of  clients  that  do  not  get  into 
trouble  with  their  employees,  the  public  or  with  Congress; 

To  advertisers  both  local  and  national  the  product  the  public 
can’t  do  without  and  the  sales  to  go  with  it; 

To  advertising  agencies  a  list  of  accounts  with  products  the  public 
can’t  do  without  which  can  be  promoted  only  through  newspaper 
advertising; 

To  employers  and  to  unions  alike  the  gift  of  collective  bargaining 
without  rancor  and  of  settlements  fair  and  reasonable  to  all  with¬ 
out  strife; 

To  all  executives  the  perfect  secretary; 

And  to  secretaries  everywhere  a  boss  who  is  understanding,  reason¬ 
able  and  generous. 


.4nd  tchen  they  had  opened  their  tret- 
sures,  they  presented  unto  Him  gi/u; 
gidd,  and  frankincense,  and  myrrh.— 
Matthew,  II;  II. 


Editor  &  Publisher 

9  THE  FOURTH  ESUTt 

Th#  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdoni 
established  March,  1892;  The  Fourth  Estati 
March  I,  1894;  Editor  &  Publisher,  June  2t 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 

'  Publisher,  Chairman  of  Board,  1912  1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features 
James  L.  Collings,  Ray  Erwin,  Richard  Fried¬ 
man,  Philip  N.  Schuyler;  Advertising  News, 
Robert  B.  McIntyre,  Marketing  and  Researcli 
Manager,  Albert  E.  Weis;  Marketing  Con- 
I  sultant,  Ray  B.  Prescott;  Librarian,  Jaw 

Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manage' 

I  Leach  Laney;  Advertising  Production  Mae- 

I  ager,  Bernadette  Borries;  Promotion  Mae- 

ager,  George  Wilt;  Circulation  Director 
George  S.  McBride;  Circulation  Manager 
George  H.  Strata;  Clauified  Advertiiieg 
Manager,  J.  C.  H.  Bollinger 
General  OfRces — Suite  1700,  Times  Towar 
1475  Broadway,  Now  York  36,  N.  Y. - 
BRyant  9-3052. 

BUREAUS 

Washington:  Pat  Munroe,  1201  National  Pres; 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-W^ 
Editor:  Harry  B.  Mullinix,  Western  Advi^ 
ing  Manager;  Grant  Biddle,  Representative' 
360  North  Michigan  Ave.  State  2-4898. 
Boston:  Guy  Livingston,  344  Little  Bldg., 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Pf** 
Building.  Woodward  1-6085. 

San  Francisco:  Campbeil  Watson,  Paol* 
Coast  Editor;  Duncan  A.  Scott.  Advertis^ 
Representative;  85  Post  St.  Garfield  1-79511 
Los  Angeles:  Frederic  C.  Coonradt,  Corn- 
spondent.  School  of  Journalism,  UnlversiY 
I  of  Southern  California.  3518  University  Ave 

Duncan  A.  Scott,  Advertising  Reoresente- 
tlve,  1901  West  8th  St.,  Dunkirk  6-4151. 
London,  England:  Alan  Delafons,  Manager,  S 
Ethelbert  Road,  Birchington,  Kent  Englai* 
Peter  Bostock,  correspondent,  14,  Alberme'' 
Street,  London,  Wl. 

Paris,  France:  G.  Langelaan,  Cor'espondsd 
48  Avenue  de  Paris.  Vincennes  (Seine) 
Chaner  Member  Audit  Bureau  of  CircoUlie* 
Member  Auociated  Buiineas 
mo.  awerase  net  paid  June  30.  IS-iS — *•••' 

I  Renewala  to  0«t.  31,  1933— 76.70gb. 
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Mrs.  Vernon  Blank,  in  pink  satin, 
slightly  shorter  in  the  front  than  in 
the  back.  —  Chicago  (Ill.)  Daily  Tribune. 

• 

For  the  homemaker  who  entertains 
frequently,  a  hand-cranked  floor  slicer 
can  be  a  real  boon.  Machine  can  be  ad¬ 
justed  to  give  cuts  from  ultra  thin- 
to  man-size,  half-inch  slices.  —  Superior 
(Wis.)  Evening  Telegram. 

• 

The  flavor  of  the  new  dry  skim  milk 
is  mild  and  delicate,  and  its  faint  smell 
resembles  that  of  sw’eet  died  coconut.  — 
Los  Angeles  (Calif.)  Herald-Express. 

• 

Remain  clam  when  the  teen-agers  an¬ 
nounce  they  plan  to  cook  a  spaghetti  din¬ 
ner  in  your  kitchen.  —  Salem  (Ore.) 
Capital  Journal. 
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RESEARCH  FACTS 

I  would  like  to  compliment  E&P  on  the 
new  series  of  articles  (The  Facts  About 
Newspapers)  dealing  with  media  research. 
...  If  all  of  the  articles  are  as  good  as 
the  first  one,  I  think  it  will  represent  a 
very  fine  contribution  to  the  newspaper  in¬ 
dustry. 

James  J.  Cooper 

The  John  Budd  Co 
Chicago,  Ill. 

*  *  * 

This  is  great  ammunition  —  something 
that  our  ad  staff  has  needed  for  a  long, 
long  time!  We  intend  to  bring  this  ma¬ 
terial  into  staff  discussions.  With  three 
big  TV  stations  and  a  flock  of  radio  sta¬ 
tions  in  town  and  all  cutting  in  on  our 
business  it  behooves  us  to  watch  out  for 
their  hooves. 

M.  B.  Frost 

Director,  Public  Service, 

Pittsburgh  (Pa.)  Sun-Telegraph. 


This  is  one  of  the  greatest  .services  you 
have  ever  come  up  with  in  behalf  of  the 
newspaper  business. 

Charles  B.  Lord 

Advertising  Director, 

Indianapolis  Star  and  Neus. 

CITY  HALL  NEWS 

I'm  sure  there  must  be  other  reporters 
who  find  the  doors  locked  at  City  Hall. 
Pd  like  to  exchange  information  with  them 
on  what  forms*  secrecy  takes  in  their  re¬ 
spective  city  governments  and  what  they 
have  done  about  it. 

In  Shreveport,  the  city  hall  reporter’s 
biggest  headache  is  the  “pre-council”  meet¬ 
ing.  At  these  gatherings,  the  mayor  and 
the  four  city  commissioners  discuss  in  de¬ 
tail  business  which  will  be  placed  on  the 
agenda  for  the  public  council  meeting  the 


following  day.  The  “pre-council  ’  is  closed, 
and  tightly. 

Bill  Stuckey 

Shreveport  (La.)  Times. 

factlal'ly  untrue 

The  annual  report  of  the  American 
Civil  Liberties  Union  contains  this  state¬ 
ment:  “The  Charleston  (S.C.)  .Ve/cs  and 
Courier  is  editorially  forsaking  total  seg¬ 
regation.” 

In  an  editorial  Dec.  16,  the  News  and 
Courier  said: 

“This  is  factually  untrue.  To  begin  with, 
the  News  and  Courier  never  talks  about 
‘total  segregation’.  Crowds  in  the  streets 
and  public  buildings  are  unseg'egated. 
Housing  in  most  Sonthern  cities — notably 
in  Charleston — is  unsegregated.  Many 
areas  of  life  are  unsegregated.  We  fre¬ 
quently  have  spoken  of  changing  patterns 
in  race  relations  and  adaptation  to  varied 
conditions. 

“The  News  and  Clourier  has  objected  in 
the  past,  continues  to  object  in  the  pres¬ 
ent,  and  plans  to  object  in  the  future  to 
forced  mixture  of  races  in  the  public 
schools.  Our  viewpoint  has  not  changed — 
indeed,  it  has  been  strengthened  by  events 
in  the  integrated  North — with  respect  to 
this  subject. 

“The  American  Civil  Liberties  Union  is 
snatching  at  straws  to  promote  a  cause 
that  is  being  exposed  daily  for  the  fraud 
that  sensible  people  all  along  have  known 
it  to  be.  To  misrepresent  the  News  and 
Courier,  a  regional  newspaper  whose  voice 
has  been  raised  repeatedly  and  consist¬ 
ently  to  defend  the  people  it  serves  from 
the  evils  of  a  monstrous  racial  program,  is 
a  weak  and  ignoble  gesture  indeed.” 

I  hope  this  meets  your  request  for  a 
statement  concerning  the  .\CLU  report. 

Thomas  R.  Waring 

Editor, 

Charleston  (S.C.)  News  and  Courier. 


last  vet  goes  home 

Hungerford,  Pittsburgh  Post-Gazette  j 
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The  New  York  Times  is  as  necessary  as  an  ency¬ 
clopedia  to  a  newspaper.  It  provides  the  depth, 
breadth  and  variety  we  can  get  in  no  other  daily 
medium  at  our  disposal.  The  Times  is  the  best 
‘second’  newspaper  in  our  office,  both  for  daily  use 
and  historical  reference.  It  is  the  only  newspaper 
besides  our  own  that  we  keep  in  bound  form. 
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I960  Prospect:  New  Record 
Advertising,  Circulation 


Cranston  Williams,  ANPA  Chief, 
Foresees  Good  Newspaper  Gains 


Jly  Ray  Er>in 

Newspapers,  which  attained 
their  highest  circulation  and  ad¬ 
vertising  records  in  1959,  have 
good  grounds  for  their  expecta¬ 
tions  of  gaining  greater  goals 
in  1960. 

Cranston  Williams,  general 
manager  of  the  American  News¬ 
paper  Publishers  Association, 
told  Editor  &  Publisher  that  it 
is  against  his  policy  to  assume 
the  role  of  prophet.  However, 
he  said  the  nation’s  expanding 
economy  and  population,  barring 
resumption  of  the  disastrous 
steel  strike,  indicate  an  enlarged 
volume  of  business  for  news¬ 
papers. 

Steel  Is  Key 

“We  think  circulation  will 
continue  to  move  upward  and 
that  there  will  be  an  increase 
in  advertising  volume  in  1960 
over  the  1959  records,  but  much 
depends  on  whether  we  have 
another  steel  strike,”  Mr.  Wil¬ 
liams  assei-ted  w-ith  quiet  con¬ 
fidence.  “I  get  the  impression 
the  steel  situation  is  the  key  as 
to  whether  we  have  a  real  good 
year  or  a  year  without  gains 
over  the  last  one.” 

Mr.  Williams  remarked  that 
the  ANPA  itself  has  the  largest 
number  of  member  newspapers 
in  its  history  and  its  services 
have  iK-en  expanded  to  give  the 
members  what  they  request.  He 
expects  an  attendance  record  to 
be  esUiblished  at  the  April 
meeting  of  the  ANPA  and  noted 
that  a  big  intemational  meet¬ 
ing  of  newspapermen  will  be 
entertained  here  in  1960,  the 
FIEJ  convention. 

The  .\NPA  general  manager 
was  asked  about  the  outlook 
for  newsprint  use  and  produc¬ 
tion  in  the  coming  yeai*. 

Newsprint  Outlook 

“It  looks  like  1960  will  see 
more  new.sprint  used  than  ever 
before  and  it  is  expected  the 
mills  will  be  able  to  supply  the 
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demand,”  he  replied.  “How’ever, 
we  think  the  mills  will  have  to 
give  consideration  to  expansion 
programs  to  give  them  more 
capacity  to  meet  demands  in 
the  next  few  years. 

“The  present  capacity  of  the 
mills  is  sufficient  for  present 
sales  but  the  present  capacity 
will  not  take  care  of  demands 
indefinitely,”  he  added.  “It 
takes  several  years  to  increase 
the  capacity  of  a  paper  mill  so 
planning  in  this  direction  should 
go  ahead.” 

Mr.  Williams  was  asked 
whether  the  narrow’ing  margin 
between  production  and  con¬ 
sumption  and  the  necessity  for 
planning  future  additional  in¬ 
vestments  in  mills  might  cause 
them  to  seek  additional  price 
increases. 

“Thei*e  is  no  indication  news¬ 
print  producers  are  suffering 
any  pain  over  present  prices,” 
.said  Mr.  W’illiams. 

Are  metrepolitan  cities  doom¬ 
ed  to  seiwice  by  fewer  daily 
newspapers  via  the  merger 
route? 

(iause  of  Mergers 

“The  reason  most  mergers  are 
in  larger  cities  is  that  these 
cities  have  the  mo.st  new’spapers 
and  there  is  nothing  to  merge 
in  smaller  places,”  Mr.  Williams 
pointed  out.  “We  ought  to  em¬ 
phasize  that  mergers  come  about 
by  the  increasing  costs  of  pro¬ 
ducing  a  new'spaper.  You  will, 
on  the  other  hand,  always  see 
new  daily  newspapers  being 
established,  depending  on  the 
growth  in  the  various  commun¬ 
ities. 

“Let’s  get  off. the  defensive,” 
urged  Mr.  Williams.  “No  vicious 
person  is  merging  newspapers. 
A  successful  newspaper  has  got 
to  take  in  more  money  than  it 
pays  out.  The  policies  of  labor 
unions  do  not  make  it  easier 
for  owners  and  managements 
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to  solve  the  problems  of  staying 
in  business.” 

The  executive  representative 
for  most  of  the  counti-y’s  daily 
newspapers  was  asked  about 
the  outlook  for  photocomposition 
and  new  methods  of  printing 
newspapers. 

Pliolut'umposiliun 

“I  think  there  is  still  a  great 
field  for  development  of  all  types 
of  photocomposition,”  he  an- 
sw'ered  earnestly.  “The  only  cost 
infonnation  available  is  that 
offerecl  by  an  individual  news¬ 
paper  that  uses  it  in  whole  or 
in  part.  One  would  have  to  know 
all  the  pertinent  facts  in  each 
particular  case  to  evaluate  it. 

“There  is  an  enormous  in¬ 
vestment  today  in  equipment 
nece.ssary  to  produce  newsi>apers 
by  letterpi’ess,”  he  continued. 
“It  is  not  going  to  be  jiossible 
to  eliminate  present  piocesses 
with  new  things  .suddenly  or 
over  a  period  of  a  few  months. 
The  healthy  thing  is  that  the 
newspaper  business  is  not  frozen 
to  any  idea  that  there  is  only 
one  way  to  produce  news¬ 
papers.” 

Mr.  Williams  was  a.sko<l  if 
there  is  any  special  significance 
in  the  fact  that  anti-trust  cases 
have  been  brought  against  news¬ 
papers  in  several  cities  in  the 
last  year. 

Anli-Trust  (iuses 

“The  significance  I  see  in  anti¬ 
trust  actions  against  news¬ 
papers,”  he  replied,  “is  that 
u.sually  everybody  connected 
with  government  in  city,  county, 
state  or  in  Washington  wants 
to  have  more  to  say  about  how 
newspapers  are  operating.  It 
.seems  to  be  a  habit  of  most 
American  people  to  run  to  some¬ 
body  in  government  to  do  some¬ 
thing  about  anything  a  person 
does  not  like.” 

What  are  some  of  the  things 
that  chiefly  bother  or  concern 
ANPA  membera  when  they  dis¬ 
cuss  the  business? 

“The  great  overall  problem  is 
trying  to  increase  revenues  and 
keep  down  costs  so  the  news¬ 
papers  will  take  in  as  much 
money  as  they  have  to  pay  out,” 
said  Mr.  Williams  with  a  wor¬ 
ried  frown  crossing  his  face. 


Headline  in  ^59 

JANUARY 

Marie  Torre  spends  10  days  in  Jail 
NLRB  bans  “closed  shop”  mailrooms 
Field  buys  control  of  Chicago  News 
Lindstrom  quits  as  editor  to  teach 
42-day  Grand  Rapids  strike  ends 
Loeb  sues  on  Haverhill  “conspiracy'* 
“Total  Selling”  mobilized  at  NAEA 
Court  finds  merger  a  public  bcneftt 
FEBRUARY 

Reporters'  contacts  helped  Castro  in 
Cuba 

Brooklyn  Eagle  staff  wins  severance 
pay 

Janies  Copley  heads  group  of  15  papers 
Press  blamed  for  mistrial  in  sedition 
rase 

L.A.  Times  leads  linage  list — 05,378,199 
FBI  nabs  12  for  puzzle  contest  fixing 
23  papers  carry  over  million  classified 
ads 

MARCH 

St.  Louis  Globe  Democrat  sells  its  plant 
Washington  Star  moves  into  new 
building 

Grand  Rapids  Herald  (morning)  sus¬ 
pends 

APRIL 

Last  of  Uregnnion  libel  suits  dropped 
Knight  buys  Charlotte  (N.C.)  News 
Castro  at  ASNE  denies  Communist  ties 
N.Y.  Times  nets  3166.000  profit 
Rocky  Mountain  News  marks  lOOth 
year 

ANPA  consolidates  research  program 
MAY 

Sifton  buys  control  of  Ottawa  Journal 
1,514  firms  on  national  ad  roll  call 
Pulitzer  Medal  goes  to  Utica  papers 
Cleveland  Press  in  $12  million  plant 
N.C.  daily  changes  name  with  the  days 
ITU  vetoes  Westchester  newspaper  plan 
James  Wright  Brown  dies 
JUNE 

l.ee  Syndicate  buys  Montana  group 
Hugh  Baillie’s  “High  Tension”  book 
99-day  strike  on  St.  Louis  (i-D  ends 
U.S.  court  denies  freedom  of  travel 
Loeb  sued  on  Haverhill  “conspiracy’* 
Perry  sells  Jacksonville  (Fla.)  Journal 
170  dailies  now  at  lOc  a  ropy 
250,000  employed  on  newspapers 
JULY 

Antitrust  decree  against  Wichita  Eagle 
Reno  papers  continue  during  guild  strike 
Newspaper  Guild  elects  Arthur  Rosen- 
stock 

Dailies’  circulation  over  58  million 
Gannett  buys  Camden  (N.J.)  Courier 
Post 

Kemsiey  sells  empire  to  Thomson 
Robert  White  II  heads  N.Y.  Herald 
Tribune 

Boston  Herald  moves  to  new  building 
AUGUST 

Reporter  wins  $100,000  libel  verdict 
2  representative  firms  consolidate 
Scripps-Howard  and  Hearst  join  in 
S.  F. 

Ohio  adopts  right-to-advertise  law 
5  papers  form  ‘Million  Markets’  group 
Big  coverage  on  ‘Cinderella’  wedding 
SEPTEMBER 

1,200  newsmen  with  Ike  in  England 
Vermont’s  capital  loses  sole  daily 
Khrushchev  at  National  Press  Club 
Chevrolet  runs  ads  in  7,100  papers 
Boston  Herald-Traveler  clearH  for  TV 
Ashmore  leaves  Little  Rock 
OCTOBER 

Words  flow  on  rough  trip  by  Mr.  K. 
lAPA  denounces  all  press  subsidies 
TV  quiz  show  fakery  exposed 
Cost  savings  reported  in  cold  typo 
Newsprint  usage  records  fall 
NOVEMBER 

Hearst  sues  Guild  on  merger  rumor 
Sigma  Delta  Chi  marks  50  years 
.>.000  cameramen  work  for  papers 
Columbus  (O.)  Citizen-Journal  formed 
AP  censures  Hal  Boyle  on  payola 
Portland.  Ore.  dailies  issue  jointly 
Ingersoll  from  Middletown  to  Elizsibeth 
Price  raise  to  provide  scholarships 
Haverhill  antitrust  case  on  trial 
2  reporters  lose  jobs  in  bribe  lie 
DECEMBER 

82  go  with  Ike  on  Peace  Journey 
No  "closed  shop”  in  Honolulu 
Tri-City  Herald  loses  ITU  suit 
UN  convention  limits  newsmen 
Ex-Newsmen  on  Senate  staff  payroll 
Arbitrator  denies  pay  in  shutdown 
Castro  jails  Miami  Herald  reporter 
Detroit  makes  ‘Freedom  Test’ 

J-School  enrollment  incresses 
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Munroe  to  Represent 
E&P  in  Washington 

Editor  &  Publisher  has  ap-  fled  ads  for  the  Atlanta  (Ga.) 
pointed  Pat  Munroe  as  its  Wash-  Journal  after  graduating  from 
ington  Correspondent,  to  sue-  Georgia  Tech  in  1938  with  a 
ceed  the  late  James  J.  Butlei*.  B.S.  in  Industrial  Management. 

Mr.  Munroe  established  his  His  father  was  the  late  Mark 
own  news  bureau  in  Washington  w.  Munroe,  a  banker  at  Quincy, 
in  1948.  Associated  with  him  is  Fla.  Pat,  the  eldest  of  five  sons, 
Gordon  E.  \\  hite.  js  j,ow  43.  He  broke  into  the 

Effective  Jan.  1,  Mr.  Munroe  writing  side  of  journalism  on 
adds  E&P  to  his  list  of  clients  the  sports  staff  of  the  Atlanta 
which  already  includes  Chi-  Journal  and  contributing  to  the 
ago’s  American,  Salt  Lake  City  Sunday  Magazine.  For  post- 
(Utah)  Deseret  Xews,  Lincoln  graduate  work  he  came  to  Co- 
(Neb.)  Journal,  Albuquerque  lumbia  University  and  was  in 
(N.  M.)  Jounml  and  Tampa  the  Class  of  1941  from  the 
(Fla.)  Tribune.  He  also  con-  School  of  Journalism.  He  was 
tributes  to  the  Farm  Journal.  pi*esident  of  the  class. 

In  Pre>s  Building  Naval  Service 

The  Muni’oe  bureau  has  an  Immediately  upon  graduation 
office  at  1201  National  Press  he  was  called  into  service,  hav- 
Building.  Its  services  will  be  ing  been  commissioned  as  an 
available  to  E&P  readers  who  ensign  at  Georgia  Tech,  and 
wish  to  consult  back  files  or  the  was  assigfned  to  Navy  public  re¬ 
special  publications,  such  as  the  lations  in  New  York  for  a  brief 
International  Year  Book  and  the  period. 

Market  Guide.  Later  he  served  in  the  same 

Mr.  Munroe  also  will  be  the  Motor  Torpedo  Boat  Squadron 
official  E&P  contact  on  news  as  U.  S.  Senator  John  Kennedy 
relating  to  the  newspapers  pub-  on  Guadalcanal.  He  had  com- 
lished  in  the  District  of  Colum-  mand  of  supply  missions  for 
bia.  the  invasion  of  Iwo  Jima  and 

Turaing  away  from  banking  Okinawa.  He  left  his  command 
toward  journalism,  Mr.  Munroe  in  Korea  and  came  home  via 
began  his  career  selling  classi-  China.  In  December  1945  he  re- 


Cuba  Says  “Leave” — Buchanan  Flies 


Miami,  Fla. 

James  Buchanan,  Miami  Her¬ 
ald  reporter,  flew  back  from 
Cuba  Dec.  23  after  having  been 
found  guilty  by  a  military  tri¬ 
bunal  of  concealing  facts  on  the 
man  he  went  to  interview — 
Frank  Austin  Young,  American 
adventurer. 

The  sentence  was  “14  years 
at  hard  labor  on  the  Isle  of 
Pines,”  which  the  court  suspend¬ 
ed  on  condition  the  reporter 
leave  Cuba  within  24  hours. 

After  13  days  in  jail  and  after 
the  quick  trial,  a  night  affair, 
Mr.  Buchanan  declared  from 
behind  a  four-day  beard: 

“Thank  goodness,  I  didn’t 
understand  Spanish  well  enough 
to  know  I  was  first  being  sen¬ 
tenced  to  14  years  at  hard  labor. 
I  just  understood  the  ‘leave 
Cuba’  part. 

“I  want  to  thank  all  the  news¬ 
men  and  newspapers  both  in  the 
U.  S.  and  Cuba  who  jumped  in 
on  my  side.  They  helped  my 
morale  tremendously.” 


The  trial  came  with  scant 
advance  notice  to  Mr.  Buchanan, 
the  Cuban  attorneys  retained 
for  him  by  his  newspaper  and 
John  McMullan,  Herald  assist¬ 
ant  managing  editor  who  had 
been  in  Cuba  working  on  the 
case. 

He  was  taken  100  miles  out 
from  Havana  to  the  old  fortress 
of  Pinar  Del  Rio,  whose  thick 
walls  are  pitted  with  the  bullets 
from  execution  squads.  He  met 
his  attorneys  a  brief  50  min¬ 
utes  before  the  trial  started. 

The  three-hour  trial  included 
a  denunciation  of  the  North 
American  press  and  the  “lies” 
they  are  printing  about  the 
Fidel  Castro  government. 

A  highlight  of  Buchanan’s 
own  testimony  was: 

“I  was  never  guilty  of  any¬ 
thing  but  being  a  newspaper¬ 
man.” 

The  point  hammered  in  by  the 
prosecution  was  that  Buchanan, 
after  interviewing  Young  in  a 
Havana  hotel  during  the  lat¬ 


ter’s  short-lived  escape  from  a 
30-year  sentence,  “shielded”  the 
escapee.  He  did  not  call  the 
police. 

The  prosecution  presented  a 
well-prepared  case,  even  dis¬ 
playing  notes  that  Buchanan 
had  taken  in  his  interview  with 
Young  and  had  not  been  able 
to  send  to  the  Herald, 

The  prosecution  presented 
eight  witnesses,  including 
Young,  and  their  testimony  was 
aimed  to  show  that  a  close  re¬ 
lationship  existed  between 
Young  and  Buchanan. 


Buchanan's  Defense 


But  Buchanan  stuck  to  the 
fact  that  he  had  never  met 
Young  before,  despite  45  min¬ 
utes  of  persistent  questioning. 
Prosecution  questioning  went 
like  this: 

“Did  you  deliver  to  the  hotel 
clerk  money  to  pay  Young’s 
bill?” 

“I  accepted  the  money  from 


Young  to  leave  at  the  desk  in  his 
name.” 

“Isn’t  it  true  you  also  fur¬ 
nished  him  bandages  and  io¬ 
dine?” 

“I  contacted  the  U.  S.  Em¬ 
bassy  for  the  sole  purpose  of 
a.sking  what  I  should  do  in  my 
position.” 

“In  the  interest  of  humanity,” 
concluded  the  prosecutor,  Oscar 
Fernandez  Jordan,  “I  ask  the 
court  to  suspend  sentence  on  this 
newspaperman  so  he  can  report 
how  honest  and  fair  our  trials 
are  over  here  during  the  revo¬ 
lution.” 

Just  before  the  start  of  the 
trial,  Buchanan  had  joked: 

“They  gave  me  an  award  in 
1957-58  for  good  reporting.  I 
guess  the  next  one  will  be  for 
doing  the  stupidest  job  for  a  re¬ 
porter  in  1959.” 

He  was  referring  primarily  to 
his  accepting  $20  from  Young  to 
pay  his  hotel  account,  a  fact  to 
which  the  judges  directed  most 
of  their  questions. 
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tired  from  the  Navy  with  the 
rank  of  Lt.  Commander  and  six 
battle  stars. 

Pat  returned  to  newspaper 
work  on  the  city  staff  of  the 
Washington  Post,  then  joined 
the  Pulliam  Newspapers’  Wash¬ 
ington  bureau,  covering  for  the 
Phoenix  papers. 

Stories  he  wrote  for  Collier’s 
and  for  the  Denver  Post  were 
credited  with  winning  Congres¬ 
sional  aid  for  imixiverished  Nav¬ 
ajo  Indians.  He  received  the 
Raymond  Clapper  Award  for  his 
1957  stories  about  Congress¬ 
men’s  junkets. 


Press  ('.lull  Member 


As  a  newsman  Mr.  Munroe 
has  covered  the  national  political 
conventions  and  has  traveled  ex¬ 
tensively  with  government  lead¬ 
ers.  He  went  to  Russia  with 
Vice  President  Nixon’s  party 
last  summer  and  toured  Hun¬ 
gary  and  Czechoslovakia. 

He  is  a  former  chairman  of 
the  Standing  Committee  of  Cor¬ 
respondents,  Senate  and  House 
Press  Galleries;  former  member 
of  the  Board  of  Governors  of 
the  National  Press  Club;  and  is 
active  in  Sigma  Delta  Chi,  the 
Columbia  Journalism  Alumni 
Association  and  the  University 
Club,  both  in  Washington  and 
New  York  City  . 

Mr.  Munroe  married  Mary 
Norris,  of  St.  Joseph,  Mo.,  a 
Radcliffe  graduate,  in  1952  when 
she  was  on  the  staff  of  Senator 
Thomas  C.  Hennings  Jr.  of  Mis- 


Pat  Munroe 


souri.  They  have  two  daughters. 

Gordon  White,  a  1955  gradu¬ 
ate  of  Cornell  University,  also 
has  a  Master’s  Degree  in  Jour¬ 
nalism  from  Columbia,  Class  of 
1957,  and  is  active  in  the  Na¬ 
tional  Press  Club.  His  father, 
Maurice  B.  White,  is  an  official 
of  the  New  York  Telephone  Co. 

Before  moving  to  Washington, 
Gordon  White  worked  as  a  re¬ 
porter  for  the  Paterson  (N.  J.) 
Evening  News  and  in  1954  he  won 
the  Sigma  Delta  Chi  spot  news- 
photo  prize.  This  year  he  has 
inspected  atomic  power  plants 
around  the  country,  toured 
NATO  defenses  in  Western  Eu¬ 
rope  and  made  a  trip  to  the 
South  Pole  to  gather  background 
and  featui-e  material. 
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J-Ed  Recession  at  Bottom? 
109  Schools  Enroll  11,766 


Hijshest  Number  Since  14,725 
Listed  by  73  Schools  in  1949 

By  Frank  James  Price 


Enrollments  reported  this  fall 
by  105  schools  and  departments 
of  journalism  in  the  United 
States  total  11,766,  the  highest 
figure  since  1949,  when  14,725 
studied  journalism  in  73  schools. 

Survey  forms  were  sent  to 
109  schools  and  departments 
listed  in  the  1959  Editor  &  Pub¬ 
lisher  International  Year  Book. 
The  response  was  the  largest 
recorded  since  the  survey  began 
before  World  War  II. 

!  The  1959  total  is  9  percent 
[  higher  than  the  1958  figure  of 
10,782,  reported  by  99  schools. 

Interpreting  Figures 

What’s  the  meaning  of  this 
apparent  gain? 

,  It  all  depends  upon  how  you 
like  your  statistics  interpreted. 

With  sugar  and  cream:  The 
gain  was  984,  freshman  through 
I  graduate  classes. 

Straight:  Yes,  the  gain  was 
j  984,  but  six  additional  schools 
replied  to  the  questionnaire  this 
year. 

With  S&C:  The  important 
junior/senior/graduate  student 
enrollment  this  year  is  up  276, 
to  6,193.  This  is  the  figure  which 
should  interest  publishers;  stu¬ 
dents  in  journalism  at  the  upper 
levels  are  likely  to  go  on  and 
earn  their  degrees. 

Straight:  Careful  now,  you’ve 
got  to  tell  publishers  again  that 
six  additional  schools  gave  you 
only  276  more  upperclassmen  in 
journalism.  Level  with  them  all 
the  way,  so  they’ll  know  that 
the  6,193  upperclassmen  enrolled 
in  105  .schools  in  1959  must  be 
compared  with  6,258  who  com¬ 
pleted  the  first  semester’s  work 
in  those  same  105  schools  in 
1958. 

More  Sfraigiit:  Tell  them,  too, 
that  you  get  an  enrollment  total 
difTering  from  last  year’s  pub¬ 
lished  figure,  because  you  asked 
this  year  for  the  number  of 
students  who  completed  the  fall 
semester  of  1958-59;  this  total 
is  u.sually  slightly  smaller  than 
the  number  reported  in  the 
original  survey,  made  early  each 
Octohi  And  while  you’re  about 
d.  sav  that  for  one  reason  or 
another,  administrators  at  a  few 
of  the  schools  didn’t  return  the 
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questionnaire,  just  as  they  didn  t 
when  Warren  C.  Price  of  the 
University  of  Oregon  (no  kin) 
was  handling  the  survey  for  the 
past  decade. 

Much  Sought  .’\fter 

And  Still  More  Straight:  Be 
frank,  and  remind  publishers 
that  the  student  graduating  in 
journalism  this  year  is  likely 
to  be  much  sought  after  —  at 
least  in  your  region.  Go  on  and 
tell  them  that  at  the  LSU  School 
of  Journalism  in  the  1958-59 
academic  year  you  received  236 
help-w’anted  requests,  while  31 
B.A.’s  and  M.A.’s  in  Journalism 
were  earned  from  other  schools. 
You  probably  can  match  that 
with  reports  from  other  schools. 
Nor  should  you  hold  back  the 
fact  that  other  branches  of  pub¬ 
lishing  willingly  pay  a  premium 
for  J-grads  and  thus  make  it 
tough  for  new’spaper  publishers 
who  may  be  thinking  of  paying 
somewhat  more  modest  salaries. 
Now,  was  there  something  else 
you  wanted  to  say? 

With  S&C:  Would  it  be  re¬ 
assuring  to  publishers  to  hear 
that  graduate  enrollment  went 
up  9.3  percent  this  year,  increas¬ 
ing  to  940  from  860  in  1958? 
And  that  graduate  enrollments 
in  journalism  have  moved 
strongly  upw’ard  from  the  696 
of  1955,  a  gain  of  35  percent? 
Is  this  especially  pleasant  news 
since  the  call  gets  stronger  for 
more  reporters  who  can  handle 
more  and  more  challenging  as¬ 
signments — whether  it  be  orbit¬ 
ing  w'ith  the  astronauts  or  pene¬ 
trating  the  inner  mysteries  of 
the  pricing  of  farm  commodities 
and  expensive  medicines? 

Straight:  You  may  have  a 
point  there.  Don’t  forget,  though, 
that  not  all  those  graduate  J- 
students  are  necessarily  headed 
for  the  newsrooms  where  they’re 
supposed  to  be  in  strong  demand. 

Il's  an  Improvement 

With  S&C:  How  about  these 
figures  on  the  number  of  under¬ 
classmen:  2,796  freshmen  are 
enrolled  in  the  80  schools  which 
offer  instruction  at  the  first-year 
level,  w’hile  2,581  were  enrolled 
in  the  74  schools  listed  in  1958. 
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This  information  was  gath¬ 
ered  in  the  course  of  a  survey 
of  journalism  enrollments  for 
the  fall  issue  of  the  JOURNAL¬ 
ISM  QUARTERLY,  just  pub¬ 
lished.  Mr.  Price  is  director  of 
the  School  of  Journalism  at 
Louisiana  State  L'niversity. 


And  2,777  sophomores  are  at 
work  in  92  schools  this  year,  by 
contrast  with  2,354  in  87  schools 
in  1958.  The  freshman  gain  is 
8.3  percent;  the  sophomore  gain 
is  18  percent. 

Straight:  Wait  a  minute.  Do 
you  really  have  any  gains?  The 
average  freshman  enrollment  in 
1958  was  34.88  students;  it’s 
only  a  shade  higher  at  34.95  in 
1959.  With  the  sophomores 
things  look  a  little  better,  the 
average  enrollment  being  27.06 
in  1958  and  30.18  in  1959.  You 
could  honestly  call  that  an  im¬ 
provement. 

With  S&C:  Maybe  it  escaped 
your  notice,  but  do  you  recall 
that  the  second,  third  and  sixth 
largest  schools  of  journalism 
offer  no  freshman  courses?  And 
that  the  second  and  third  large.st 
offer  no  sophomore  work?  You 
can  see,  of  course,  that  predict¬ 
ing  how’  many  students  will 
really  get  into  advanced  jour¬ 
nalism  study  isn’t  quite  as  sim¬ 
ple  as,  say,  predicting  that 
Dew’ey  w'ill  take  Truman  at  the 
polls.  In  any  event,  it  looks  as 
though  the  recession  in  journal¬ 
ism  enrollment  has  “bottomed 
out,”  as  the  business  w’riters 
were  saying  on  the  financial 
pages  not  so  long  ago.  The  1959 
total  of  11,766  is  higher  than 
the  1957  total  of  11,491,  and 
it  is  higher  than  the  figure  for 
any  year  since  1949,  when  14,- 
725  students  were  enrolled  dur¬ 
ing  the  big  postwar  wave. 

Balanced  Figures 

Straight:  Admitted,  though 
you  had  to  figure  in  six  more 
schools  in  1959  to  beat  the  1957 
total  from  99  schools. 

With  S&C:  True.  But  let’s 
compare  the  1957  and  1959  re¬ 
ports.  Eleven  schools  repre¬ 
sented  in  the  1959  report,  with 
a  total  enrollment  of  780,  did 
not  reply  in  1957.  On  the  other 
hand,  fiv’e  schools  with  a  total 
of  661  students  in  1957,  did  not 
figure  in  the  1959  survey.  Four 
of  those  which  responded  in 

(Continued  on  page  44) 


LARGEST  SCHOOLS 

In  terms  of  junior/senior/graduate 
enrollments,  the  25  largest  journalism 
schools  (of  which  22  are  AASDJ  mem¬ 
bers)  are: 

1.  Michigan  State  University  300 

2.  University  of  Missouri  . . .  298 

3.  University  of  Illinois  . . .  239 

4.  Northwestern  University  .  221 

5.  University  of  Wisconsin .  .  191 

6.  University  of  Minnesota . .  189 

7.  Ohio 'University .  158 

8.  Marquette  University  ...  152 

9.  University  of  Washington  144 

10.  University  of  Georgia  .  .  139 

11.  University  of  Texas  ....  128 

12.  Pennsylvania  State 

University .  120 

13.  University  of  Florida  ...  Ill 

14-15.  New  York  University  ...  109 

14-15.  State  University  of  Iowa  109 

16.  University  of  Michigan  ..  106 

17-18.  Boston  University  .  103 

17-18.  University  of  Oklahoma  103 

19.  University  of  Oregon  ...  102 

20.  University  of  California 

(Berkeley)  .  100 

21.  Memphis  State  University  95 

22.  University  of  Alabama  .  .  92 

23.  San  Jose  State  College. .  90 

24.  Syracuse  University .  89 

25.  Louisiana  State  University  82 

POST-GRADUATE 

Graduate  enrollment  leaders  among 
the  43  schools  offering  graduate  work 
include  24  AASDJ  members  and  three 
other  schools; 

1.  ‘Columbia  University  ...  80 

2.  Northwestern  University  .  78 

3.  University  of  Wisconsin.  .  74 

4.  University  of  Missouri  ...  72 

5-6.  ‘University  of  California 

at  Los  Angeles .  61 

5-6.  Michigan  State  University  61 

7.  University  of  Minnesota.  .  57 

8.  University  of  Illinois  ...  53 

9-10.  State  University  of  Iowa  41 

9-10.  Syracuse  University  ....  41 

11-12.  Boston  University .  28 

11-12.  Stanford  University .  28 

13.  University  of  California 

(Berkeley)  .  20 

14.  University  of  Michigan  ..  17 

15.  Marquette  University  ...  16 

16-17.  Ohio  Universl+y .  15 

16-17.  University  of  Oregon  ...  15 

18.  University  of  Texas .  14 

19.  Louisiana  State  University  13 

20.  Ohio  State  University  ..  12 

21-22.  Pennsylvania  State 

University .  II 

21-22.  University  of  Utah .  II 

23-24.  University  of  Alabama  . .  10 

23-24.  Iowa  State  University  ...  10 

25-27.  University  of  Kansas  ...  9 

25-27.  University  of  Oklahoma  .  .  9 

25-27.  Southern  Illinois 

University .  9 

(‘Columbia  and  UCLA  are  exclusively 

graduate  schools.) 
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JUDGES  SEAL  SUIT 


Detroit  Papers  Make 
‘A  Freedom  Test’ 


Detroit 

Federal  judges  here  announced 
Dec.  16  the  adoption  of  a  rule 
that  would  deny  the  public  in¬ 
formation  on  any  civil  suit 
which  they  believed  should  be 
kept  secret. 

The  Detroit  News  jumped  on 
the  judges  with  both  feet.  In 
a  matter  of  hours  it  had  become 
a  national  issue  as  a  Senate  in¬ 
vestigation  was  hinted. 

Editors  around  the  country 
began  rallying  to  the  support 
of  the  fight  against  what  the 
News  called  “the  almost  un¬ 
known  practice  in  federal  courts 
of  ‘suppressing’  details  of  a 
suit.” 

The  News  reported  the  action 
of  the  judges  that  first  day  with 
a  double  banner  on  Page  One, 
telling  how  the  four  judges  had 
sanctioned  the  issuance  of  the 
order  permitting  suppression  of 
civil  suit  details.  Two  members 
of  the  six- judge  court  were  ab¬ 
sent,  and  said  later  they  did 
not  favor  the  ruling. 

The  order  was  signed  by  Chief 
Judge  Theodore  Levin,  who  sup¬ 
pressed  the  suit  which  the  News 
was  investigating.  The  court  had 
had  no  written  rule  pennitting 
such  suppression  previously,  the 
News  pointed  out. 

Judge  Levin  said  the  new  rule 
was  the  “inherent  right”  of  the 


court.  It  specifies  that  “any 
party  or  his  attomey”  may  ob¬ 
tain  an  order  for  hiding  his  ac¬ 
tion  by  filing  a  petition  with  any 
judge  of  the  court. 

“No  person  shall  examine  or 
publish,  in  whole  or  in  part,  any 
papers  so  suppressed,”  the  rule 
said,  “until  such  action,  or  any 
phase,  be  heard  in  open  court, 
or  upon  the  order  of  the  judge 
to  whom  such  action  is  as¬ 
signed.” 

The  i-ule  directs  the  court 
clerk  to  keep  the  papers  locked 
up. 

f'ew  Past  Siipprc!>!>iuns 

John  J.  Ginther,  chief  clerk 
of  the  Fedei'al  Court  here,  said 
that  only  three  suits  had  been 
suppressed  here  since  1957  and 
he  did  not  believe  that  more 
than  20  had  been  suppressed  in 
his  25  years  in  office. 

Judge  Levin  said  he  and  the 
three  other  judges  had  signed 
the  new  rule  “only  to  confirm 
what  the  court  has  done  as  an 
inherent  right.” 

The  News  noted  that  suppres¬ 
sion  of  a  suit  is  a  relatively  com¬ 
mon  practice  in  state  courts, 
particularly  in  divorce  cases. 

The  News  quoted  Donald  B. 
MacGuineas,  chief  of  the  gen¬ 
eral  litigation  section  of  the 
Justice  Department’s  civil  divi¬ 


sion,  as  saying:  "There  is  no 
expressed  authority  for  such  a 
filing  in  the  statutes  or  the  fed¬ 
eral  rules  for  judicial  proce¬ 
dure.” 

On  Dec.  17,  the  News  pub¬ 
lished  a  Page  One  editorial,  ad¬ 
vising  the  Federal  judges  that 
the  paper  intended  to  “violate 
their  brand  new  gag  rule,  just 
as  soon  as  it  could  find  a  way.” 
The  paper  said  it  recognized  the 
danger  of  contempt  action. 

The  News  said  that  the  suit 
in  question  —  involving  two  De¬ 
troit  business  leaders  —  has  as¬ 
pects  of  public  interest. 

“We  think  this  is  a  serious 
business,”  the  editorial  said. 
“We  think  that  the  public  is  en¬ 
titled  to  know  about  it  —  not 
on  the  basis  of  any  ‘morbid’ 
curiosity  about  scandal  per  se, 
as  one  judge  implies,  but  on  the 
basis  of  a  healthy  public  interest 
in  the  probity  of  those  who  hold 
a  trust.” 

Recognizing  the  need  for  sup¬ 
pression  of  suits  in  some  cases 
in  lower  courts,  the  News  said: 
“We  see  no  such  justification  in 
the  kind  of  suits  which  come  be¬ 
fore  the  Federal  Court.  We  see 
all  kinds  of  dangers,  in  terms 
of  sound  public  policy,  if  the 
practice  is  allowed  to  continue. 
We  will  challenge  it  with  all  the 
energy  and  by  all  the  means  at 
our  command.” 

Senator  Thomas  C.  Hennings 
(D.,  Mo.),  chairman  of  a  con¬ 
stitutional  rights  subcommittee, 
commented  about  the  action  of 
the  judges:  “This  would  seem 
to  involve  a  denial  of  freedom 
of  information.” 

Rep.  Clare  Hoffman  (R., 


Mich.)  member  of  a  House  com¬ 
mittee  investigating  government 
secrecy,  called  upon  fellow  mon- 
bers  to  look  into  the  case. 

On  Dec.  18,  the  Detroit  News 
revealed  details  of  the  sup¬ 
pressed  suit,  one  brought  by  the 
architects  finn  of  Giffels  &  Val- 
let  against  a  former  partner  in 
the  firm. 

Again  its  Page  One  editorial 
explained  that  the  News  was 
making  “A  Freedom  Test.”  “We 
wish  to  state,”  the  editorial  con¬ 
tinued,  “that  our  ‘contempt’  is 
purely  technical  and  entirely 
intentional.  Our  purpose  is  to 
procure,  ultimately,  an  appellate 
court  ruling  on  the  right  of 
federal  judges,  at  the  mere  re¬ 
quest  of  a  favored  litigant,  to 
arbitrarily  deny  public  access  to 
documents  w'hich  are  normally 
part  of  the  public  records  of  a 
public  court.” 

No  Dis€>bedience  Here 

Chief  Judge  Theodore  Levin 
said  later  there  svould  be  no  con¬ 
tempt  citation  because  the 
court’s  rule  had  not  been  dis¬ 
obeyed.  The  judges,  he  said, 
had  established  that  reporters 
obtained  the  information  about 
the  lawsuit  from  sources  other 
than  the  seated  files  and  records. 

He  said,  however,  the  sup¬ 
pression  rule  would  be  enforced 
until  it  is  found  invalid  by  a 
higher  authority  or  until  Con¬ 
gress  determines  to  change  the 
judicial  power.  He  reiterated 
that  all  of  the  proceedings  in 
the  cases  where  records  are 
sealed  would  be  held  in  open 
court. 


Contempt  Trial  Set 
On  Indictment  News 


Cleveland 

Two  Cleveland  newspapers, 
the  Plain  Dealer  and  the  Press, 
mu.st  stand  trial  on  contempt 
of  court  charges.  Chief  Justice 
Samuel  H.  Silbert  of  Common 
Pleas  Court  has  ruled. 

The  opinion  w'as  handed  down 
by  Judge  Silbert  as  he  dismissed 
motions  to  quash  citations 
against  the  F.  W.  Scripps  Co., 
and  Forest  City  Publishing  Co. 

The  indictments  grew  out  of 
the  piemature  publication  by 
the  two  papers  in  July  of  the 
indictments  of  Bert  R.  Winston 
and  Nicholas  J.  Popovic  on  auto 
fraud  charges. 

On  Nov.  10  the  publishers  of 
the  two  newspapers  were  cited 
for  the  news  stories  on  separate 
contempt  charges. 
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In  handing  dowm  the  opinion. 
Judge  Silbert  said : 

“The  Court  finds  allegations 
adequately  charged  the  E.  W. 
Scripps  Co.  with  criminal  con¬ 
tempt.  Since  the  lapse  of  a  day 
makes  the  publication  no  less 
culpable,  the  charge  is  suf¬ 
ficient  against  the  Forest  City 
Publishing  Co.  as  w'ell. 

Rights  Distinguished 

“The  motions  are  denied  in 
their  entirety.” 

The  Press  will  stand  trial 
first,  follow'ed  by  the  Plain 
Dealer,  Judge  Silbert  said.  The 
order  follows  the  violation  of 
the  printing  of  the  indictments. 

Present  w'hen  Judge  Silbert 
issued  his  ruling  were  Sterling 
Graham,  president  of  Forest 


City  Publishing  Co.,  and  Wright 
Bryan,  editor  of  the  Plain 
Dealer. 

On  the  other  side  of  the  trial 
table  w'ere  County  Prosecutor 
John  T.  Corrigan,  Sheldon 
Clark  and  Edw'ard  Stanton,  rep¬ 
resenting  the  Cleveland  Bar 
Association  and  Franklin  A. 
Polk,  representing  the  Cuya¬ 
hoga  Bar  Association. 

In  his  ruling.  Judge  Silbert 
set  forth  his  reasons  for  denying 
the  motions: 

‘Premalure  Disclosure' 

“A  court  could  reasonably  de¬ 
termine  that  a  premature  dis¬ 
closure  of  an  indictment  of  one 
not  in  custody  could  result  in  a 
substantial  interference  with 
judicial  pi-ocesses,  more  spe¬ 
cifically,  the  arraignment  and 
prosecution  of  the  inchoate 
defendant  for  the  offense 
charged.  .  .  . 

“Erroneous  infonnation  con¬ 
veyed  to  an  agent  of  the  press, 
if  published,  could  irreparably 


injure  the  reputation  of  the 
named  person  as  well  as  subject 
the  publisher  to  a  substantial 
libel  suit. 

“A  premature  disclosure  of  an 
indictment  may  confound  the 
climinal  processes  from  arraign¬ 
ment  to  verdict  .  .  . 

.Subslanlial  Tlireal 

“The  court  must  fulfill  its 
ti-ust  to  the  community  through 
the  contempt  process  when  it 
finds  that  the  conduct  of  a 
citizen  poses  an  imminent  and 
substantial  threat  to  the  judicial. 

“In  a  complex  society  every 
right  is  circumscribed  by  in'" 
posing  rights  and  is  tempered 
by  compelling  obligations.  The 
freedom  of  the  press,  guaran¬ 
teed  to  preseiwe  our  system, 
cannot  be  used  to  impede  its 
objects.  When  the  right  of  the 
people  to  know  conflicts  with 
the  fundamental  and  para¬ 
mount  right  of  the  peojtle  to 
justice,  the  fonner  inevitably 
must  yield.” 
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News  Media  Join  with  Court 
In  Keeping  Gang  Trial  Fair 


Judge  and  Prosecutor  Requested 
Avoidance  of  Prejudicial  Stories 


How  all  segments  of  the  New 
York  press  cooperated  with  the 
court  to  assure  a  fair  trial  in 
the  Apalachin  conspiracy  case 
was  told  this  week  by  the  judge 
and  prosecutor. 

The  20  defendants,  convicted 
Dec.  17  by  a  jury  of  conspiring 
to  conceal  the  real  purpose  of 
the  meeting  in  November  1957, 
will  be  sentenced  Jan.  14. 

What  Federal  Judge  Irving 
R.  Kaufman  and  Special  As¬ 
sistant  to  the  Attorney  General 
Milton  R.  Wessel,  chief  prose¬ 
cutor,  sought  was  to  gruard 
against  a  prejudiced  jury  as 
grounds  for  dismissal  or  mis¬ 
trial. 

To  that  end,  Mr.  Wessel,  un¬ 
der  Judge  Kaufman’s  direction, 
wrote  letters  last  Oct.  15  to  all 
New  York  newspapers,  radio 
and  TV  broadcasting  stations 
requesting  their  “cooperation  in 
limiting  unnecessary  public  com¬ 
ment’’  on  the  case. 

Derision  Ousted 

The  letter  told  of  a  Supreme 
Court  decision  reversing  a  crim¬ 
inal  conviction  on  the  gn'ound 
that  prejudicial  material  had 
prevented  the  defendant  from 
obtaining  a  fair  trial.  (Marshall 
V.  U.  S.  360  U.  S.  310  (June  15, 
1959.) ) 

Mr.  Wessel’s  letter  con¬ 
tinued: 

“In  any  free  society  there  are 
necessarily  times  when  different 
freedoms  threaten  to  conflict 
with  each  other.  The  Marshall 
case  suggests  such  a  conflict  be¬ 
tween  the  freedom  of  the  press 
guaranty  of  the  First  Amend¬ 
ment  and  the  impartial  jury 
trial  guaranty  of  the  Sixth 
Amendment :  complete  insula¬ 
tion  of  the  jury  from  outside 
impact  could  make  fair  news 
comment  impossible  during  a 
long  trial;  unlimited  and  unre¬ 
strained  public  comment  could 
make  a  fair  trial  impossible. 

‘Judge  Kaufman  has  already 
held  that  there  is  no  other  Fed¬ 
eral  Judicial  District  where  less 
prejudice  exists  than  in  the 
Southern  District  of  New  York; 
''or  is  there  any  reasonably 
proximate  time  at  which  the  at- 
"'osphere  could  be  more  favor¬ 
able.  Resolution  of  this  poten- 
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tial  conflict  must  therefore  ulti¬ 
mately  depend  upon  the  judg¬ 
ment,  discretion  and  restraint  of 
those  involved. 

“Without  attempting  to  define 
any  standard,  may  I  suggest 
that  to  the  extent  you  consider 
such  limitation  reasonable,  fair, 
and  in  the  total  public  interest, 
news  comment  about  the  trial 
be  restricted  as  much  as  possible 
to  matters  actually  received  in 
evidence  before  the  court. 

“This  letter  is  not  confidential 
in  any  legal  sense.  On  the  other 
hand,  it  would  be  most  embar¬ 
rassing  if  this  attempt  to  limit 
unnecessary  comment  w'ere  in 
fact  to  be  publicized  and  have 
the  opposite  effect.  Accordingly, 

I  hope  that  you  will  treat  this 
as  a  private  request,  not  w’rit- 
ten  for  publication.’’ 

Past  Records  Unpublished 

Mr.  Wessel  told  E&P  that  in 
his  opinion  the  suggestion  was 
complied  with  to  the  letter  by 
all  newspapers,  TV  and  radio 
stations.  Vanished  from  the 
usual  coverage  of  a  trial  of  this 
sort  were  the  features  and  side- 
bars  telling  the  story  of  the 
Mafia  and  reciting  the  past 
criminal  records  of  the  defend¬ 
ants. 

“Some  papers,  unexpectedly, 
did  not  cover  the  trial  at  all  un¬ 
til  the  final  day  when  the  jury 
reached  its  verdict,”  Mr.  Wes¬ 
sel  said.  “The  Mirror,  for  in¬ 
stance,  was  particularly  re¬ 
strained.  Other  newspapers 
kept  their  stories  to  the  evidence 
as  introduced  in  court. 

“At  least  a  dozen  or  more  TV 
programs  were  cut  at  our  re¬ 
quest.  Other  radio  and  TV  pro¬ 
grams  were  modified  or  post¬ 
poned.  Immediately  after  the 
verdict,  I  myself  went  on  TV 
and  there  were  many  TV  and 
radio  programs  giving  back¬ 
ground  details  of  interest  to  the 
public.” 

Newspapers  Reply 

Mr.  Wessel  declared  that  re¬ 
sponses  from  newspapers  to  his 
letter  ranged  from  complete  ac¬ 
ceptance  of  his  suggestion  to 
“masterpieces  of  evasion,” 
which  noted  the  question  of 
freedom  of  the  press  involved, 
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but  promised  nothing.  Others 
wrote  they  would  give  every  con¬ 
sideration  to  the  request  pro¬ 
vided  in  the  editors’  judgment 
the  best  interests  of  the  public 
would  be  served.  Some  of  the 
large  metropolitan  newspapers 
referred  the  letter  to  their  legal 
departments  for  reply. 

Gratifying  Result!^ 

“Not  one  said,  ‘Who  in  the 
hell  do  you  think  you  are,  you 
can’t  push  the  press  around?’  ” 
Mr.  Wessel  commented. 

“The  voluntary  cooperation  of 
the  media  of  communication  in 
limiting  unnecessary  prejudicial 
comment  was  altogether  most 
gratifying.  Their  restraint  in¬ 
sured  a  fair  trial  without  inter¬ 
fering  one  iota  with  freedom  of 
the  press.  It  is  proof  of  their 
dedication  to  public  service.” 

Tells  Jury  .About  It 

Judge  Kaufman  in  his  re¬ 
marks  to  the  jury  following  the 
verdict  said  he  had  asked  Mr. 
Wessel  to  request  the  press  to 
use  “the  greatest  restraint  and 
good  judgment  in  reporting  the 
case,  because  I  felt  that  regard¬ 
less  of  the  background  of  these 
individuals  I  was  determined 
that  they  would  have  trial  here 
based  upon  the  evidence,  a  trial 
which  would  not  have  crept  into 
it  any  atmosphere  that  might 
appear  in  newspapers  or  any 
story  that  might  publish  a  crim¬ 
inal  record  of  those  defendants 
during  the  course  of  the  trial. 

“I  must  say  that  it  has  been 
an  unusual  experience  for  me 
to  see  the  fine  cooperation  we 
have  received  from  the  press  on 
that  score.  The  stories  on  this 
case  practically  disappeared,  I 
am  happy  to  say,  during  the 
course  of  the  trial,  and  when 
they  were  reported  they  were 
reported  with  great  restraint 
by  and  large  and  with  very  good 
taste. 

“So  you  see  the  extent  to 
which  our  democratic  process 
goes  in  placing  safeguards 
around  defendants  on  trial  and 
seeing  that  they  are  afforded  a 
fair  trial.” 

The  cooperation  of  the  news 
media  extended  throughout  the 
entire  eight  week  period  needed 
to  complete  the  trial. 

Editor  &  Pubusher  obtained 
permission  to  quote  from  some 
of  the  letters  written  in  reply 
to  the  court’s  request. 

Orvil  E.  Dryfoos,  president  of 
,  New  York  Times,  responded 


both  for  the  newspaper  and 
WQXR.  He  acknowledged  re¬ 
ceipt  of  the  request,  quoted  from 
Mr.  Wessel’s  letter,  and  closed 
with  the  statement: 

“We  are  weighing  your  re¬ 
quest,  but  I  am  sure  you  must 
realize  it  poses  many  difficult 
questions.” 

Reporters  on  the  prowl  desk 
of  the  New  York  Joumal-Amer- 
iean  had  jbeen  of  great  help  to 
the  prosecutor,  he  said,  in  as¬ 
sembling  evidence.  The  paper 
was  in  possession  of  consider¬ 
able  background  material  that 
would  have  made  sensational 
feature  copy.  Yet  coverage  was 
kept  to  straight  reporting  of 
what  was  presented  to  the 
jurors  in  court. 

In  response  to  Mr.  Wessel’s 
letter  Joseph  Kingsbury-Smith, 
publisher  of  the  Hearst  Papers, 
wrote : 

“The  matter  has  been  re¬ 
ferred  to  the  editors.  You  may 
rest  assured  that  the  limitations 
to  which  you  refer  will  be  borne 
in  mind  to  the  extent  that  the 
editors  consider  such  limitations 
reasonable,  fair,  and  in.  the  total 
public  interest.” 

Complete  acceptance  came 
from  Stanley  Ross,  editor,  El 
iJiario  de  Nueva  York. 

“We  will  be  happy  to  cooper¬ 
ate  with  you  to  the  fullest  ex¬ 
tent  in  this  important  matter,” 
Mr.  Ross  wrote. 

Mr.  Wessel’s  letter  also  went 
to  F.  M.  Flynn,  publisher.  Daily 
News;  Roy  M.  Howard,  presi¬ 
dent  and  editor,  World-Tele¬ 
gram  &  Sun;  Valentine  E.  Macy 
Jr.,  president,  Westchester 
County  Publishers;  Charles  B. 
McCabe,  publisher.  Mirror;  For¬ 
tune  Pope,  publisher,  II  Pro- 
gresso  Italiano;  Harry  Rogoff, 
Jewish  Daily  Forward;  Dorothy 
Schiff,  publisher.  Post;  and  Rob¬ 
ert  White,  president  and  editor. 
Herald  Tribune. 

A  letter  did  not  go  to  national 
news  magazines  which  have 
headquarters  in  New  York. 

This  week  a  note  of  skepti¬ 
cism  came  from  Hugh  Moffatt 
assistant  managing  editor  of 
Life. 

“I  am  skeptical  of  the  prece¬ 
dent  which  may  have  been  es¬ 
tablished  in  permitting  a  judge 
to  tell  the  press  how  to  cover 
a  court  trial,”  Mr.  Moffatt  said. 
• 

New  Weekend  Seetion 

Chicago 

The  Chicago  Daily  News  will 
introduce  a  colorgravure  supple¬ 
ment  with  its  Saturday  weekend 
edition  of  March  5,  titled  “Chi¬ 
cago  Life.”  The  where-to-go  and 
what-to-do  features  of  the  pres¬ 
ent  gravure  section  will  be 
moved  to  the  main  section. 
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‘‘CIRCULATION”  has  many  meanings 


It  will  be  a  shock  to  most  newspapeniien  to  learn 
that  the  word  “Circulation,”  which  to  us  means 
audited  and  guaranteed  figures,  has  a  radically  differ¬ 
ent  meaning  when  used  by  Radio  and  Television 
people. 


This  presentation,  one  of  a  eontinuinf;  series  exelusively 
in  EDITOR  &  PUBLISHER,  designed  to  set  the  rec«>rd 
straight  on  media  research,  was  prepared  by  the  Research 
Committee  of  the  American  Association  of  Newspaper  Rep¬ 
resentatives;  Lawrence  Roehsler,  chairman. 


Radio  and  Television  “Circulation”  figures  are  not 
guaranteed.  In  fact,  they  cannot  be  delivered  under 
any  circumstances.  They  are  somewhat  like  the  “blue 
sky”  figures  that  were  sometimes  used  before  the 
formation  of  the  Audit  Bureau  of  Circulations,  and 
therefore  comparisons  such  as  we  reproduce  here 
from  a  recent  issue  of  Television  Age  cannot  serve 
an  advertiser — they  can  only  help  to  mislead  him. 

The  “Circulation”  figures  used  by  the  Air  Media 
are  published  by  the  A.  C.  Nielsen  Company.  These 
reports  are  titled  “Complete  Circulation  Reports:” 
and  the  figures  are  based  on  carefully  made  surveys 
in  which  the  respondents  indicate  the  broadcasting 
stations  to  which  they  listen.  The  questionnaire  re¬ 
quires  infoiTnation  on  listening  during  the  daytime, 
and  during  the  nighttime  and  also  the  stations  which 
were  listened  to  every  day,  once  or  more  a  w'eek  and 
“sometime  in  the  past  month  or  so.” 

Although  the  Air  Media  borrowed  the  word  “Cir¬ 
culation”  from  Newspapers  and  Magazines,  they  not 
only  completely  ignore  the  Print  definition,  but  also 
ignore  the  Print  concept. 

They  have  produced  a  new  and  novel  quality.  For 
every  station  in  every  County,  Nielsen  provides  not 
one,  but  4  different  “Circulation”  figures! 

Therefore,  to  understand  the  “Circulation”  figures 
used  by  Air  Media,  you  must  first  inquire  which  of 
the  following  4  “Circulation”  figures  is  being  used: 

1)  “CIRCULATION”— Daytime— Daily 

2)  “CIRCULATION”— Daytime— Weekly 

3)  “CIRCULATION”— Nighttime— Daily 

4)  “CIRCULATION”— Nighttime— Weekly 

But  this  is  not  all. 

In  addition  to  4  different  “Circulation”  figures  for 
each  station,  the  Nielsen  Reports  also  provide  2  “Cov¬ 
erage”  figures. 

We  in  the  newspaper  business  use  “Coverage”  to 
indicate  the  relationship  between  “Circulation”  and 
“Households”  or  “Families”.  Not  so  with  Radio  and 
Television.  They  use  it  to  indicate  something  larger 
than  any  of  the  “Circulation”  Figures.  It  is  obtained 
by  a  unique  combination  of  the  best  of  the  4  “Cir¬ 
culation”  Figures. 

There  are  two  “Coverage”  Figures  provided  in  each 
case: 

1)  “COVERAGE”— Monthly 

2)  “COVERAGE”— Weekly 

There  are,  therefore,  six  different  “Circulation- 
Coverage”  figures  for  each  Broadcasting  Station  in 
each  County,  compared  to  a  single  audited  figure  for 
each  Newspaper. 
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Copyright  restrictions  prevent  our  reproducing  the 
actual  Nielsen  figures,  but  the  accompanying  table 
gives  Newspaper  and  Magazine  ABC  Circulations  for 
Allegheny  County,  Pennsylvania  and  illustrative  ap¬ 
proximations  for  Radio  and  Television  “Circulations” 
for  the  same  area. 

The  surprising  size  of  the  Air  Figures  is  accom¬ 
plished  by  a  device  known  as  “Cumulation”.  “Day¬ 
time”  figures  are  an  accumulation  of  all  those  who 
said  they  tuned  to  a  station  at  any  time  before  6  PM 
The  “Nighttime”  figures  are  on  the  same  basis  (after 
6  PM).  ,  ' 

The  “Weekly”  figures  are  the  accumulation  for  a 
Continued  on  page  16 


THIS  IS  A  MISLEADING  COMPARISON 


I.  20-Market  Comparison 
ISetfspaper  Vs.  Television  Circulation 
(All  Figures  in  Thousands) 


All  Newspapers  Combined 

One  Tv  Station  Per  Market 

Morning 

(008) 

Evening 

(000) 

Nightly 

(000) 

WrMy 

(000) 

Atlanta 

o 

M 

268 

328 

461 

B€tston 

801 

597 

1,017 

1,375 

('.htcago 

1,182 

.591 

1,126 

2.005 

Cincinnati 

208 

331 

394 

580 

Cleveland 

303 

473 

822 

1.088 

Des  Moines 

222 

1.32 

188 

210 

Detroit 

162 

899 

1.012 

1,416 

Houston 

218 

321 

287 

429 

Indianapolis 

208 

261 

413 

602 

Kansas  City 

337 

3T1 

389 

536 

Los  Angeles 

86.1 

715 

],.526 

2,272 

Miami 

329 

173 

302 

350 

Minneapolis- 
St.  Paul 

328 

125 

475 

668 

ISetr  York 

3,922 

1,.569 

3,601 

4,499 

Philadelphia 

698 

969 

1,360 

1,728 

Portland  (Ore.)  213 

191 

310 

388 

Salt  Lake  City 

100 

85 

165 

211 

Sacramento 

16 

150 

229 

286 

Tampa-St.  Pete.  261 

89 

220 

254 

U'ashington 

397 

445 

417 

663 

TOTAL 

11,63.1 

9,028 

14,910 

20,051 

Source:  Television — Nielsen  NCS  Spring  1958 

Newspapers — ABC  data  up  to  November  1958 


October  19,  1959,  Television  Age 
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All  of  these  Figures  are  Labelled 
"ALLEGHENY  COUNTY  CIRCULATION' 


I  The  Print  Data  are  Audited.  The  Air 

Figures  cannot  be  delivered  to  an 

I  Advertiser  under  any  circunnstances. 


Pittsburgh  Newspapers 

Press .  (E) 

Post  Gazette  (M) 
Sun-T  elegraph(E) 

Press .  (S) 

Sun-Telegraph(s) 

6  Magazines 

Reader's  Digest . 

Life . 

Ladies  Home  Journal . 

Look  . 

Saturday  Evening  Post- 
Good  Housekeeping  . . . 


Guaranteed 
C  irculation 


263,761 

191,725 

151,767 

310,849 

191,642 


90,672 

61,583 

59,476 

54,619 

46,457 

43,168 


Radio  and  TV 

"Circulation"  and  "Cove 

rage"  * 

DAILY  " 

Circulation" 

WEEKLY 

"Circulation" 

WEEKLY 

MONTHLY 

Daytime 

Nighttime 

Daytime 

Nighttime 

"Coverage" 

"Coverage' 

6  TV  Stations 

WPIC 

328,990 

368,960 

427,420 

433,330 

435,300 

439,200 

WATV 

32,060 

41,700 

70,400 

92,500 

106,300 

126,000 

KDKQ 

227,500 

304,400 

366,300 

409,700 

413,600 

419,600 

WRAP 

17,  100 

14,490 

51,200 

59,100 

■  86,700 

122,100 

WABX 

32,  100 

50,900 

92,570 

145,750 

169,390 

192,100 

WXYZ 

.  2,100 

8,300 

11,  800 

29,500 

33,400 

95,200 

Net  work  A  334,700 

377,900 

435,300 

437,200 

439,300 

439,400 

Network 

B  274,300 

327,700 

388,000 

425,300 

427,500 

433,400 

6  Radio  Stations 

KOKO 

208,800 

119,400 

286,400 

187,400 

297,000 

314,500 

QQX 

95,300 

48,100 

149, 800 

93,000 

166,600 

177,900 

WFIX 

136,  140 

65, 800 

204,700 

126,600 

204,700 

299,000 

WSWP 

125,  300 

68,  500 

186,  000 

116,  600 

202,900 

215,600 

WAEC 

73,  500 

40,400 

109,  800 

70, 800 

122,  000 

137,000 

WXAC 

21,  300 

24,400 

33,  500 

33,000 

33,  600 

48,200 

*For  illustration  only.  Actual  Radio  and  TV  "Circulation"  and  "Coverage"  data  cannot  be 
given  for  reasons  of  copyright.  However,  these  figures  may  be  considered  typical. 
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Papers  Are  Praised 
For  Rejecting  Ads 


Washington 

Caveat  Emptor  was  the  theme 
of  a  “school  to  alert  buyers” 
conducted  this  week  by  the  Fed¬ 
eral  Trade  Commission. 

A  major  part  of  the  confer¬ 
ence  dealt  with  warnings  against 
fictitious  pricing  and  bait  ad¬ 
vertising,  two  of  the  half-dozen 
merchandising  frauds  the  FTC 
has  been  gunning  for  during  the 
past  two  years. 

Newspapers  were  commended 
by  Victor  H.  Nyborg,  president 
of  the  Association  of  Better 
Business  Bureaus,  for  their  part 
in  a  “self-pol icing”  drive  by 
business  itself.  He  quoted  fig¬ 
ures  showing  $8,090,400  in  news¬ 
paper  ads  rejected  last  year.  He 
said  radio-TV  policing  of  the 
airwaves  was  equally  commend¬ 
able. 

“The  daily  newspaper  puts  its 
integrity  ahead  of  all  other  con¬ 
siderations,”  Mr.  Nyborg  said. 

Carrying  a  Big  Stick 

Earl  W.  Kintner,  FTC  chair¬ 
man,  said  his  agency  would 
“carry  a  very  big  stick”  for  use 
against  advertisers  who  blat¬ 
antly  violate  the  law,  but  he 


made  it  clear  that  he  preferred 
voluntary  compliance. 

Saying  that  he  was  “sure  no 
one  would  object  if  citizens 
pressured  Congress  for  more 
money  for  the  FTC,”  Mr.  Kint¬ 
ner  hinted  that  economy  in  the 
administration  was  restricting 
enforcement.  He  did  reveal  that 
his  budget  had  been  raised 
slightly  by  the  Bureau  of  the 
Budget. 

Representatives  of  consumer 
groups  generally  pressed  for 
more  vigorous  action  by  the 
Commission.  Sidney  Margolius, 
of  the  Metropolitan  New  York 
Consumer  Council,  asked  Mr. 
Kintner  for  a  “Citizens  Advisory 
Council”  to  guard  public  inter¬ 
est.  Mr.  Kintner  said  he  would 
take  the  matter  up  with  the 
whole  Commission,  but  displayed 
little  enthusiasm  for  the  sug¬ 
gestion. 

Bait  advertising,  Mr.  Kintner 
said,  is  “an  alluring  but  insin¬ 
cere  offer  to  sell  a  product  or 
service  ...  its  purpose  is  to 
switch  consumers  ...  To  some¬ 
thing  else  ...  on  a  basis  more 
advantageous  to  the  adver¬ 
tiser.” 


^Circulation  ’ 

(Continued  from  page  14) 


full  week,  while  “Monthly  Coverage”  includes  all  who 
tuned  to  a  station  at  least  once  “some  time  in  the  past 
month  or  so,”  although  it  is  hard  to  see  how  such 
households  can  be  of  any  interest  to  an  advertiser 
placing  a  commercial  message  at  a  sjiecific  minute  of 
a  specific  day. 

Therefore  none  of  these  “Circulation”  figures  is 
deliverable  to  an  advertiser  unless  he  should  buy 
every  minute  of  the  time  a  station  is  on  the  air.  Thus, 
should-  he  wish  to  accomplish  Daytime  Daily  Circula¬ 
tion,  he  would  have  to  buy  all  of  the  time  from  early 
morning  until  6  PM.  In  order  to  reach  the  Daytime 
Weekly  audience  he  would  have  to  buy  all  of  the  Day¬ 
time  broadcast  time  for  a  full  week. 

It  seems  that  the  word  “Circulation”  belongs  to 
Newspapers  and  Magazines,  and  that  the  Air  Media 
would  be  well  advised  to  use  another  term — a  term 
which  would  avoid  confusing  buyers  and  sellers  of 
advertising. 

There  are  many  such  w^ords  that  could  be  adopted, 
such  as  “Reach”,  “Scope”,  “Station  Size”,  “Area  of 
Influence”,  “Station  Area”,  “Penetration”  to  name  a 
few.  Such  a  step  would  bring  no  disadvantage  to  the 
Air  Media  and  would  be  most  helpful  to  all  who  are 
anxious  to  facilitate  advertising  communication. 

Radio  and  Television  “Circulations”  cannot  be  com¬ 
pared  to  Newspaper  Circulations.  The  only  thing 
they  have  in  common  is  that  they  both  si^ell  the  w  ord 
the  same  way. 

■Next:  The  Cumulative  Audience 


New  Auto  Issue 


Newspaper 


Continuing  a  tradition  that  is 
now  in  its  eighth  year,  the 
American  Weekly  for  January 
10  will  be  entirely  devoted  to  the 
family  automobile.  A  road  show 
in  print,  this  issue  will  be  key¬ 
noted  by  a  full  color  photo¬ 
graphic  roundup  of  the  1960 
cars,  with  accompanying  text 
by  William  Laas. 

Unions  Talk 
Of  Starting 
Own  Paper 

Portland,  Ore. 

Members  of  Portland  labor 
unions,  irked  at  the  continuing 
daily  publication  of  the  joint 
Oregon  Journal  and  Oregonian 
despite  the  stereotypers’  strike, 
are  studying  proposals  to  start 
a  labor-sponsored  daily  newspa¬ 
per  here. 

The  two  separately-owned 
dailies  have  been  publishing  a 
paper,  utilizing  efforts  of  750 
employees  and  some  newly-hired 
help,  ever  since  Nov.  10,  just 
13  hours  after  pickets  started 
marching. 

The  proposal  to  launch  a  pro¬ 
labor  daily  was  made  following 
Journal  publisher  William  W. 
Knight’s  announcement  that 
Oregon  Journal  has  not  been  for 
sale,  is  not  now  for  sale  and  will 
not  be  for  sale  in  the  future  to 
anyone.” 

Mr.  Knight’s  retort  came  in 
answer  to  union-circulated  ru¬ 
mors  that  the  Journal  was  being 
sold  to  Newhouse  Newspapers, 
owners  of  the  Oregonian,  and  to 
a  carpenters’  union  suggestion 
that  the  unions  study  possibil¬ 
ities  of  buying  the  Journal. 

The  jointly-published  paper 
went  through  the  44th  day  of 
the  strike  with  nearly -normal- 
sized  editions  despite  a  shortage 
of  mechanical  help.  The  two 
pre-Christmas  Sunday  editions 
ran  to  68  pages,  plus  colored 
comics  and  supplements.  Ad¬ 
vertising  in  the  paper,  which 
goes  to  the  joint  circulations  of 
both,  is  billed  at  the  combined 
regular  rates  of  the  two 
dailies. 

Eighteen  guildsmen  were  back 
at  work  by  Christmas  Eve,  fol¬ 
lowing  a  5-to-l  ratio  vote  by  the 
Portland  Newspaper  Guild  re¬ 
fusing  to  reconsider  the  earlier 
decision  to  respect  stereotyper 
picket  lines.  In  addition,  sev¬ 
eral  members  of  other  unions 
also  crossed  picket  lines  inde¬ 
pendently  to  resume  work. 


Ads  Draw 
FTC  Censure 

Washington 

In  51  cases  this  year  the  Fed¬ 
eral  Trade  Commission  issued 
complaints  against  false  claims 
and  deceptive  copy  in  newspa¬ 
per  advertisements.  1 

The  chief  offenders  were  de¬ 
partment  stores  and  specialty 
shops  advertising  phony  bar¬ 
gains,  according  to  the  FTC 
monitors.  Some  of  the  nation’s 
largest  stores  were  cited  for  list-  ' 
ing  fictitious  regular  prices  for 
furs  offered  as  reduc^. 

Claims  made  for  various  hear¬ 
ing  aid  devices  in  newspaper  t 
ads  also  came  under  the  Com-  ^ 
mission’s  criticism.  Next  in 
number  were  ads  making  decep¬ 
tive  promises  of  earnings  on  in¬ 
vestments  in  vending  machines. 

Several  makers  of  moulded 
“space”  shoes  agreed  to  discon¬ 
tinue  therapeutic  claims. 

Caution  Urged 

Persons  seeking  income  from 
spare-time  work  were  warned 
that  they  might  end  up  in  debt 
and  with  useless  equipment. 

A  Federal  Trade  Commission 
lawyer,  Charles  R.  Moore,  said 
the  unscrupulous  fringe  of  the 
vending  machine  industry  could 
put  a  gullible  victim  $1,500  to 
$5,000  in  debt. 

He  said  advertisements  prom¬ 
ising  $300  to  $800  monthly  re¬ 
turns  and  representing  the  ad¬ 
vertiser  as  a  marketer  of  well- 
known  brands  lured  the  unwary 
into  investing  heavily  in  vend¬ 
ing  machines  and  supplies. 

Edwin  M.  Lockart,  manager 
of  the  Baltimore  Better  Busi¬ 
ness  Bureau,  said  that  women 
who  responded  to  an  “earn  $40 
in  your  spare  time”  advertise¬ 
ment  sometimes  were  persuaded 
to  buy,  on  time,  $300  knitting 
machines. 

They  were  led  to  believe,  he 
said  that  the  seller  would  buy 
all  the  products  produced  on  the 
machines.  But,  Mr.  Lockart 
said,  “in  most  cases  the  com¬ 
pany  selling  the  knitting  ma¬ 
chine  either  refuses  to  purchase 
the  knitted  products  or  goes  out 
of  business.” 

Seeking  More  Money 

Dropped  conspicuously 
through  the  session  were  hints 
that  the  FTC  needed  more  en¬ 
forcement  money. 

“As  government  employees  we 
cannot  initiate  such  requests," 
commissioner  Kintner  said,  “But 
we  would  not  object  if  outside 
groups  made  such  suggestions. 
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.  ,T-,TTMir  TYPICAL  DOWNTOWN  PROMOTIONS— These  newspaper  ads  illus- 

irate  efforts  of  dallies  throughout  U.S.  and  Canada  In  urging  public 
to  patronize  local  downtown  shopping  areas. 
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Advertising  News 


SECTION 


Edited  by  Robert  B.  McIntyre 


How  Dailies  Help  Revitalize  Downtown 


By  Robert  B.  Meintyn 

(Part  in  of  Three-Part  Series) 

Last  month,  an  advertising 
exhibit  by  the  Tacoma  (Wash.) 
News  T  ribune  won  the  top 
ward  of  the  Pacific  Northwest 
New.spaper  Advertising  Execu¬ 
tives  Association. 

The  award,  for  an  advertising 
director’s  best  promotion  idea, 
was  accepted  by  Harry  J. 
Lynch,  News  Tribune  ad  direc¬ 
tor,  and  was  for  the  daily’s 
four  seasonal  “Downtown  Ta¬ 
coma  Days”  sales. 

The  award  points  up  just 
what  newspapei-s  throughout 
the  U.  S.  are  doing  to  help 
spark  doAvntown  revitalization 
programs. 

Tremendous  Success 

According  to  Dinwiddie  Fuhr- 
meister.  News  Tribune  pi-omo- 
tion  manager,  “Doumtown  Ta¬ 
coma  Days  Sale”  is  sponsored 
by  Tacoma  Retail  Trade  Bureau 
of  the  Tacoma  Chamber  of  Com¬ 
merce,  and  has  met  with  “tre¬ 
mendous  success.” 

It  is  a  four-seasonal  event: 
In  February  it  plugs  a  one-day 
sale;  In  May  it  highlights  a 
three-day  sale ;  a  one-day  sale  in 
September;  and  in  November  it 
ballyhoos  another  three-day 
sale. 

For  the  one-day  sales  event, 
free  bus  rides  are  offered  on 
Mondays.  During  the  three-day 
sales  event,  free  bus  rides  are 
offered  on  Thursday  and  Friday. 

“An  average  of  7,000  to  8,000 
people  take  advantage  of  the 


free  coupons  used  during  the 
three-day  offer,”  Mr.  Fuhr- 
meister  said.  “This  year  we 
carried  36  pages  more  adver¬ 
tising  during  the  event  than  we 
did  in  the  previous  no-sale-event 
week.” 

Mr.  Fuhrmeister  said  the  idea 
is  not  new  with  the  News  Trib¬ 
une.  Back  in  1932  the  daily 
called  the  same  idea  “United 
Tacoma  Days.”  He  said  that 
following  World  War  II,  rapid 
suburban  developments  caused 
the  change  in  names. 

More  than  two  years  of  oper¬ 
ation  of  the  Yakima  (Wash.) 
Park  and  Shop  Association, 
whose  activities  are  supported 
by  newspaper  advertising  in  at 
least  three  ways,  appear  to  have 
proven  the  business-building 
strength  of  the  program  for 
the  downtowTi  aroa. 

The  association  is  comprised 
of  merchants  who  feature  a 
“Park  Free  While  You  Shop” 
logotype  in  their  ads.  The  as¬ 
sociation  takes  space  in  the 
newspaper  to  promote  the  plan. 
In  addition,  the  plan  has  given 
rise  to  a  number  of  successful 
city-wide  promotions  in  tenns 
of  tabloid  sections  that  run  as 
many  as  36  pages  of  almost 
solid  advertising. 

Charles  L.  Nicholson,  adver¬ 
tising  director,  Yakima  (Wash.) 
Daily  Republic  and  Morning 
Herald,  who  was  active  in 
organizing  the  plan  in  June, 
1957,  explained  its  operation 
this  way: 

At  the  outset,  36  merchants 


This  is  the  last  of  a  three-part 
series  dealing  with  shopping 
centers  and  downtown  revitali¬ 
zation  programs.  Part  I  (E&P, 
Dec.  12,  page  17)  dealt  with 
shopping  centers  and  what  they 
mean  to  newspapers  linage-wise. 
Part  II  (E&P,  Dec.  19,  page  17) 
concentrated  on  the  problems  of 
of  downtown  shopping  areas. 
Part  III  reports  on  various 
downtown  revitalization  pro¬ 
grams  and  the  role  of  various 
newspapers  in  urging  commu¬ 
nity  action. 

(more  have  joined  since)  paid 
$25  a  month  into  a  promotion 
fund  for  advertising,  printing, 
etc.  After  seven  months  dues 
were  slashed  to  $5  a  month. 

Initially,  six  parking  lots  (all 
privately  owned)  agreed  to  par¬ 
ticipate.  Additional  lots  have 
since  tied  in  with  the  program. 

According  to  Mr.  Nicholson, 
member  merchants  buy  books 
of  100  parking  stamps,  each 
stamp  good  for  one  hour’s  park¬ 
ing,  at  $14  per  book.  A  local 
bank  handles  the  books.  At  the 
end  of  each  month,  parking  lot 
claim  checks  (to  which  the 
stamps  are  affixed)  are  redeemed 
by  the  lot  owners  at  the  rate 
of  13c  per  affixed  stamp. 

Fund  Crows 

This  system  gives  the  associ¬ 
ation  a  net  margin  of  Ic  per 
parking  hour  or  $1  per  book, 
which  goes  into  the  general 
fund.  Each  book  bears  a  num¬ 
ber,  which  appears  on  every 
stamp  in  the  bwk,  so  that  the 


source  of  all  redeemed  stamps 
can  readily  be  determined. 

Each  store  sets  up  its  own 
“ground  rules”  for  giving 
stamps.  Some  have  established 
a  $1  or  $2  purchase  as  the 
minimum  requirement.  Others 
affix  a  stamp  when  a  customer 
comes  in  to  make  an  installment 
payment. 

Mr.  Nicholson  feels  that, 
whenever  possible,  it  is  prob¬ 
ably  better  to  have  no  purchase 
requirement  whatever. 

Participating  stores  and  park¬ 
ing  lots  identify  themselves  by 
means  of  a  circular  seal  reading 
“Park  Free  While  You  Shop” 
— Yakima  Park  &  Shop  Associ¬ 
ation.”  This  seal  appears  regu¬ 
larly  as  a  logotype  in  member- 
stores’  advertising. 

Getting  the  widest  possible 
participation  at  the  outset  is 
basic  to  the  most  successful  oper¬ 
ation  of  a  Park  and  Shop  plan, 
according  to  Mr.  Nicholson. 

Help  for  Shoppers 

The  Reading  (Pa.)  Eagle  and 
Times  “gave  wonderful  coopera¬ 
tion”  during  a  recent  promotion 
to  provide  more  downtown  park¬ 
ing  space  for  shoppers  by  en¬ 
couraging  downtown  workers  to 
leave  central  city  metered  spaces 
for  the  use  of  shoppers. 

The  campaign,  launched  last 
October,  was  the  first  step  in  a 
large-scale  downtown  Reading 
rejuvenation  and  promotion  ef¬ 
fort  to  encourage  center  city 
shopping. 

The  Merchants  Division  of  the 
{Continued  on  page  24) 


AD-lines 


' — Bv  Robert  B.  Mclntvre  — * 


ROP  newspaper  advertising 
color  in  the  wrong  hands  is  as 
“vulgar  and  tasteless  a  medium 
as  can  he  visually  experienced.” 
but  in  the  right  hands  it  io  “a 
joy  to  behold.” 

This  warning  comes  from  “Ad¬ 
vertising  Directions.”  a  282-page 
critical  reference  lx»ok  of  visual 
advertising  just  published  by  Art 
Direction  magazine.  New  York, 
and  co-edited  by  Edward  Gott- 
schall  and  .\rthur  Hawkins.  Price: 
$10. 

The  warning  is  written  by  Art 
Kane,  an  instructor  in  Advanced 
Design  at  the  New  School,  and 
one  of  30  top  authorities  of  visual 
communications  who  have  written 
chapters  describing  significant 
trends  in  product  advertising, 
media,  ad  illustration,  photog¬ 
raphy  and  design. 


In  a  discussion  of  newspaper 
and  fashion  advertising.  Mr.  Kane 
cites  Neiman-Marcus  in  Dallas, 
Texas,  for  starting  “a  major 
revolution”  in  both  newspaper 
fashion  advertising  design  as  well 
as  fashion  illustration  in  general 

He  also  notes  that  Neiman 
Marcus  pioneered  the  first  crea 
tive  use  of  ROP  newspaper  color, 
(N-M  was  a  winner  of  EDITOR 
&  PUBLISHER’S  Retail  Creativ 
ity  Awards  for  a  color  ad  pub 
lished  in  the  Houston  Post). 

Other  retail  stores  cited  by  Mr 
Kane  for  their  newspaper  adver 
Using  are  Cox’s.  Orhach’s,  Lord 
&  Taylor.  1.  Miller  and  Henri 
Bendel. 
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On  Main  St. 


HEINZ  Baby  Cereals 


LEAD  AD — H.  J.  Heim  Company 
will  launch  advertising  support  for 
its  $100,000  "Red  Magic"  Contest 
with  this  full  page,  two-color  ad 
in  the  Feb.  2  issue  of  Look  and 
the  Feb.  6  issue  of  Saturday  Eve¬ 
ning  Post.  The  ad  will  appear 
again  in  late  February  in  This 
Week,  Parade,  Family  Weekly,  and 
other  Sunday  supplements  in  the 
New  York  News,  Chicago  Tribune, 
St.  Paul  (Minn.)  Pioneer  Press, 
Seattle  (Wash.)  Times,  Los  An¬ 
geles  (Calif.)  Examiner  and  San 
Francisco  (Calif.)  Examiner. 


AD  SUPPORT— Heim  Baby  Foods 
will  back  market  introduction  of  its 
revamped  baby  cereal  product 
line  with  100-line  ads  like  the  one 
above  in  167  daily  newspapers 
located  in  163  cities  of  the  United 
States.  These  ads  will  run  weekly 
during  January  and  at  least  once 
monthly  during  the  succeeding 
three  months.  Combined  circula¬ 
tion  of  the  papers  is  27  million. 
Other  advertising  support  will  be 
supplied  by  TV;  baby,  family  mag¬ 
azine  and  Sunday  supplement  ads; 
and  by  store  display  materials. 


Chicago 

“Total  Selling  Comes  to  Mail 
Street”  will  be  the  theme  of  the 
1960  convention  of  the  News¬ 
paper  Advertising  Executives 
Association  Jan.  17-20  at  the 
Edgewater  Beach  Hotel  here, 

Edward  Falasca  of  the  Bu¬ 
reau  of  Advertising,  ANPA, 
will  put  together  a  “Total  Sell¬ 
ing”  extravaganza.  Working 
with  him  is  Russell  E.  Scofield 
Miami  (Fla.)  Daily  News  ad¬ 
vertising  director.  A  special  fea¬ 
ture  called  “Too  Young  to 
Know,”  will  star  Kendall 
Somers,  Niles  (Mich.)  Dailn 
Star  adv'ertising  manager. 


Headliners  Named 


Guest  headliners  for  the  196f' 
convention  include: 

Charles  H.  Kellstadt,  presi¬ 
dent  of  Sears,  Roebuck  &  Co, 


Heinz  To  Break  Heavy 
Print  Media  Schedule 


In  a  chapter  on  newspaper  “ad 
trend  breakers.”  Peter  Palazzo, 
advertising  and  visual  director  of 
Henri  Bendel.  Inc.,  selects  six 
newspaper  ads  which  he  feels 
“have,  independent  of  trends, 
solved  a  specific  problem  of  com¬ 
munication  or  created  a  cumula¬ 
tive  personality  for  a  store  or 
company — and  in  order  to  do  so 
have  very  probably  had  to  break 
the  bounds  of  a  trend  or  two.” 

The  six  advertisers  named  by 
Mr.  Palazzo:  Thom  McAn;  El  A1 
Israel  Airlines;  Macy’s:  WRCA; 
Neiman-Marcus:  and  CBS-TV. 
(El  A1  Israel  .Airlines  this  year 
received  an  E&P  Citation  for 
newspaper  advertising) . 


“.Advertising  Directions”  also 
gives  complete  coverage  of  the 
year’s  development’s  in  graphic 
arts,  including  Hi-Fi — “a  new 
newspaper  color  medium  with 
magazine-type  color  reproduc¬ 
tion.” 

Don’t  fail  to  read  this  book. 


Pittsburgh,  Pa. 

H.  J.  Heinz  Co.  announced 
this  week  it  is  sponsoring  a  third 
annual  $100,000  ketchup  contest 
which  offers  3,057  prizes  to  con¬ 
sumers  who  submit  winning  en¬ 
tries. 

The  company  also  announced 
a  completely  revamped  baby 
cereal  product  line,  featuring 
new  package,  new  recipe,  new 
larger  size,  new  label,  and  even 
a  neAv  baby  trademark  symbol. 

Both  campaigns  (via  Maxon, 
Inc.,  Detroit)  will  be  supported 
by  heavy  new'spaper  advertising 
schedules  (see  cuts). 

In  announcing  details  of  the 
Heinz  “Red  Magic”  contest, 
scheduled  to  run  from  Jan.  1  to 
March  31,  Louis  A.  Collier,  sales 
promotion  manager,  said  that 
print  media  will  carry  a  total 
of  48,358,000  clip-out  entry 
blanks.  The  schedule  will  begin 
during  the  first  w^eek  in  Febru¬ 
ary  with  full-page,  two-color 
ads  on  Look  and  Saturday  Eve¬ 
ning  Post.  Full-page,  two-color 
ads  will  run  during  February 
in  This  Week,  Parade,  Family 
Weekly,  and  other  Sunday  sup¬ 
plements  in  the  New  York 
News,  Chicago  Tribune,  Phila¬ 
delphia  Inquirer,  St.  Paul 
(Minn.)  Pioneer  Press,  Seattle 
(Wash.)  Times,  Los  Angeles 
(Calif.)  Examiner,  and  San 


Francisco  (Calif.)  Chronicle. 

Mr.  Collier  said  that  contest 
advertising  in  Sunday  supple¬ 
ments  will  reach  a  combined 
circulation  of  34,958,000  in  301 
newspapers.  “This  circulation,” 
he  added,  “will  cover  every  sales 
branch  ai-ea  of  Heinz.” 

Magazines  and  TV  will  round 
out  the  contest  campaign. 

Heinz  Baby  Foods  will  intro¬ 
duce  its  revamped  cereal  line 
with  heavy  advertising  in  both 
print  and  TV  media,  according 
to  B.  H.  Anderson,  Heinz  Baby 
Foods  product  manager. 

The  new  package  will  be  fea¬ 
tured  in  Heinz  baby  food  serv¬ 
ice  ads  in  12  baby  and  family 
magazines  in  January,  with 
follow-up  ads  scheduled  in  the 
same  books  for  February, 
March  and  April,  1960. 

Larger  space  ads  will  be 
placed,  beginning  in  Januray, 
in  This  Week,  Parade,  Family 
Weekly,  and  independent  Sun¬ 
day  supplements.  Service  ads 
featuring  the  new  cereals  will 
run  in  these  publications  during 
February,  March  and  April. 

Other  newspaper  support  will 
come  from  100-line  ads  in  167 
daily  newspapers  located  in  163 
cities  in  the  U.  S.  These  ads  will 
run  weekly  during  January  and 
at  least  once  monthly  during  the 
succeeding  three  months. 


Monday  luncheon. 

Robert  M.  Ganger,  chairman 
of  D’Arcy  Advertising  Co.,  New 
York,  and  chairman  of  the 
American  Association  of  Adver- 
sising  Agencies,  Tuesday. 

Dr.  Hennan  Nolen,  president 
of  McKesson  &  Robbins, 
Wednesday  bi’eakfast. 

Last  January,  NAEA  Presi¬ 
dent  George  Lemons,  Greem- 
boro  (N.  C.)  News  and  Reeori 
was  authorized  to  name  a  com¬ 
mittee  to  study  problems  con¬ 
fronting  the  newspaper  industry 
in  connection  with  such  efforts 
as  “One  Order — One  Bill.”  At 
the  same  time  the  Plans  Com¬ 
mittee  of  the  Bureau  author 
ized  a  special  sub-committee  to 
study  the  same  general  field- 
Consequently,  an  NAEA  com 
mittee  was  not  appointed. 

Monroe  Green,  New  York 
Times,  chainnan  of  the  sub¬ 
committee  of  the  Plans  Com 
mittee,  reported  to  the  NAEA 
board  recently  that  the  subject 
had  not  yielded  the  interest  ex¬ 
pected  on  the  part  of  advertising 
agencies.  Jack  Butler,  Houston 
(Tex.)  Chronicle,  said  results 
of  a  special  study  conducted  for 
the  Texas  Daily  Press  Leagne 
substantiated  Mr.  Green’s  re 
port. 


Correolion 
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Stanford  Manning  has  been 
named  manager  of  Ward-Griffith 
Co.’s  Los  Angeles  office,  not  of 
the  New  York  office  as  errone¬ 
ously  reported  last  week  (E&P. 
Dec.  19,  page  12). 
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New  York,  N.  Y. 


Chain  Stores 

Well  send  you  25<  To  Up  Budgets 

fur  iUiy  of 

New  Heinz  Spa^etd 
Treats! 


New  Laws  Hit 
Ads  in  Dailies 


The  variety  chain  store  busi¬ 
ness  forecasts  that  1960  will  be 
the  keenest  promotional  year  in 
the  industry’s  history,  accord¬ 
ing  to  surveys  conducted  by  the 
Variety  Store  Editions  of  Chain 
Store  Age. 

The  business  magazines  report 
in  an  annual  sales  promotion 
and  display  work-book  that  pro¬ 
motional  activities  will  be  trig¬ 
gered  by  sharply  stepped-up  ad¬ 
vertising  campaigns  in  all  media 
and  by  expanded  use  of  con¬ 
sumer  credit  plans. 

Variety  chain  executives  note 
that  advertising  budgets  will  in¬ 
crease  in  dollar  volume  any¬ 
where  from  15%  to  25%.  While 
the  bulk  of  the  advertising  will 
remain  in  local  newspapers,  all 
major  chains  will  devote  more 
money  to  local  radio-TV.  Expan¬ 
sion  in  number  of  chain  outlets 
III  be  repeated  March  pennits  advertising  economies, 
Lt'**  executives  say,  since  several 

-line  black  and  white  stoj-gg  can  benefit  fixim  a  single 
13  straight  weeks. 

.  .  ample,  can  service  60  of  its 

ConinilSSlOll  stores  with  one  TV  station. 


LaCrosse,  Wis.  largest  ad  ca 
New  changes  in  the  Wisconsin  bBDO)  in  its 
unfair  sales  law  could  have  a  month  to  announ 
sweeping  effect  on  advertising  trans-Atlantic  je 
in  the  state’s  newspapers.  25. 

District  Attorney  George 
Thompson  Jr.  told  the  LaCrosse  The  campaign 
Tribune  that  after  a  preliminary  .  coyeragi 

study  of  the  changes  he  thinks  '"^gazines,  lead.r 
no  wholesaler  or  retailer  may 
now  use  the  words  “free,”  “gift,” 

“bonus”  and  similar  connota-  ^  three-page,  1 
tions  if  the  item  is  combined  fold  in  the  Jar 
with  sale  of  other  merchandise.  Holiday  magazir 
Mr.  Thompson  said  any  price  fl'®  program. 

representation,  separately  slated  _ 

relating  to  an  individual  piece 
of  merchandise  and  which  is  •  mr 
included  in  a  combination  sale  Tilis  w  eek  1 
is  subject  to  the  minimum  mark-  Major  Food  C 
up  provision  of  the  law. 

This  means  that  in  tie-up  sales  Operators  of 
of  two  or  more  items,  each  item  food  chains  wh( 
must  stand  on  its  own  feet  as  hundr^  mill 
to  the  minimum  retailers  mark-  nidestone  in  the 
up  of  6%.  "dll  receive  spe< 

Mr.  Thompson  said  most  I'e-  f^'oo^  This  Week 
tailers  he  has  contacted  who  The  magazim 
are  acquainted  with  the  change  each  chain  wdth 


Everywhere, 

men  who  authorize  and  influence 
the  buying  of  advertising 
read  The  Wall  Street  Journal 


^'^^COLORMATIC 


The  press  unit 
that  gives  newspapers 
an  entirely  new  standard 
of  printing  quality! 


THE  WALL  STREET  JOURNAL 


Retail  Ad  Parley 

Chicago 

The  program  for  the  8th  an¬ 
nual  Retail  Advertising  Confer¬ 
ence  at  the  Palmer  House  here, 
Jan.  16-17,  on  the  week-end  pre¬ 
ceding  the  Newspaper  Adver¬ 
tising  Executives  Association 
annual  meeting,  is  being  ar¬ 
ranged  by  Budd  Gore,  Chicago 
Daily  News  advertising  man¬ 
ager,  and  Ralph  Heineman,  co¬ 
founders  of  the  conference. 
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MINNESOTA 

homemaker 
survey  do.  12 


Miancapolis  Stttr 


Tribune 


billion  Minnesota  market. 

Write  today  for  your  copy  of 
Minnesota  Homemaker  Survey  #  12. 
Address  requests  on  your  letterhead 
specifying  your  product  interest,  to 
W.  A.  Cordingley,  National  Advertis¬ 
ing  Manager,  Room  120,  Minneapolis 
Star  and  Tribune,  5th  and  Portland, 
Minneapolis  15,  Minnesota. 


(Hennepin  County-Minneapolis) 
and  in  all  Minnesota.  Also  city-town- 
farm  breakdowns. 

The  unique  Homemaker  Survey  is 
a  continuing  project  showing  trends 
of  in-home  use  of  products  going 
back  over  a  number  of  years.  The 
report  is  a  treasury  of  the  full  in¬ 
formation  you  need  about  the  $5H 


Minnesota  Homemaker  Survey 
#12  has  all  the  NEW  facts 
to  help  you  sell  Minnesota. 

Indispensable  data  for  any  sales- 
promotion-advertising  campaign  in 
Minnesota.  Projectable  to  all  Min¬ 
nesota’s  961,000  households  as  to 
what’s  on  hand  or  last  bought,  from 
Iiersonal,  no-inducements-offered  in¬ 
terviews  with  adult  homemakers. 
Covers  more  than  90  products  and 
appliances.  Combination  of  metro¬ 
politan  and  statewide  samples  gives 
the  complete  picture  both  in  the 
area’s  largest  metropolitan  center 
editor  &  PUBLISHER  for  December  26, 


Minneapolis  Star  and  Tribune 

EVENING  MORNING  &  SUNDAY 


515,000  DAILY 


650,000  SUNDAY 
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Adman  Stamps  Out  Column 
And  Collects  Some  Linage 

By  Neal  Ashby 


The  Other  Media 


SPOT  TV  UP  13.8% 


-Third  quarter  ’59  TV  spot  gross  time  ex¬ 
penditures  by  national,  regional  advertisers  totided  $133,581,000, 
compared  with  $113,184,000  in  like  period  of  ’58,  Television  Bureau 
of  Advertising,  Inc.,  reported  this  week.  Analysis  comparing  291 
Staffers  on  the  New  York  sues  these  days  you  can’t  keep  stations  reporting  showed  increase  of  13.8%  in  spot  TV  expenditures. 
Mirror  were  puzzled  by  a  by-  up  with  them ;  the  greatest  value  *  *  * 

line  which  materialized  without  is  in  the  older  stamps, 
announcement  in  a  recent  Sun¬ 
day  edition. 

“Who’s  Warrie  Kell?” 

Only  the  more  diligent  stu¬ 
dents  of  anagrams  and  office 
lore  were  able  to  identify  it  as 
the  nom  de  typewriter  of 
their  amazement  —  Warren  Mr.  1 

Kelly,  vicepresident  in  charge  on  yellow,  ruled  foolscap 
of  advertising.  careful,  penciled  longhand.  His 

After  nearly  a  half  century  secretary  then  types  it  and  the 
in  advertising,  Mr.  Kelly  has  be-  copy  goes  to  Editor  Neville, 
come  a  columnist,  conducting  the  “I’m  no  writer  and  it’s  a  heck 
first  Stamp  and  Coin  depart-  of  a  chore  for  me,”  the  column- 
ment  to  appear  in  Hearst’s  Sun-  ist  confides.  “The  damnable 
day  Mirror  (1,300,000-plus).  thing  that  nags  me  is  —  is  it 
The  new  column  came  about  interesting?  I’m  afraid  my 
when  Mr.  Kelly  approved  the  friends  and  associates  will  say 
request  of  a  classified  sales-  yes  whether  it  is  or  not.” 
woman,  Loretta  O’Rourke,  for  a  • 

go-ahead  to  try  to  snare  stamp  wri  ..  i  c  «• 

Sid  coin  linagl  White  Yule  Section 

The  ad  chief  drew  on  his  per-  The  fourth  annual  White  566  ADVERTISERS  USING  RADIO  IN  NYC— Broadcast  Ad- 

sonal  knowledge  as  a  stamp  col-  Christmas  section  of  the  Peru  vertisers  Reports,  Inc.,  (BAR)  has  published  radio  monitor  report 
lector  in  a  send-off  briefing,  then  (Ind.)  Daily  Tribune  ran  10  showing  schedules  of  566  national,  regional  and  local  advertisers 
commented:  pages  and  contained  more  than  who  placed  announcements  on  six  New  York  stations.  Duke  cigarets 

“We  ought  to  have  a  little  edi-  16,260  lines  of  advertising.  The  had  largest  schedule  during  monitored  week  ending  Oct.  23 — some 
torial  support  for  this.”  section  carried  one-color  and  300  announcements  distributed  among  the  eight  stations  included 

Editor  Glenn  Neville  gave  black  ads  on  the  first  and  last  in  the  report:  WABC,  WINS,  WMGM,  WOR,  WCBS,  WMCA. 

ready  assent  and  a  space  grant,  pages,  and  incorporated  themes  WNEW  and  WRCA.  Report  shows  date,  time  and  length  of  each 

r.  ,  I,  supplied  by  U.  S.  Steel  Corp.’s  announcement  placed  by  all  566  advertisers, 

rmcu  ravor  White  Christmas  supplement  *  *  * 

The  department  quickly  found  and  the  Bureau  of  Advertising,  SPONSOR  IDENTIFICATION  NOT  MEASURE  OF  SALES 
favor.  ANPA’s,  “Make  Your  Home  EFFECTIVENESS — Money  spent  in  measuring  sponsor  identifica- 

Mr.  Kelly,  who  abruptly  finds  Happier  with  A  New  Appliance”  (jon  could  be  put  to  better  use  in  measuring  cumulative  effect  of 
himself  receiving  a  columnist’s  theme.  media,  according  to  George  G.  Huntington,  vicepresident  and  gen- 

mail  and  phone  calls,  has  dealt  •  eral  manager.  Television  Bureau  of  Advertising,  Inc.  He  said  people 

in  his  articles  with  the  simplest  Q^tioTial  Buv  getting  more  out  of  commercials  “than  we  are  now  measuring,” 

fundamentals  of  stamp  collect-  "  ^  making  need  for  new  research  techniques  very  great.  He  said  he’d 

ing.  Columbus,  Ohio  rather  see  TV’s  research  dollars  being  spent  “to  explore  the  depth 

“I’ve  been  reading  stamp  col-  The  Columbus  Dispatch  has  of  impression  our  medium  creates  than  in  this  hook  of  sponsor 

umns  for  years  and  they’re  all  issued  a  new  advertising  rate  identification.”  Mr.  Huntington  added.  “If  sponsor  identification  is 

about  new  issues  and  develop-  card,  effective  Jan.  1,  1960,  so  important,  what  must  happen  to  all  those  advertisers  who  have 

ments  that  the  majority  of  col-  offering  the  morning  Citizen-  no  sponsor  identification  at  all — those  sponsors  of  spot  TV.” 

lectors  aren’t  interested  in,”  as-  Journal  as  an  optional  combina-  *  *  * 

serts  the  adman.  tion  buy,  with  no  change  in  NTA  STOREVISION  BUYS  3,200  TV  SETS  FOR  400  STORES— 

“There  are  so  many  new  is-  rates,  as  previously  announced.  NTA  Storevision,  formed  last  October  (E&P,  Oct.  3,  page  26),  has 

^  i  purchased  3,200  21-inch  TV  sets  for  initial  installation  in  400 
\  metropoitan  New  York  area  supermarkets  scheduled  to  participate 
a  \  system  which  starts  operations  Jan.  18.  The  54-hour 

& — ^  ^  V'IVqv  \  specialized  TV  program  service  will  reach  some  four  million  persons 

H  -  shopping  in  NTA  Storevision  stores  each  week.  “Day  Watch”  pro- 

m  — ^  ^ \  gramming  wUl  limit  commercials  to  10  seconds  in  length  with  maxi- 

H  ^ - -  mum  of  12  commercial-minutes  per  hour.  TV  set  installations  also 

H  '  .  _ scheduled  for  laundromats,  bank  windows,  and  other  high  traffic 

H  '-JlP _ rrl  centers. 


CALENDARS  CALLED  ‘FIRST’  SUBLIMINAL  ADS— Calendars 
were  practicing  art  of  subliminal  advertising  “long  before  the  ex¬ 
pression  was  invented,”  according  to  John  J.  Oakson,  president, 
Osborne-Kemper-Thomas,  Inc.  He  said  calendars,  as  an  ad  medium, 
“do  more  to  create  good  will  where  it  is  needed,  more  economically, 
and  more  effectively,”  than  any  other  medium, 
edge.  I  know.  I  picked  it  up  *  *  * 

to  from  my  father.”  “AUDIENCE  DIMENSION”,  A  NEW  TV  STUDY— Television 

Kelly  writes  his  columns  Advertising  Representatives,  Inc.,  announces  new  continuing  re- 
r  m  a  search  project  called  “Audience  Dimensions”  which  probes  into 
“untouched  corners  of  video  audience  characteristics.”  The  study, 
to  be  issued  quarterly,  is  called  the  “dessert”  to  meat  and  potatoes 
of  current  research.  It  will  provide  data  on  viewing  habits  of  career 
women,  owners  of  pets,  mothers  of  toddlers,  men  who  shave,  occupa¬ 
tion  of  breadwinners,  level  of  income  and  type  of  residence,  and 
“viewer  venturesomeness.” 


DAYTIME  NETWORK  TV  BILLINGS  UP  26.1%— Daytime  net¬ 
work  TV  gross  time  billings  in  first  nine  months  of  ’59  increased 
26.1%  over  like  period  of  ’58,  Television  Bureau  of  Advertising,  Inc., 
reports.  Nighttime  billings  in  same  period  were  up  4.2%. 

*  *  * 

MAGAZINE  ROUNDUP — Life  in  ’59  carried  3,666  ad  pages 
representing  gross  revenue  of  $134,000,000.  .  .  .  Saturday  Evening 
Post  closed  year  with  $97,614,442  revenue,  up  11.4%  over  ’58. 


THAN  THE  MIAMI  HERALD 
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Only 

The  Globe 

delivers  fresh  readers  twice  a  day 


Because  morning  and  evening  editions  are  almost  the  same, 
you  get  almost  no  duplicated  circulation.  More  of  every¬ 
body  reads  The  Globe.  More  men.  More  women.  More 
young  people.  More  intowners.  More  suburbanites.  More 
readers  in  each  income  group.  Ask  your  Globe  representa¬ 
tive  for  all  the  Global  truths  —  from  Sindlinger  to  Media 
Records  to  ROP  full  color.  The  Globe  can  do  worlds  for 
you  in  Boston. 


puts  the  world  at  7 


your  fingertips /. 

X  V  V  7,7> 


'  Morning 
Evening 
Sunday 


editor  ac  PUBLISHER  for  December  26,  1959 


\ 


i 


<9 


How  Dailies 

{Continued  from  page  17) 


Reading-Berks  Chamber  of  Com¬ 
merce  surveyed  4,681  downtown 
workers;  found  that  233  used 
the  convenient  mid-towm  meter¬ 
ed  parking  spaces.  The  Mer¬ 
chants  Division  said  that  ac¬ 
cording  to  police  estimates  on 
the  daily  number  of  persons 
using  such  spaces,  statistics  in¬ 
dicated  1,398  additional  down¬ 
town  shoppers  would  have  places 
to  park  if  employes  kept  their 
cars  out  of  the  mid-city  area. 

Accordingly,  business  owmers 
and  managers  held  special  em¬ 
ploye  meetings  in  each  stoi'e  or 
office  to  develop  group  enthusi¬ 
asm  for  the  project  and  to  ex¬ 
plain  the  importance  of  attract¬ 
ing  happy,  rather  than  dis¬ 
gruntled,  hoppers. 

Posters  were  distributed  to 
stores  and  offices  showing 
shoppers  that  workers  were  co¬ 
operating  in  the  program.  Each 
downtown  worker  was  given  a 
wallet-size  pledge  card  to  re¬ 
mind  him  of  his  own  responsi¬ 
bility  in  making  the  parking 
program  a  success. 

Round  stickers  w^ere  affixed 
to  the  parking  meters  in  the 
downtown  area,  welcoming 
shoppers  to  the  spaces  and  point¬ 


ing  out  that  the  parking  space 
had  been  made  available  through 
cooperation  of  the  downtown 
workers.  In  addition,  auto 
bumper  stickers  were  offered  as 
a  reminder  that  the  car  driver 
was  entitled  to  special  shopper¬ 
parking  courtesies. 

A  circular  slogan  device  was 
incorporated  into  newspaper  ads 
of  merchants,  inviting  shoppers 
downtown. 

Buying  Preference  Sur\'cy 

Back  in  September,  an  inde¬ 
pendent  survey  of  shopping 
habits  sponsored  by  Zeswitz 
Music  and  Appliance  Center  in 
Reading  showed  that  nearly 
thi-ee  quarters  of  all  area  resi¬ 
dents  preferred  to  shop  in  down¬ 
town  Reading  for  clothing,  fur¬ 
niture,  household  goods  and  ap¬ 
pliances. 

The  surv’ey,  conducted  by 
Beaumont,  Heller  &  Sperling, 
local  advertising  agency,  found 
that  some  267  respondents  indi¬ 
cated  that  the  most  important 
i-easons  for  preferring  dowm- 
town  shopping  were: 

Large  selection  of  merchan¬ 
dise,  81%;  convenient  location, 
67%;  good  quality  merchandise, 
66%;  reliable  merchants,  60%. 

According  to  Stuart  D.  Distel- 
horst,  account  executive  at  Beau¬ 
mont,  Heller  &  Sperling,  Inc., 
the  survey  of  downtown  shop- 
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38%  INCREASE  by 

New  York  Daily  News  in 
Spadea’s  $1.00  Patterns 
by  World  Famous 
I nternational  Designers 

Here  are  the  1958  and  1959  monthly  sales  figures 


MONTH 

1958 

1959 

Jan. 

2382 

3267 

Feb. 

2454 

2150 

March 

1876 

2174 

April 

1670 

1861 

May 

1719 

2404 

June 

1551 

1396 

July 

1303 

1688 

Aug. 

1287 

2288 

Sept. 

1589 

3198 

Oct. 

1463 

2031 

Nov. 

1361 

3309 

Dec. 

* 

TOTAL 

18,655 

25,766 

Flint  Journal's  Downtown  Push. 

ping  habits  formed  the  basis  of 
a  large-space  ad  by  Zeswitz 
in  the  Reading  Eagle  to  tell 
readers,  “Now  .  .  .  Everything 
you  asked  for  .  .  .  From  the 
store  that  asked  you!” 

Mr.  Distelhorst  said  that  this 
sui-vey,  along  with  the  downtowm 
parking  habit  survey  of  em¬ 
ployes,  are  examples  of  how 
Reading  is  “promoting  and  re¬ 
vitalizing  decadent  central  areas 
with  an  increasing  measure  of 
success,  making  the  city  and  its 
suburbs  more  attractive  to  resi¬ 
dents  and  new  industry  alike, 
and  providing  a  more  profitable 
market  area  for  the  entire  com¬ 
mercial  and  industrial  commun¬ 
ity.” 

‘Shop  Downtown  Saturday’ 

Last  October,  the  Philadelphia 
(Pa.)  Daily  News  heavily  pro¬ 
moted  its  second  annual  “Shop 
Downtown  Saturday”  campaign. 
Starting  with  full-page  ads  on 
a  weekly  basis,  using  two  photo¬ 
genic  youngsters  to  promote 
family  shopping,  the  Daily  News 
extended  the  campaign  into  all 
media.  During  the  drive,  the 
Daily  News  averaged  75  an¬ 
nouncements  daily  on  broadcast 
facilities. 

Youngsters  who  modeled  the 

^><^C0L0RMATIC* 

Designed  as  a 
‘‘business  machine” 
to  build  profits! 


^December  omilted  due  to  I9SS  newspaper  strike  in  New  York  City.  | 

These  figures  prove  that  the  New  York  Daily  News  readers  j 

are  style  conscious.  They  are  also  able  and  willing  to  pay  for 
such  a  service. 

If  your  present  pattern  service  did  not  register  a  38%  gain 
in  1959,  we  invite  your  inquiry  for  our  proven  circulation 
builder. 

SPADEA  SYNDICATE,  INC.,  120  West  31st  St.,  New  York  City 
Stirling  Spadea,  Sales  Manager  LOngacre  5-0478 
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Shop  Downtown  ads  were  shown 
in  a  series  of  typical  fun  situa¬ 
tions  for  children.  First  ad 
showed  them  “going  wild”  with 
nickels  at  the  Automat.  Another 
ad  showed  them  riding  the  cab 
of  the  locomotive  at  downtowi, 
Franklin  Institute.  Headline  of 
this  ad  was  “We  have  the  most 
fun  on  Saturday  downitown." 
Copy  highlighted  the  many  di¬ 
versions  available  to  you  tigers 
downtown  that  aren’t  available 
elsewhere. 

Weekly  Editor  Key 

Howard  Poole,  owner  of  the 
weekly  Davison  (Mich.)  Inda, 
played  an  important  role  in  a 
downtown  redevelopment  proj¬ 
ect  in  his  city  where  merchant 
turned  back  the  threat  of  a 
shopping  plaza,  and  built  their 
own  business  as  well. 

Mr.  Poole  was  one  of  37  busi¬ 
nessmen  who  joined  forces  to 
modernize  their  shopping  aree, 

Davison  Improvement  Corp., 
an  association  of  local  mer¬ 
chants,  was  formed  early  in 
1957.  Since  then,  retail  busi¬ 
ness  has  increased  30%  (evei 
during  1958,  when  nearby  Flint 
was  being  hit  by  the  auto  re¬ 
cession),  and  Davison  is  looking 
forward  to  even  greater  gains 
when  the  project  is  completed. 

According  to  Mr.  Poole,  two 
improvements  formed  the  back¬ 
bone  of  the  modernization:  1) 
Establishment  of  off-street  park¬ 
ing;  2)  Construction  of  a  side 
walk  canopy  on  both  sides  of 
Main  Street,  running  the  lengtk 
of  the  shopping  district. 

Daily  Broke  Recession 

A  huge  “Back-to-School”  is¬ 
sue  published  in  September  of 
1958  by  the  Gary  (Ind.)  Post- 
Tribune  w-as  credited  at  the 
time  with  breaking  a  three-year 
recession  in  Gary. 

As  a  result  of  the  adver¬ 
tising  in  the  Post-Tribune, 
thousands  of  shoppers  lined  the 
streets  to  establish  the  largest 
buying  crowds  in  years.  Ob- 
seiwers  were  quoted  as  saying 
that  “every  youngster  on 
sidewalks  was  sporting  new 
shoes.”  In  addition  to  the  clothes 
being  woni,  many  additional 
parcels  were  being  carried. 

Mrs.  D.  Perry,  executive  sec¬ 
retary  of  the  Downto^'n  Gary 
'  Council,  repoi'ted  that  all  i«- 
tailers  noted  a  sales  increase, 
with  those  having  place'd  ai' 
in  the  “back-to-school”  edition  of 
the  Post-Tribune  showing  a  de 
cided  sales  jump. 

Special  features  in  the  edi- 
!  tion  were  inserted  to  attract 
i  buyers  to  patronize  the  down¬ 
town  Gary  stores. 

In  September  of  1958,  in  ar 
effort  to  stimulate  bu-siness- 
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How  Dailies 

{Continued  from  page  24) 


Fort  Wayne,  Ind.,  downtown 
merchants  and  shopping  centers 
imited  in  a  week-long  Fall 
Festival. 

It  marked  the  first  time  that 
downtowm  merchants  and  shop¬ 
ping  centers  forgot  their  differ¬ 
ences  and  joined  in  a  city-wide 
promotion  designed  to  bring 
people  into  the  community. 

Fort  Wayne  newspapers  con¬ 
tributed  some  1,000  inches  of 
space  in  the  News-Sentinel  and 
the  Journal-Gazette,  including 
a  large-space  color  ad.  Both 
newspapers  contributed  strong 
editorial  support.  Radio  and  TV 
likewise  contributed. 

The  Central  Committee  of  the 
Festival,  composed  of  represen- 


PRE-HOLIDAY  MEDIA  PARTY — Film  actress  Alieza  Drake  (white  dress) 
is  center  of  attraction  for  this  group  at  pre-holiday  media  party  held 
by  Mogul  Williams  &  Saylor  ad  agency  in  New  York.  Miss  Drake,  who 
served  as  a  hostess,  is  surrounded  by  (left  to  right):  Art  Milton,  New 
York  Mirror;  Gerard  Sileo,  New  York  Times;  Ronald  Friedwald,  print 
media  director  of  MW4S;  Mrs.  Johnnie  Albertson,  New  York  Times; 
and  Bernard  Solar,  New  York  Journal-American.  More  than  100  news¬ 
papers  were  represented  at  the  party  held  in  the  agency's  New  York 
headquarters  office. 


Festival,  composed  of  represen-  Last  September,  the  Inter-  winners:  Cincinnati  (Ohio) 
tatives  of  cooperating  areas,  ran  national  Downtown  Executives  Enquirer;  Erie  (Pa.)  Times- 
five  full  pages  of  advertising,  a  Association  sponsored  its  first  News;  New  York  Times;  Ro- 

page  a  day,  Monday  through  new'spaper  exhibit  and  awards  Chester  (N.  Y.)  Times-Union 

Friday.  Newspaper  mats  of  all  competition.  Its  purpose:  to  and  Democrat  &  Chronicle;  San 
sizes  w'ere  made  available  to  recognize  newspapei's’  initiative  Antonio  (Texas)  News;  and  the 
merchants  thi'ough  the  news-  and  support  of  local  downtown  Tulsa  (Okla.)  World. 
papers.  revitalization  projects.  These  six  dailies  were  named 

Three  downtown  city  blocks  Dailies  wrere  invited  to  submit  top  whinners  from  entries  sub- 

were  shut  to  auto  traffic,  decor-  clippings  about  local  downtown  mitted  by  50  newspapers 

ated  and  turned  into  a  mall,  revitalization  projects.  Six  dail-  throughout  the  U.  S.  The  ex- 
with  trees  and  shrubs  brought  ies  w'ere  named  winners  and  re-  hibit  was  organized  by  Down- 
in  for  effect.  ceived  special  certificates.  The  town  Services,  New  York. 


Dailies  wrere  invited  to  submit  top  whinners  from  entries  sub¬ 
clippings  about  local  downtown  mitted  by  50  new'spapei’s 


in  for  effect. 


A  Professional 

Approach . . . 


PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 


REPORTS  AND  RECOMMENDATIONS 


PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


^>^^C0L0RMATIC‘ 

Wot'ld’s  first  fully 
integrated  black  and  u'hite 
and  R.O.P.  color 
high-speed  press  unit! 


CHAS.  T.  MAIN,  INC. 


Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARI.OTTE.  NORTH  CAROLINA 


The  winning  entry  of  the  Ro¬ 
chester  Times-Union  and  I>emo- 
ciat  &  Chronicle  offers  another 
excellent  example  of  what  an 
alert  daily  can  accomplish.  In 
December  of  1958,  the  news¬ 
papers  announced  a  conte.st  to 
spur  improvement  of  dowi^town 
buildings  in  Rochester.  Awards 
were  offered  to  owners  or  ten¬ 
ants  who  improved  the  exterior 
of  their  properties  within  Ro¬ 
chester’s  Inner  Loop. 

Known  as  the  Better  Down¬ 
town  Contest,  awards  were  pre¬ 
sented  last  April  to  23  ownen 
or  tenants  who  improved  down¬ 
town  property  in  outside  ajTpear- 
ances  at  a  total  cost  of  some 
$3,000,000. 

According  to  Paul  Miller,  pub¬ 
lisher  of  the  newspapers,  down¬ 
town  properties  improved  in 
1959  will  be  eligible  for  the 
new'spapers’  second  annual  con¬ 
test  in  1960. 

The  San  Antonio  News  won  a 
certificate  for  its  series  of  full- 
page  ai*ticles  and  illustrations 
on  “San  Antonio  Tomorrow.” 
The  articles  appeared  last 
March  and  wnre  presented  on 
Tuesdays  and  Thursdays  of 
each  week. 


More  Drug  Ad  $8 


Good  example  of  what  a  news¬ 
paper  can  contribute  to  the  re¬ 
vitalization  of  downtown  is 
found  in  the  prize-winning  entry 
of  the  Tulsa  Woi'ld.  The  daily 
sent  staffer  Bill  Ellis  to  visit  a 
number  of  cities.  In  12  articles 
he  reported  on  downtown  re¬ 
vitalization  projects  and  plan¬ 
ning  that  W'ere  being  carried  out 
in  these  cities.  Then  Mr.  Ellis 
made  a  study  and  wrote  five 
articles  on  Tulsa’s  dow'ntown 
problems  and  w'hat  w'as  being 
done  to  solve  them. 

The  Tulsa  World  reprinted 
the  articles  in  a  tabloid  supple¬ 
ment,  making  5,000  copies  avail¬ 
able  for  free  distribution.  Re¬ 
quests  for  the  supplement  were 
received  from  all  sections  of  the 
U.  S. 


New'spapeT*s  got  some  good 
new's  at  the  recent  McKesson  & 
Robbins,  Inc.,  national  sales 
conference  in  Houston,  Texas.  ; 

Charles  R.  Beall,  vicepresi¬ 
dent  of  the  di-ug  firm,  predicted 
that  in  the  next  decade,  “drug  i 
retailing’s  big  baby  will  be  the 
super  drug  store,  located  in  the  ' 
community  and  regional  shop-  J 
ping  centers. 

“As  the  squeeze  becomes 
tighter  between  the  suburban 
shopping  centers  and  the  re-  : 
newed,  revitalized  dowTitown  i 
areas,  w'e  expect  many  of  our  j 
customers  to  move  up  to  the  : 
large  super  drag  stores  general¬ 
ly  locate  in  the  shopping  cen-  j 
ters,”  he  said.  1 

Mr.  Beall  said  that  by  1970,  \ 
average  drag  store  volume  will 
be  $250,000  a  year,  and  the  ; 
traditional  drag  store  will  do 
50%  of  its  volume  in  prescrip 
tions. 

“The  druggist,”  he  said,  “is 
going  to  have  to  inci'ease  his 
expenditures  for  advertising  and 
even  increase  the  per  cent  of 
sales  he  allocates  to  advertising. 

As  the  super  drag  store  depends 
more  on  open  display  and  im¬ 
pulse  buying  for  volume,  more 
must  be  spent  on  advertising."  | 


Joins  ‘This  Week’ 


Robert  E.  Horton  Jr.,  fom- 
erly  co.smetics  advertising  man¬ 
ager  for  Mademoiselle  maga¬ 
zine,  has  joined  the  New  York 
sales  staff  of  This  Week  maga- 
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How  to  sell  more 
full-page  color: 

Assure  rich,  beautiful,  true-fo-life 
product  reproduction  for  the  advertiser 
with  Certified  Blue  Ribbon  CC  Mats 


For  many  local  and  national  advertisers,  sales  promotion 
with  fnll-page  color  advertising  offers  a  major  profit 
opportunity. 

However,  adequate  facilities  to  guarantee  the  advertiser 
an  eye-catching,  accurate,  hairline  register  reproduction  of 
Ids  product  and  message  is  not  possible — 

unless  you  place  your  trust, 
and  gain  his  confidence  ami 
enthusiasm,  in  Certified 
Blue  Ribbon  CC  Mats. 

No  double  stereotyping. 

No  off-register,  blurry  images. 

Blue  Rihhon  CC  Mats  are  molded  by  direct  pressure  and 
baked  on  the  form,  then  go  directly  into  the  newspaper 
casting  box  for  final  curved  casts,  as  many  as  desired.  No 
hazards  from  a  shrinkage-type  mat;  no  mechanical  color 
registration  problems  in  the  pressroom;  no  dissatisfied 
ailvertisers  who  won’t  include  you  in  their  future  schedules. 

Reliable  Sources 

^  Certified  Blue  Ribbon  CC  Mats  for  beautiful  full-page 
color  are  available  through  the  same  reliable  source  as  your 
•  previous  service  mat  campaigns.  Or  Blue  Ribbon  CC  Mats 
can  be  produced  through  your  own  direct  pressure  facilities. 


Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough  enough  to 
withstand  pull  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
plates. 


Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multiple  cast¬ 
ing  in  autoplate.  As  many  as  25  casts  have 
been  made  without  impairment. 


Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat 
to  utmost  fidelity  in  reproducing  copper, 
zinc  or  plastic  plates. 


Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 


Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where  un¬ 
dercutting  is  frequent. 

Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book  work. 


Certified  Dry  Mat  Corporation 
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The  space  for  this  message  is  donated  htj  this  publication 
in  cooperation  with  The  Advertising  Council. 


Sudden  illness,  especially  mental,  often  disrupts  a  family. 
With  the  Vasquezes  it  brought  them  closer  together. 


If  you  had  wanted  to  get  in  touch  with  Eva  Vasquez 
tliree  years  ago,  you  would  have  had  to  travel  some 
two  hundred  miles  from  her  home  on  the  outskirts  of 
Bakersfield,  California,  to  Modesto  State  Hospital  for 
the  mentally  ill. 

She  was  hospitalized  there  because  she  was  tired  of 
living  and  tried  dying.  Withdrawal,  they  called  it,  from 
reality. 

The  communists  could 
have  made  quite  a  thing 
out  of  her  story  if  they  had 
known  it. 

What  about  “all  men  are 
created  equal”?  they  might 
have  asked.  What  about 
“unalienable  rights”? 

Here  she  was :  Eva.  Bom 


a  Mexican,  another  victim  of  pride,  prejudice  and  pov¬ 
erty.  Knowing  no  love  in  her  own  home,  she  escaped 
into  marriage  at  sixteen. 

Now,  at  twenty-nine,  she  was  the  wife  of  Juan  Vas¬ 
quez,  mother  of  seven  children  and  pregnant  again. 

Because  of  recurring  bouts  of  illness,  finally  diag¬ 
nosed  at  Kern  General  as  malnutrition,  Juan  was  only 
intermittently  employed.  Came  cotton  time,  the  whole 
family  took  to  the  fields— usually  earning  a  total  of  $7.50 
a  day. 

Worry  over  her  neglected  children  and  Juan  led  to 
Eva’s  breakdown.  The  feeling  that  she,  alone,  was  faced 
with  these  problems  only  exaggerated  her  anxiety. 

It  turned  out  she  was  not  alone.  And  that’s  where  the 
Russian  script  ends  and  the  American  story  begins. 

During  Mrs.  Vastjuez’s  hospitalization  the  family  re¬ 
ceived  relief  and  the  children  were  provided  milk  by 
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Clean,  neat,  but  cramped,  the 
Vasquez  home  is  located  in  a 
mixed  Mexican-Negro  commu¬ 
nity  near  Bakersfield,  California. 


a  local  school  nurse.  Juan  was  encouraged  to  study  Eng¬ 
lish  in  night  school  in  hopes  of  finding  a  better  job.  To 
practice  English  he  read  comic  books  and  watched  TV 
in  the  t\N'0-room  cabin  he  shared  with  the  children. 

One  day,  and  then  again,  he  saw  a  TV'  message 
sponsored  by  The  Advertising  Council,  urging  people 
to  send  for  a  booklet  entitled  “How  to  Deal  With  Your 
Tensions,”  published  by  The  National  Association  for 
Mental  Health.  Free. 

He  sent  away  for  it  and  spent  the  next  two  months 
lalK)riou.sly  translating  it  with  the  aid  of  his  comic  books 
and  a  Spanish-American  dictionary. 

Among  other  things,  he  learned  that  Eva  was  not 
alone  in  her  affliction.  One  in  ten  Americans  suffers  from 
mental  illness.  And  807c  of  those  hospitalized,  in  the 
words  of  Dr.  William  Menninger,  “could  be  out  if 
enough  of  us  cared.” 

The  Advertising  Council  cared  to  the  point  of  cour¬ 
ageously  sponsoring  the  Mental  Health  program  dur¬ 
ing  1958  and  1959.  Through  the  combined  volunteer 
services  and  facilities  of  American  business,  advertising 
agencies,  publishers,  broadcasting  stations,  networks, 
outdoor  and  transit  advertising  companies,  millions  of 
dollars  have  been  spent  bringing  that  message  to  mil¬ 
lions  of  people,  more  than  1,.300,0(X)  of  whom  have  writ¬ 
ten  in  for  the  pamphlet. 

People  like  Juan  Vasfjuez,  for  instance,  who  cared 
enough  to  translate  it  painstakingly  and  sensitively,  so 
that  his  wife  would  believe  and  understand  and  be  re- 


Although  Juan  translated  perfectly,  his  wife  wasn't  aiways 
sure  he  was  giving  her  an  exact  interpretation. 


stored  to  her  family,  rehabilitated.  That  happened  on 
July  7,  1958. 

The  Mental  Health  campaign  was  supported  by  The 
Advertising  Council  because  mental  illness  is  “the  num¬ 
ber  one  disease  of  the  country.”  And  the  Council  is  com¬ 
mitted  to  making  ours  a  stronger  nation.  Stronger  in 
human  and  natural  resources. 

Through  public  service  campaigns— adding  up  to  170 
million  dollars  of  voluntary  support  during  1959  alone— 
our  country  was  bulwarked  in  many  ways. 

Through  saving  lives  on  the  highways.  Preventing 
forest  fires.  Fighting  for  better  schools.  Selling  savings 
bonds,  and  helping  our  friends  and  allies  abroad. 

Not  by  standing  still,  certainly,  nor  playing  it  solo. 

Rather,  by  people  working  together  in  the  common 
cause  of  insuring  our  “health,  wealth  and  happiness.” 


THE  ADVERTISING  COUNCIL  ...  for  public  service 

If  you  would  like  to  know  more  about  this  work,  this  magazine 
suggests  you  write  to  The  Advertising  Council  for  a  free  booklet, 

25  West  45th  Street,  New  York  36,  New  York 


The  Advertising  Council,  supporting  these  and  many  other  public  service  causes 
with  men,  materials  and  money  contributed  by  American  business,  helps  solve 
more  problems  and  serve  more  people  than  any  other  single  private  institution: 

AID  TO  HIGHER  EDUCATION  •  BETTER  SCHOOLS  •  CONFIDENCE  IN  A  GROWING  AMERICA 
CRUSADE  FOR  FREEDOM  •  FOREST  FIRE  PREVENTION  •  MENTAL  HEALTH  •  NATO  •  RED  CROSS 
j  REGISTER.  VOTE  AND  CONTRIBUTE  •  RELIGION  IN  AMERICAN  LIFE  •  RELIGIOUS  OVERSEAS  AID 

i  STAMP  OUT  PARALYTIC  POLIO  •  STOP  ACCIDENTS  •  UNITED  COMMUNITY  CAMPAIGNS 

!  U.  S.  SAVINGS  BONDS  •  UNITED  NATIONS 
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news 


A.  W.  Bernsohn,  who  is  resigning 
as  executive  vice  president  of  Na¬ 
tional  Appliance  &  Radio-TV'^  Deal¬ 
ers  Assn,  next  month,  will  become 
associated  with  HOME  FURNISH¬ 
INGS  DAILY  in  a  West  Coast 
editorial  capacity.  He  will  make 
his  headquarters  in  Fairchild’s 
Los  Angeles  bureau;  his  news 
heat  will  be  the  entire  ^  est  Coast. 
Mr.  Bernsohn  will  report  news  and 
ideas  in  major  appliances,  electric 
housewares,  radio,  television. 


^X’illiam  GiU,  head  of  the  credit 
department  of  Fairchild  Publica¬ 
tions,  was  reelected  chairman  of 
the  Publishers  .Advertising  Credit 
Group  at  a  recent  meeting  at  the 
Advertising  Qub.  The  group  is 
affiliated  with  the  New  York  Cred¬ 
it  &  Financial  Management  .Assn. 


The  China  and  Class  Show,  which 
takes  place  in  Atlantic  City  Jan. 
3-8,  will  be  covered  for  HOME 
FURNISHINGS  DAILY  by  At¬ 
lantic  City  correspondent,  Fred 
Schwartz,  with  an  assist  from  Joan 
Bergmann  of  the  New  York  fash¬ 
ion  staff  of  the  paper. 


The  jurisdiction  of  Fairchild’s 
Portland,  Ore.,  bureau,  under  the 
direction  of  Ralph  Friedman,  has 
been  extended  to  include  all  of 
Oregon  and  Washington.  Mr. 
Friedman  is  building  up  the  bu¬ 
reau’s  stafi  with  the  appointment 
of  new  correspondents  in  several 
cities  in  both  States. 


Julian  Handler,  editor  of  SUPER- 
.MARKET  NEWS,  will  be  in 
Miami  Beach  Jan.  10-13  to  attend 
sessions  of  the  Super  Market  In¬ 
stitute  midyear  convention.  Meet¬ 
ings  will  be  held  at  Americana 
Hotel. 


James  Shaneman  of  Bloomsburg, 
Pa.,  has  joined  the  Fairchild  News 
Service  as  news  correspondent  in 
territories  that  include  Williams¬ 
port,  Bloomsburg.  Danville,  Ber¬ 
wick,  Sunbury,  Milton  and  Lewis- 
burg,  Pa. 


FAIRCHILD 
Publications,  Inc. 


7  East  12th  St.,  New  York,  N.  Y. 


PublUhtn  of 

Doily  News  Record,  Supermarket  News, 


Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Foolweor  News.  Books. 


ISewsmen  framed 
Acting  Governors 

Los  ANGE1£S 
Carl  Greenberg,  political  edi¬ 
tor  of  the  Examiner,  has  been 
appointed  seventh  in  line  to  be¬ 
come  Governor  of  California  in 
case  the  Governor  is  incapaci¬ 
tated. 


persona 


Clinton  McKinnon,  San  Diego 
county  newspaper  publisher  and 
fonner  congressman,  is  ninth  in 
line  and  Paul  Bodenhamer,  edi¬ 
tor  of  the  Redding  (Calif.)  Rec¬ 
ord-Searchlight,  is  twelfth. 

Appointments  of  the  newspa¬ 
permen  were  made  by  Gov.  Ed¬ 
mund  G.  Brown  under  the  pro¬ 
visions  of  an  act  of  the  legisla¬ 
ture  passed  at  the  last  session. 
The  act  empowered  the  Gover¬ 
nor  to  name  a  list  of  persons 
as  “disaster  acting  governors” 
to  succeed  him  in  case  he,  the 
lieutenant  governor  and  the  four 
state  constitutional  officers  are 
simultaneously  rendered  incapa¬ 
ble  of  serving. 


Don  Madden,  formerly  on 
copy  desk,  Waukegan  (Ill.) 
News-Sun — named  North  Chi¬ 
cago  reporter,  succeeding  Jack 
Hagler,  who  now  covers  Lake 
County  sheriff’s  office.  Warren 
Robertson,  who  foinierly  cover¬ 
ed  sheriff’s  office — assigned  to 
city  hall,  succeeding  Bob 
Hutchins,  now  on  the  copy 
desk. 


Stateliouse  Corps 
Marks  50  Years 


Daiger  New  President 
At  VanSant-Dugdale 


Boston 

The  Massachusetts  State 
House  press  association,  one  of 
the  oldest  organizations  of  its 
kind  in  the  country,  will  ob¬ 
serve  its  50th  anniversary  with 
a  dinner  program  on  Dec.  29. 

The  association  was  founded 
by  adoption  of  special  rules  by 
the  State  Legislature  in  1909 
when  the  late  Eben  S,  Draper 
was  Governor. 


30-Year  Veterans 


Chicago 


Sixty-two  Chicago  Tribune 
and  WGN  employees  joined  the 
Tribune’s  30-year  service  club 
when  they  received  gold  watches 
at  the  fifth  annual  Col.  Robert 
R.  McCormick  Veterans  Dinner. 
They  brought  to  673  the  num¬ 
ber  of  Tribune  and  WGN  em¬ 
ployees  who  have  received  the 
honor  watches  since  the  first 
award  dinner  in  1955. 


Robert  E.  Daiger,  executive 
vicepresident  of  VanSant-Dug¬ 
dale  and  (Jo.  since  1953,  has  been 
elected  president.  Wilbur  Van- 
Sant,  president  of  the  agency 
since  its  founding  in  1914,  was 
re-elected  chairman  and  con¬ 
tinues  as  an  active  member  of 
the  plans  board. 

Lawrence  R.  O’Neil,  Nicholas 
VanSant  and  Robert  V.  Walsh 
were  elected  vicepresidents. 

All  four  will  assume  their 
positions  Jan.  1. 


One  of  the  former  members 
is  U.  N.  Ambassador  Henry 
Cabot  Lodge,  who  covered  the 
State  House  for  the  old  Bostm 
Transcript. 


Berk  son  Trees 


Zeltner  Appoiiiletl 
Media  Director 


Bob  French,  fonner  sports 
editor  of  the  Toledo  (0.)  Blade, 
now  of  the  Troy  (0.)  Daily 
News  —  Toledo  “Golden  Key” 
sports  award  and  election  to  the 
Toledo  Sports  Hall  of  Fame. 


Fred  Me  Collum  Sr.,  editor 
and  publisher  of  the  Forrest 
City  (Ark.)  Daily  Times  Her¬ 
ald  —  elected  president  of  the 
Chamber  of  Commerce. 


Herbert  Zeltner,  vicepresident 
and  assistant  media  director  at 
Lennen  &  Newell  .since  1958, 
has  been  named  director  of 
media. 

Mr.  Zeltner,  who  fills  a 
vacancy  left  by  the  resignation 
of  Anthony  DePierro,  joined 
L&N  in  1956  as  a  media  super¬ 
visor  on  the  Colgate  and  Loril- 
lard  accounts.  Previously,  he  had 
been  a  media  supeiwisor  with 
Procter  and  Gamble. 


Trees  planted  this  week  along 
42nd  Street  from  Second  Ave¬ 
nue  to  Times  Square  are  a 
memorial  to  Seymour  Berkaon 
late  publisher  of  the  New  York 
Journal- American,  in  recogni¬ 
tion  of  his  seiwices  on  the  Salute 
to  Seasons  Committee.  The  tree- 
planting  was  sponsored  by  Mrs. 
Mary  Lasker,  president  of  the 
Albert  D.  Lasker  Foundation 


George  D.  Bayless,  United 
Px’ess  Intel-national  Atlanta  bu¬ 
reau  overnight  editor — resigned 
to  join  Ayerst  Laboratories  as 
a  salesman  in  Charleston,  S.  C. 


George  Lazarus,  Associated 
Press  Chicago  bureau — re-signed 
to  join  Chicago  bureau  of 
Printer’s  Ink  magazine. 


REGIONAL — Publisher  R.  George  Kuser  Jr.  of  the  Troy,  (Ohio)  Daily  News  was  host  fo  18  editors  at  a  regioiwl 
meeting  of  the  Ohio  United  Press  International  Editors  recently.  Left  to  right — William  Browne,  Greenville  Advo¬ 
cate;  William  T.  Amos,  Sidney  News;  Mr.  Kuser;  G.  W.  McCoy,  Wapakoneta  News;  Pat  Reilly,  Lima  News,  and 
William  Barkley,  Celina  Standard. 
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promoted  Leaving  Faculty 
ity  editor 

.)  Trans-  Bloomington,  Ind. 

OLT  now  John  E.  Stempel,  chairman  of 
the  journalism  department  at 
Indiana  University,  said  this 
and  col-  week  the  teaching  contract  of 
and  (O.)  Jerome  Ellison,  former  maga- 
City  Club  editor,  will  not  be  renewed 

years  of  year.  He 

»ws  of  the  flenied  the  recent  Saturday  Eve- 
Review.”  Post  article  by  Mr.  Ellison 

on  colleg9  horseplay  was  respon¬ 
sible. 


Joan  Hanauer,  former  as¬ 
sociate  women’s  editor  of  INS, 
feature  writer  for  the  New  York 
Post  and  member  of  radio  sta¬ 
tion  WNEW,  New  York,  news 
department  —  to  Max  Rogel, 
Inc.,  New  York  public  relations 
firm. 


C.  Louis  Mortison,  editorial 
cartoonist  for  the  Waterbary 
(Conn.)  Republican  and  Ameri¬ 
can  and  Sunday  Republican — 
retiring  Dec.  31  after  40  years 
with  the  newspapers. 


Gregory  Chilson,  former  re¬ 
porter  of  the  Waterbury  (Conn.) 
Republican — ^to  press  relations 
aide  to  Rep.  Donald  J.  Irwin 
(R.-Conn.). 


George  S.  Willcocks — from 
Ontario  manager  to  assistant 
advertising  director  of  the 
Montreal  (Que.)  Gazette.  Also 
William  F.  Buckij: — appointed 
manager,  general  advertising 
department. 


Aloysius  P.  McCool,  assist¬ 
ant  circulation  manager,  Cam¬ 
den  (N.  J.)  Courier-Post — pro¬ 
moted  to  circulation  manager. 


has  been  with  the  agency  since  FARM  ED — James  E.  (Monk)  Globe-News  —  replacini 

its  inception,  was  elected  assist-  Vance,  a  former  county  agent  and  Duke, 

ant  secretary  and  assistant  agricultural  information  specialist,  *  *  • 

treasurer.  ♦•’e  Fort  freed,  news 

Mr.  Rohrabaugh  came  to  ®j.  ^  Bradford  (Pa.)  Era — to 

Kudner  m  1942  as  acTOunt  ex-  !„g  a  farmer,  Vance  is  a  major  in  Ol^’^n  bureau  of  the  I 

ecutive on  the  National  Distillers  armored  division  of  Texas  Na-  (N.  Y.)  Eremny  News. 

account.  In  1950,  he  was  ap-  tional  Guard.  • 

pointed  secretary  of  the  agency  if  i  i-  i  f» 

and  elected  vicepresident  in  John  Stuart  Cox,  police  re-  tiplpfill  to  Rpaltors 
1952.  In  January  1958,  he  was  poi-ter  for  the  Baltimore  (Md.) 
elected  president.  Sun — to  city  desk,  Pittsfield 

Mr.  Hook  joined  Kudner  in  (Mass.)  Berkshire  Eagle. 

1955  as  executive  vicepresident,  •  *  * 

after  resigning  his  post  as  Douglas  Hope,  Pasadena 
deputy  iKistmaster  general.  (Calif.)  Independent  reporter — 

Mr.  Watson,  formerly  chair-  to  business  editor,  San  Gabriel 
man  of  the  board  of  Erwin  Valley  (Calif.)  Daily  Tribune. 

Wasey,  Ruthrauff  &  Ryan,  Inc.,  •  *  * 

joined  Kudner  early  this  year  Walter  Penk,  Salem  bureau 
as  senior  vicepresident,  member  chief  for  the  Portland  Oregon 
of  the  executive  committee,  and  Journal — to  Chicago  offices  of 
a  member  of  the  board  of  direc-  Who’s  Who. 
tors.  He  was  chairman  of  the  *  ♦  • 

board  of  Ruthrauff  &  Ryan  when  Willard  R.  Smith,  Madison 
that  agency  merged  with  Erwin  bureau  chief  of  the  Milwaukee 
Wasey  &  Company,  and  retained  (Wis.)  Journal,  and  a  former 
that  post  with  the  merged  com-  reporter  for  United  Press — re- 
Pany.  tiring  in  March  after  40  years 

•  of  seiwice. 

Eisrnliaiier  Named  Nora  S.  Applegate,  director 

Robert  S.  Eisenhauer  has  been  of  women’s  news,  Santa  Bar- 
named  director  of  public  rela-  bara  (Calif.)  News-Press — to 
tions  and  advertising  for  the  county  news  staff,  Westchester 
New  York  Central  Railroad.  He  County  Publishers,  Inc.,  White 
previously  director  of  pub-  Plains,  N.  Y. 
lie  relations.  Mr.  Eisenhauer  ♦  *  ♦ 

takes  over  advertising  respon-  Jane  L.  Lien,  reporter, 
sibilities  foimerly  under  Clifford  Hunter  (N.  D.)  Times — award- 
H.  Ramsdell,  who  resigned  to  ed  Blanche  Lynch  scholarship 
become  vicepresident  of  Thomas  in  journalism  at  University  of 
J-  Def;>.'an,  Inc.  North  Dakota. 


Robert  Finn,  New  Bedford 
(Mass.)  Standard  Times  —  to 
state  desk,  Akron  (0.)  Beacon 
Journal.  Fred  Schnexl,  Colum¬ 
bus  (O.)  Citizen  —  to  Beacon 
Journal  Sunday  .staff. 


LOUIS  T.  KUUDER  AND  ASSOCIATES 


CONSULTING  ENGINEERS 


specialists  In  the  design  of 
newspaper  and  similar  type  plants 


Trtnton  TiMM 
Bristol  Diily  Courisr 
New  Brunswick  Home  News 
Emsco 


CaaSen  Courtor  Post 
PkiUdelpkia  Daily  News 
Patsak  HeraM  News 
W.  B.  Saundan 


Club  Swings  Into  Action 
Against  Closed  Meetings 


Riverside,  Calif. 

The  Twin  Counties  Pi-ess 
Club  of  Riverside  and  San  Ber¬ 
nardino  counties  is  startinpr  a 
program  to  help  make  sure  that 
city  counsels,  school  boards  and 
local  commissions  conduct  the 
public’s  business  in  public — as 
they’re  required  under  Califom- 
ia’s  anti-secrecy  law'. 

The  club,  organized  tw'o  years 
ago,  has  taken  on  the  job  in 
cooperation  w'ith  newspapers  in 
the  two  counties.  The  club  has 
about  125  members. 

Tlie  Brown  Art 

Califoi'nia’s  anti-secrecy  law, 
usually  called  the  Brow'n  Act 
because  of  its  original  sponsor. 
Rep.  Ralph  Brow'll  of  Modesto, 
requires  meetings  of  all  local 
boai'ds  and  commissions  to  be 
open  to  the  public.  Meetings 
dealing  specifically  w'ith  hiring 
and  firing  of  personnel  are  the 
only  exception. 

Partly  because  of  scope  of 
known  violations,  the  Press  Club 
through  its  Freedom  of  Infoi-ma- 
tion  Committee  has  begun  an 
attack  on  non-public  meetings. 
The  committee  chaii'man  is  Bob 
Geggie,  goveinment  and  general 
assignment  repoi'ter  for  the 
San  Bernardino  Sxm-Telegram. 
Members  are  Edwaixl  Taylor, 
attoi-ney;  and  Bob  Holmes,  city 
goveroment  repoi'ter  for  the 
Riverside  Press-Enterprise. 

Mr.  Taylor  wrote  a  five-page 
brief  on  the  Browm  Act,  its 
meaning  and  legal  interpreta¬ 
tion,  and  how  editors  can  use  it. 

The  firet  phase  of  the  club 
program  w'as  sending  out  a  news 
stoi-y  telling  of  the  planned  at¬ 
tack  on  secret  meetings.  The 
second  phase  involves  sending 
copies  of  the  Brow'n  Act  and 
the  brief  to  editors  of  approxi¬ 


mately  50  new'spapers  and  10 
radio  stations. 

A  letter  asked  editors’  help  in 
notifying  the  committee  of  de¬ 
tails  w'henever  their  local  coun¬ 
cils,  5K;hool  boards,  and  the  like 
meet  behind  closed  doors. 

In  the  third  phase  of  the  pro¬ 
gram  all  local  boards,  councils 
and  commissions  in  the  tw'o 
counties,  numbering  perhaps 
400,  w'ill  be  asked  to  cooperate 
toward  eliminating  closed  meet¬ 
ings.  All  boards  and  commis¬ 
sions  will  be  put  on  notice  that 
the  club  may  resort  to  legal 
action  in  cases  of  repeated  vio¬ 
lations. 

May  Go  lo  (k>urt 

The  club’s  board  of  directors 
has  already  agreed  to  seek  court 
actions  if  necessary.  Since  its 
passage  in  1953,  there  have  been 
no  more  than  a  half  dozen  court 
cases  on  the  Brown  Act.  As  re¬ 
sult,  many  questions,  such  as 
what  constitutes  a  “meeting,” 
and  what  is  a  “public  meeting,” 
are  still  unresolved. 

If  cooperation  from  editoro 
is  good  enough,  the  club  com¬ 
mittee  plans  to  prepare  a  report 
on  how  the  law'  is  w'orking  in 
Riverside  and  San  Bernardino 
counties.  This  w'ill  be  furaished 
to  the  Legislature,  to  help  law'- 
makers  in  deciding  w'hether 
loop-holes  need  plugging  or 
teeth  need  adding  to  the  law.  It 
contains  no  specific  penalty  pro¬ 
visions  now. 

The  club  is  planning,  too,  to 
ask  Rep.  Brow'n  and  State  At¬ 
torney  General  Stanley  Mosk  to 
speak  before  meetings,  explain¬ 
ing  purpose  and  scope  of  the 
anti-secrecy  law,  and  latest 
court  cases.  City  councilmen, 
school  boat'd  mem^rs,  and  mem¬ 
bers  of  local  boards  and  com¬ 


missions,  will  be  invited  to  at¬ 
tend. 

The  Riverside  and  San  Ber¬ 
nardino  dailies,  and  Triad  Pub¬ 
lications,  a  chain  of  six  week¬ 
lies  in  the  area,  are  helping  the 
club  in  its  efforts,  chiefly  by 
helping  print  the  copies  of 
letters,  Brow'n  Act  and  legal 
brief  needed.  They  have  also 
stepped  up  their  own  editorial 
criticism  and  reporting  of  the 
closed  meetings  held  in  their 
tw'o  counties,  with  the  Riverside 
Press  I'ecently  w'aming  that  it 
may  seek  court  action  if  that 
city’s  Council  continues  holding 
secret  meetings. 


WANT  TO  RAISE  YOUR 
SHARE  OF  THE  RICH 
CLEVELAND  MARKET? 

the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 

CLKV'ELA.ND 

NEWS 

Represented  by  Kelly-Smith  Co. 
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Tf^^COLORMATIC 

Greatest  money-maker 
ever  built  for  profitable 
newspaper  production! 


Pulliam  Articles 
Bring  Penalties 

Istanbul 

The  Turkish  government  has 
closed  for  a  month  one  of  Istan¬ 
bul’s  leading  newspapers,  Vatan, 
for  publishing  articles  criticizing 
the  government. 

The  paper  was  .shut  dow'n 
after  the  appeals  court  con- 
finned  sentences  given  the  pub¬ 
lisher  and  two  editoro.  The  court 
held  the  articles  last  year  by 
Eugene  C.  Pulliam,  publisher  of 
the  Indianapolis  (Ind.)  Star 
and  News,  belittled  Premier 
Adnan  Menderes  and  his  gov¬ 
ernment. 

Vatan’s  publisher,  Ahmet 
Emin  Yalman,  now'  on  a  visit  to 
Pakistan,  w'as  sentenced  to  15t2 
months  in  prison  and  tw'o  edi¬ 
tors  to  16  months.  The  three 
w'ere  also  fined  a  total  of  11,880 
lira  ($1,320). 

Charges  w'ere  also  brought 
against  three  other  papers  for 
reprinting  Mr.  Pulliam’s  criti¬ 
cism.  Ulus,  an  opposition  organ 
in  Ankara,  w'as  closed  for  a 
month  and  its  editor,  Ulku  Ar¬ 
man,  is  serving  a  16-month  sen¬ 
tence.  Shap  Balcioglu,  editor  of 
the  Istanbul  w'eekly  news  maga¬ 
zine,  Kim,  W'as  al.so  sentenced 
to  16  months  in  prison  and  the 
paper  was  closed  for  a  month. 

Premier  Menderes  dropped  the 
action  against  the  opposition 
daily,  Dunya,  in  Istanbul. 


1  Pictorial  Weekly 
at  Vermont  Capital 

Montpelier,  Vt. 

Montpelier,  a  capital  city 
without  a  newspaper  of  its  own 
since  the  Montpelier  Argus  was 
absorbed  by  the  Barre  Times 
earlier  in  the  year,  again  has  a 
newspaper. 

I  The  Montpelier  Graphic,  pub¬ 
lished  by  the  Washington  Pub- 
I  lishers  Inc.,  headed  by  Stanley 
Knapp  of  Montpelier,  is  appear- 
,  ing  as  a  pictorial  w'eekly. 


Librarians’ 
Workshop 
June  13-17 

Syracuse,  N.  Y. 

Syracuse  Univeroity’s  School 
of  Journalism  and  School  of 
Library  Science  will  co-sjKinsor 
a  summer  workshop  (June  13- 
17)  to  assist  personnel  of  small 
and  medium-sized  newspapers  in 
establishing  and  reorganizing 
their  libraries. 

The  Communications  Librar¬ 
ians’  Workshop  will  be  directed 
by  Miss  Evelyn  E.  Smith,  head 
librarian  of  the  Jouinalism 
Center. 

Among  the  subjects  to  be 
covered  are: 

1.  Clipping  files 

2.  Weeding  files 

3.  How  to  build  biography  and 
subject  files 

4.  Chargeout  procedui'es 

5.  Short-cuts  and  cost-cutting 

6.  Filing  syst«ns  for  cuts, 
mats,  pictures,  etc. 

7.  Handling  of  oversize  ma 
terial 

8.  Basic  reference  collection 

9.  Equipment  and  room  lay 
out 

10.  Organizing  and  reorgan 
izing  a  librai'y 

11.  How  the  library  can  best 
sei*ve  the  news  staff — other  de 
partments — ^the  public 

12.  The  library’s  place  in  the 
newspaper  oi'ganization. 

Instmctor  for  the  workdiop 
W'ill  be  Miss  Agnes  Henebi^,  li¬ 
brarian  of  the  Decatur  (HI.) 
Herald-Review,  since  1931. 
Among  the  guest  lecturers  will 
be  Matthew  Redding,  librarian, 
New  York  World-Telegram  and 
Sun. 

• 

Color  Insert  Ad 
In  Su  edish  Daily 

Svenska  Dagbladet  of  Stock¬ 
holm,  has  just  roused  interest 
in  Northern  European  advertis¬ 
ing  circles  by  being  the  first 
Scandinavian  newspaper  to  pub¬ 
lish  a  full  color  advertisement 
which  is  the  equal  of  magazine 
reproduction. 

The  full  page  advertisement 
w'hich  appeared  in  the  Novem¬ 
ber  3rd  issue  is  similar  to  the 
“highfidelity”  color  advertise 
ments  previously  placed  in  U.  S- 
newspapers  by  Young  &  Rubi- 
cam,  Inc. 

The  insertion  was  ordered  by 
the  Swedish  advertising  agency, 
Gunther  &  Back  AB,  for  Gen¬ 
eral  Foods.  The  reverse  side  of 
the  General  Foods  ad  contained 
a  full  page  black  and  white  ad¬ 
vertisement  for  Gunther  4 
Back. 
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NOTICE  TO  EDITORS— For  more  than  30  years,  Metropolitan  Life  The  text  may  be  used  in  regular  health  features,  health  columns 
has  sponsored  advertising  messages  on  national  health  and  safety,  or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Because  of  public  interest  in  the  subject  matter  of  these  advertise-  Company  gladly  makes  this  material  available  to  editors  as  one 
ments.  Metropolitan  offers  all  news  editors  (including  radio  news  phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series.  health  and  safety. 


How  many  home  accident  hazards  can  you  find  here? 


Poisoning'  front  such  common  household 
supplies  is  now  one  of  the  most  freijuent  med¬ 
ical  emergencies  among  young  children. 

Two  of  the  important  precautions  to  take 
in  the  kitchen  are:  keep  sharp  knives  in  a 
special  rack  on  the  wall;  be  sure  that  cur¬ 
tains  do  not  hang  where  they  can  blow  over 
an  open  flame. 

Last  year  home  accidents  took  the  lives 
of  28,000  Americans  and  caused  over  four 
million  disabling  injuries. 

Why  not  inspect  your  home  now  for  po¬ 
tential  sources  of  accidents — and  make  the 
necessary  repairs,  rearrangements  or  ar¬ 
range  for  their  removal?  If  you  do  so,  your 
home  can  be  much  safer. 


Look  closely  at  the  picture  above  and  you'll 
find  a  number  of  potentially  dangerous  sit¬ 
uations  that  could  cause  fatal  or  disabling 
accidents— /JcrAa/Js  without  your  realizing  it 
— in  your  own  home. 

Notice  the  tumed-up  comer  of  the  rug. 
the  skates  on  the  floor  and  the  books  on  the 
staircase.  Each  of  these  is  an  invitation  to  a 
fall— and  falls  cause  over  13,000  home  fa¬ 
talities  a  year. 

Always  keep  stairways  free  of  obstruc¬ 
tions,  provide  a  storage  place  for  toys — 
and  teach  children  to  keep  them  there.  Rugs, 
of  course,  should  be  made  trip  and  slide 
proof  to  prevent  tripping  or  skidding. 

Sc.'  the  open  fire  without  a  screen?  It's 
estimated  that  over  1 500  homes  are  attacked 
by  fire  each  day — some  of  them  because 
open  fireplaces  are  not  properly  screened. 
Fireplaces  should  be  screened — esjTecially 
for  the  safety  of  toddlers. 

Did  you  spot  the  frayed  electric  cord  lead¬ 


ing  to  the  table  lamp?  It  could  cause  severe 
shock,  or  a  painful  burn.  Be  sure  that  all 
cords  and  electrical  outlets  throughout  your 
home  are  in  good  repair. 

Notice  the  heavy  vase  on  the  table?  An 
inquisitive  youngster  could  reach  it  easily 
. . .  and  pull  it  over  on  himself.  Keep  heavy 
objects  in  the  center  of  the  table. 

VMiat  about  other  potential“danger  spots” 
in  your  home?  The  bathroom  can  be  espe¬ 
cially  dangerous — if  medicines  are  left  where 
young  children  can  get  at  them.  All  medi¬ 
cines  should  be  kept  in  a  secure  storage 
place.  And  so  should  household  prepara¬ 
tions  including  bleach,  lye,  insecticides  and 
cleaning  fluids. 
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150  MILES  AWAY 


Circulation  Added 
In  Forsaken  Field 


Bv  George  \^ .  Parker 


Detroit 

What  do  you  do  when  52,000 
daily  morning  circulation  is  left 
up  for  grabs?  Particularly,  what 
do  you  do  about  it  when  your 
paper,  the  only  other  morning 
paper  in  the  state,  is  based  150 
miles  away? 

That  was  the  problem  last 
March,  when  the  Grand  Rapids 
(Mich.)  Herald  announced  it 
was  going  out  of  business  after 
75  years  of  publishing. 

Looking  at  the  juicy  circula¬ 
tion  plum  were  the  Grand 
Rapids  Press,  the  afternoon 
paper  which  saw  possible  con¬ 
version  of  some  moiTiing  sub¬ 
scribers  to  p.m.  readers;  the 
Detroit  Free  Press,  the  only 
remaining  morning  paper  in 
Michigan;  the  Chicago  Tribune 
and  the  Chicago  Sun-Times. 

The  Herajd,  a  morning  and 
Sunday  paper,  had  been  pur¬ 
chased  by  Booth  Newspapers, 
Inc.,  publishers  of  the  Grand 
Rapids  Press,  just  a  year  before 
from  Federated  Publications, 
Inc. 

Harold  M.  Utley,  vicepresi¬ 
dent  of  Booth,  had  said  the  sus¬ 
pension  of  the  Herald  was  de¬ 
cided  on  because  circulation  and 
advertising  revenues  had  not 
kept  pace  with  increasing  costs 
of  production. 

The  Grand  Rapids  Press  put 
out  a  Sunday  paper  to  take  care 
of  the  Herald’s  circulation  on 
that  day. 


operation  Booth  executives  re- 
poi'ted  this  week. 

When  the  Press  took  over  the 
Sunday  edition,  there  was  a 
circulation  of  85,213.  At  the  end 
of  November  this  had  been  in¬ 
creased  to  87,176,  a  gain  of  2.3 
percent. 

The  evening  Press  has  in¬ 
creased  in  the  same  period  from 
116,557  to  125,620,  the  9,000  in- 
croase  reflecting  the  conversion 
of  fonner  morning  Herald 
readers  to  a  great  degree.  The 
evening  edition  gain  was  7.7  per¬ 
cent. 

Three  hundi-ed  carriers  were 
added  to  handle  the  Sunday 
Press  deliveries,  many  of  them 
the  same  ones  who  had  carried 
the  Sunday  Herald. 

Deliveiy  of  Sunday  papers  in 
Grand  Rapids  has  always  pre¬ 
sented  a  problem  in  that  the 
highly  concentrated  Dutch-de¬ 
scent  population  follows  the 
strict  cre^  of  no  Sunday  work. 

The  Press  makes  use  of  the 
mailing  room  of  the  old  Herald 
in  an  adjacent  building  just  to 
handle  its  Sunday  editions. 
Otherwise  the  press  equipment 
has  been  “mothballed”  awaiting 
sale  and  the  rest  of  the  space 
is  not  used. 

Of  the  270  employees  of  the 
Herald,  the  Press  t^k  140;  of 
these  100  were  in  the  mechani¬ 
cal  department  and  40  were 
business  office  and  editorial 
people. 


the  St.  Petersburg  (Fla.)'  In¬ 
dependent,  got  in  touch  with  his 
superiors,  Tade  Walsh,  circula¬ 
tion  director,  and  H.  E.  Chris¬ 
tiansen,  state  circulator. 

He  had  been  investigating  the 
Grand  Rapids  situation  since 
the  strike,  when  rumors  had 
developed  that  the  Herald  might 
not  have  long  to  live.  He  put  a 
plan  before  his  bosses  to  move 
in  and  take  over  the  Herald 
circulation. 

Free  Press  management  un¬ 
der  the  direction  of  Lee  Hills, 
executive  vicepresident,  and 
Henry  C.  Weidler,  business 
manager,  called  a  conference. 

Trying  to  move  into  a  city 
some  150  miles  away  was  going 
to  be  a  big  gamble.  What  it 
meant  was  that  the  Herald’s 
home  delivery  system  would  have 
to  be  taken  over  virtually  in  its 
entirety.  There  were  costly  pro¬ 
duction  and  distribution  pi’ob- 
lems  to  be  solved,  too. 


12  motor  route  men — and  got 
400  of  the  450  Herald  news¬ 
paper  boys  to  carry  on.  Fifty 
new  carriei’s  were  lined  up. 

This  organization  work  was 
being  done  at  a  furious  pace, 
with  the  potential  circulation 
map  being  charted  route  by 
route  as  the  deadline  closed  in. 


Add  To  Staff 


Erening  Success 


Fast  Work 


The  Press  is  enjoying  success 
since  it  conveited  to  a  seven-day 


Against  Heavy  Odds 


The  announcement  of  the  Her¬ 
ald’s  suspension  came  March  16, 
with  the  last  day  of  publication 
set  for  March  29. 


Sails,  assistant  state  circulator 
of  the  Detroit  Fi-ee  Press,  heard 
the  news  on  his  car  radio  while 
ti-aveling  between  Grand  Rapids 
and  Detroit. 

Ml'.  Sails,  with  the  Free  Press 
four  years  after  moving  up  from 

213  newspaper 
publishers  vote 

THE 

KANSAS  CITY  STAR 

one  of  the  nation's 
top  10  newspapers, 
in  Practical  English, 
a  Scholastic  Magazine 
publication. 
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The  odds  were  against  any 
major  success  in  the  endeavor, 
the  Free  Press  management 
knew.  In  fact,  in  the  early  days 
after  the  Free  Press  decided 
to  move  into  Grand  Rapids, 
other  experienced  cireulators 
predicted  that  the  Free  Press 
would  pick  up  only  a  few 
thousand  subscriptions  and 
would  find  the  enterprise  too 
costly  to  maintain. 

But  the  Free  Press  brass  gave 
Mr.  Sails  the  go-ahead.  He  had 
13  days  to  build  up  a  circulation 
setup  in  Grand  Rapids. 

“Sails  was  a  regular  one-man 
gang,”  Mr.  Walsh  said.  “He 
set  up  an  office  and  began  con¬ 
tracting  carrier  boys  and  adult 
circulation  workers  who  were 
destined  to  be  out  of  work  when 
the  Herald  folded. 

“It  was  difficult  work  and, 
naturally,  he  had  no  help  from 
the  still  operating  Herald.  But 
Sails  worked  out  di.strict  maps 
of  the  Grand  Rapids  area  and 
began  the  pains-taking  detective 
job  of  contacting  some  450 
people.” 

The  Free  Press  made  a 
promise  to  the  carriers  and 
district  men:  “You  are  going 
to  be  out  of  work  in  two  weeks 
when  the  Herald  folds.  We  want 
you  to  just  carry  on  without 
stopping;  only  on  March  30  you 
will  deliver  the  Free  Press  to 
your  customers  instead  of  the 
Herald.  The  Free  Press  will 
guarantee  you  for  the  month  of 
April  what  you  made  with  the 
Herald  in  Mai-ch.” 


Meanwhile,  the  Editorial  De¬ 
partment,  under  the  direction  of 
Mr.  Hills  and  Frank  Angelo, 
managing  editor,  prepared  for 
the  extra  news  coverage  that 
the  paper’s  Western  Michigan 
Edition  would  entail. 

Two  exti-a  full-time  stringen 
and  a  photographer  were  hired 
in  Grand  Rapids.  Free  Press 
staffers,  under  the  direction  of 
State  Editor  Joe  Miller,  were 
rushed  over  to  build  up  feature 
coverage  in  the  area.  Because 
Grand  Rapids  was  to  be  the 
center  of  a  new  operation  with 
heavy  coverage  of  the  western 
part  of  the  state,  16  more 
stringers  were  hired  over  that 
area. 

A  half  dozen  of  these  file 
lengthy  strings  daily  by  wire 
from  each  of  such  key  spots  as 
Grand  Rapids,  Muskegon,  Grand 
Haven,  Holland,  Cadillac  and 
Allegan. 

Sunday  night,  March  29,  tiie 
Free  Press  went  to  press  with 
its  Monday,  March  30,  West 
State  edition.  Sixteen  columns  of 
news  and  pictui*es  of  the  area 
had  been  developed. 


Bureau  Operation 


450  People  Hired 


Mr.  Sails,  with  some  assist¬ 
ance  from  a  few  other  Free 
Press  circulation  staffers,  built 
an  organization  of  fonner  Her¬ 
ald  staffers — 10  district  men  and 
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Today,  with  a  Grand  Rapids 
bureau  operating  under  a  full¬ 
time  bureau  head,  two  news 
stringers  and  a  sports  stringer 
share  the  news-gathering  job. 
Independent  photogn*aphers  are 
used.  The  news  space  runs  10 
to  16  columns  daily,  just  for 
that  one  area.  Coverage  has  been 
just  about  doubled  that  of 
fonner  days. 

The  Free  Press  has  been 
moving  its  papers  into  Grand 
Rapids,  over  150  miles  of  high¬ 
way,  by  means  of  trucks. 

At  the  start  40,000  copies 
were  moved  into  the  area  daily- 
Carriers  were  told  to  inform 
the  Grand  Rapids  subscribers 
that  the  Free  Press  would  be 
delivered  in  place  of  the  dying 
Herald. 

When  they  went  to  collect  at 
the  end  of  the  firat  week,  if  the 
home  owner  objected,  they  did 
not  push  for  collection,  but  con¬ 
tinued  to  deliver  the  paper  free 
for  the  second  week. 

The  Chicago  Tribune,  meM- 
while,  went  into  Grand  Rapids 
with  9,000  samples  daily.  But 
after  two-w'eeks  effort  had  ob- 
(Continued  on  page  40) 
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Big  step  forward  in  road  construction 

Asphalt  Pavement  used  for  New  Michigan  Superhighway 


Another  big  break  for  taxpayers! 


Newest  Highway  Construction! 
Grip-Top  Asphalt  Pavement 


The  new  Grand  Haven-Muskegon  Expressway  is  the 
first  Asphalt-paved  Superhighway  ever  built  in 
Michigan,  it’s  the  forerunner  of  modern  heavy-duty 
Asphalt  highways  soon  to  come  for  Michigan’s  Inter¬ 
state  System.  (And  for  the  big  Interstate  super¬ 
highways  in  your  state,  too!) 

Its  smoother-riding,  continuous  surface  has  no 
sawed-in  noise-makers,  no  thump,  thump,  thump, 
no  dangerous  lane  joints  that  swerve  your  car,  make 
you  fight  the  wheel. 

A  Grip-Top  surface  holds  your  tires  to  the  road  for 
greater  skid  resistance.  Traffic  markers  stand  out 
clearly  to  guide  you  safely  day  or  night. 

All  this  at  a  savings  of  up  to  10%  and  sometimes 
up  to  50%  in  construction  costs.  These  first  savings 
will  pay  all  pavement  maintenance  costs  for  many 


Modern  Asphalt  Pavement 
-For  Massive  Strength!  A 
foundation  composed  of 

■  layers  of  crushed  aggre¬ 
gate  and  Asphalt  concrete 
is  “locked  together”  like  a 
lamination.  Result:  Longer- 
life  pavement  costing  less 
to  build,  less  to  maintain. 

Grip-Top-For  Greater 
Safety!  Today’s  traction- 
textured  Asphalt  pavement 
is  designed  to  “grip”  your 
tires,  without  noise,  give 
you  greater  skid  resistance 
in  all  kinds  of  weather.  Ice 
and  snow  melt  faster;  de- 
^  icing  chemicals  do  no  harm. 


more  miles  of  local  roads  now  for  your  tax  dollars. 
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Editors  Tell  Where  They  Find  the  Cubs 


Pittsburgh 

How  can  one  get  a  start  as  a 
cub  reporter? 

This  question  was  put  to  edi¬ 
tors  of  major  daily  newspapers, 
on  which  it  is  usually  most  dif¬ 
ficult  for  beginning  reporters  to 
gain  employment. 

Some  editors  who  did  not  an¬ 
swer  the  query  referred  it  to 
other  newspaper  officials  equally 
qualified  to  answer.  The  an¬ 
swers,  of  coui’se,  varied  from 
newspaper  to  newspaper.  But 
there  was  general  agreement  on 
one  qualification — a  college  edu¬ 
cation,  preferably  a  broad  one. 

And  in  order  to  gain  employ¬ 
ment  on  the  big  metropolitan 
papers  it  was  generally  agreed 
that  a  reporter  must  first  gain 
experience  on  a  smalltown  daily 
or  weekly. 

Each  newspaper,  however,  has 
its  own  qualifications  which 
those  applying  for  employment 
must  meet.  As  a  guide  to  those 
seeking  to  be  a  reporter — espe¬ 
cially  on  newspapers  with  a 
100,000  circulation  or  more — 
here  are  the  qualifications  listed 
by  those  prepared  to  give  them : 


is  concerned,  get  the  broadest 
and  best  possible  education  you 
can  get  for  yourself,  and  then 
apply  for  a  job.” 

Richard  D.  Burritt,  adminis¬ 
trative  assistant  to  the  man¬ 
aging  editor,  New  York  Times 
— “We  select  young  men  to  start 
as  copy  boys,  promote  them  to 
clerical  work  as  the  opportunity 
arises,  and  when  we  have  an 
opening  for  a  beginner  reporter, 
give  the  opportunity  to  one  of 
these  young  men.” 

Howai’d  C.  Cleavinger,  man¬ 
aging  editor,  Spokane  Daily 
Chronicle — “A  capable  graduate 
of  a  good  jouimalism  school 
should  have  no  difficulty  getting 
a  job  in  the  newsroom  of  a 
newspaper.  I  think  the  best  op¬ 
portunities  to  leaim  quickly 
about  many  facets  of  news  work 
are  in  the  smaller  daily  news¬ 
papers.  I  believe,  also,  that 
young  people  need  to  recognize 
that  they  must  start  at  the  be¬ 
ginning  and  that  it  is  no  dis¬ 
grace  to  be  a  cub  reporter.” 


Keep  Applying 


APPETITE? 


New  London  has  it — a 
juicy  $989  spent  yearly  per 
average  household  on  Eat 
&  Drink*  And  only  The  Day 
covers  98%  of  this  66,547 
ABC  City  Zone. 

*SM  '59  Survey 


^  ©iff  Sag  ^ 


NEW  LONDON,  CONNECTICUT 
National  Represenfafives: 
GILMAN,  NICOLL  &  RUTHMAN 


Walter  R.  Humphrey,  editor,  education.  One  of  the  greata 
Fort  Worth  Press — “My  best  rewards  of  our  business  is  th* 
suggestion  for  anybody  starting  there  are  no  absolute  answer 
as  a  cub  reporter  is  to  get  a  only  new  challenges.’ 
solid  college  education  and  study  “We  would  suggest  that  whe 
all  the  newspapers  he  can,  and  you  are  attending  high  sdioo; 
then  start  working  on  the  edi-  and  college  you  make  even 
tors  of  two  or  three  pai>ers  in  effort  to  work  on  the  sdioo, 
the  area  he  wants  to  work,  so  newspaper  as  well  as  subni:: 
that  he  will  be  available  when  occasional  articles  to  the  lod 
an  opening  comes  up.”  paper.” 

W.  W.  Forster,  editor,  Pitts-  • 

burgh  Press  —  “Finish  high 
school  and,  if  possible,  get  a 
year  or  two  at  college,  concen¬ 
trating  on  English  and  history; 
learn  to  use  a  typewriter;  read 
his  home  town  newspaper  and 
study  it;  write  a  few  stories, 
news  and  feature;  wait  for  a 
nice  afternoon  after  school  ( pre¬ 
ferably  in  June),  put  on  a  tie  Mr.  Blackwell  later  combinec 
and  proceed  to  the  nearest  news-  the  News  with  the  Cook  Count) 
paper  office,  ask  to  see  the  city  (Minn.)  Herald  to  form  tht 
editor  or  managing  editor  and  Cook  County  News-Herald. 
say,  ‘I  want  to  be  a  reporter.’ 

Chances  are  he’ll  get  a  job.” 


Obituary 


From  Smaller  Papers 


Wright  Biyan,  editor,  Cleve¬ 
land  Plain  Dealer — “The  only 
way  I  know  to  get  a  start  as  a 
cub  reporter  is  to  keep  applying 
to  newspaper  offices  until  some¬ 
one  gives  you  a  job.  The  chances 
are  probably  somewhat  better 
on  smaller  newspapers  than  on 
large  ones. 

“I  know’  that  on  the  Plain 
Dealer,  and  probably  on  many 
other  large  papere,  we  have 
stable  staffs  with  very  little 
turnover,  and  when  a  vacancy 
does  occur,  we  usually  prefer 
to  employ  someone  with  at  least 
some  experience  on  a  smaller 
paper.” 

Saville  R.  Davis,  managing 
editor,  Christian  Science  Moni¬ 
tor — “So  far  as  this  newspaper 


TheCOLORMATIC 


Most  ruggedly  constructed, 
;  precision-made 
I  press  unit  ever  built! 

*TRADEMARK 


John  Alexander  Blackwhl 
87,  founder  of  the  Grand  Mam 
(Minn.)  News  in  1906;  Dec.  I 


R.  M.  Harvey,  90,  fonnc 
owner  of  the  Perry  (lom 
Daily  Chief;  Dec.  13.  He  to 


Paul  V.  Miner,  news  editor, 
Kansas  City  Star — “The  Star 
prefers  to  obtain  its  new  re- 
poi-ters  from  smaller  dailies  or 
weeklies  in  our  area.  We  feel  a 
reporter  on  a  metropolitan  news¬ 
paper  must  have  this  experi¬ 
ence  and  ‘seasoning’  for  him  to 
fit  into  our  oi’ganization. 

“During  the  summer  months, 
however,  we  conduct  a  training 
program  with  journalism  stu¬ 
dents  from  surrounding  univer¬ 
sities,  bi'inging  three  or  four 
into  our  office  for  work.  Some¬ 
times  these  persons  are  given 
fulltime  employment  after  grad¬ 
uation  if  they  have  shown  prom¬ 
ise.” 

John  S.  Gillen,  managing  edi¬ 
tor,  Philadelphia  Inquirer — “The 
best  means,  I  believe,  would  be 
to  seek  employment  on  a  weekly 
or  a  vei-y  small  daily.” 


George  S.  Connell,  74,  copy 
editor  of  the  Miami  (Fla.) 
News;  Dec.  10. 


Clarence  Edward  Whit¬ 
taker,  56,  city  hall  reportt: 
Roanoke  (Va.)  Times;  Dec.  li 


NEWS 


Joseph  L.  Pearlman,  45,  fo^ 
eign  news  rewriteman.  Unit# 


w 

In 


Excel  in  College  W'ork 

R.  P.  Early,  editor,  Indian-  associated  for  more  than  9 
apolis  Star— “1.  Get  an  office  years  with  big-time  circuses, 
boy’s  job  on  a  daily  newspaper  *  •  • 

during  summer  months.  2.  Make  Paul  H.  Strom,  50,  state  ei- 
a  connection  with  a  daily  paper  tor,  Syracuse  (N.  Y.)  Poil- 
as  correspondent  for  your  col-  Standard;  Dec.  14. 
lege  and  its  area;  or  just  be  the  ♦  *  < 

collie  town’s  correspondent  for  Main  Johnson,  72,  formeny 
a  daily.  3.  Excel  in  college  work,  with  the  Toronto  (Ont.)  Stv, 
or  on  the  college  paper.  This  will  ^.nd  former  editor  of  the  Torottit 
earn  a  recommendation  from  (Ont.)  Star  Weekly;  Dec.  11. 
your  professor  when  you  apply 
for  a  newspaper  job.  4.  Be  cer¬ 
tain  you  have  talent  in  the 
newspaper  field.” 

Andrew  Berahard,  editor, 

Pittsburgh  Post-Gazette — “Keep 
trying.” 

George  Burt,  editor,  Louisville 
Times — “When  I  was  executive 
editor  of  another  pair  of  news-  „  _  ^ 

TianprQ  90  vp5ir«  fitrn  tViA  iwinirp-  V ICTUK  oCHlrr,  OO, 

S;  ?b  wi  vicepre.ldent  of  the  pobli.  * 

open;  second,  that  the  applicant  tions  finn  of  Carl  Byoir 
seemed  alert,  intelligent  and  'Opiates,  a  former  newspape.- 
personable;  third,  that  he  could  *”an,  Dec.  16. 
sit  down  and  do  a  competent  re¬ 
write  of  some  stoiy  currently 
in  the  news.” 

Mae  W.  Stabler,  director  of  Press  International;  Dec.  16. 
infonnation.  New  York  Herald-  *  ♦  * 

Tribune  —  “A  collegye  degi-ee  Bob  Luckey,  38,  editor  ani 
while  not  essential,  is  certainly  advertising  manager  of  tl* 
advisable  if  only  to  prove  that  Beaver  City  (Neb.)  Tmes  Tr^\ 
the  individual  has  the  persever-  une  and  the  Orleans  (Neb.)i] 
ance  to  see  a  program  through.  Chronicle;  Dec.  16. 

If  it  is  a  school  of  jounialism  , 

degi’ee,  so  much  the  better. 

“A  well-known  editor  once 
said:  ‘The  best  school  cannot 
guarantee  success.  Success  comes 
only  from  the  constant  creative 
application  of  facts  and  tech-  publisher  of  the  West  Po’** 
niques  and  from  the  willingness  Daily  Times  Leader,  died 
to  accept  and  tiy  new  ideas.  A  12  of  a  heart  attack.  She  was  6 
college  degi’ee  must  be  i*egarded  Her  son,  William  Henry  Harr, 
only  as  one  step  in  a  journalist’s  is  editor  and  co-publisher. 
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NEWSPAPER  LAW' 


Wide  Latitude  Given 
In  Texas  Politics 


By  Albert  W'oodruff  Gray 


Charges  of  libel  against  the 
Dallas  (Tex.)  News  and  the 
Times  Herald  and  John  McKee 
for  a  political  advertisement 
published  during  a  1958  cam¬ 
paign  have  been  dismissed  by 
the  District  Court  of  Dallas 
County  and  that  dismissal  af¬ 
firmed  by  the  Court  of  Civil  Ap¬ 
peals.  (327  S.W.2d  633) 

At  the  height  of  the  cam¬ 
paign  of  a  candidate  for  the 
Texas  Legislature,  newspapers 
published  the  :  dvertisment, 

“Vote  for  Conservatives,  Satur¬ 
day,  Aug.  23.  Defeat  the  Left¬ 
wingers  in  the  Democratic  run¬ 
off  primary.  These  are  the  con¬ 
servative  Democratic  candi¬ 
dates;  Robert  W.  Hamilton,  As¬ 
sociate  Justice  Supreme  Court; 

Tom  James,  Place  4  —  Legisla¬ 
ture;  Ben  Lewis,  Place  5  —  ' 
Legislature.  The  above  candi¬ 
dates  who  personally  ask  your 
vote  and  support  are  state  rights 
conservative  Democrats.  Their 
radical  opponents  are  being 
backed  and  financed  by  D.O.T. 
Left-wingers  and  the  Big  Shot 
Labor  Bosses.” 

In  State  Constitution 

The  state  constitution  pro¬ 
vides  that  “Every  person  shall 
be  at  liberty  to  speak,  write  or 
publish  his  opinions  on  any  sub¬ 
ject,  being  responsible  for  the 
abuse  of  that  privilege;  and  no 
law  shall  ever  be  passed  cur¬ 
tailing  the  liberty  of  speech  or 
of  the  press.” 

The  appellate  court  said  in 
this  case;  “It  is  universally  j 
recognized  that  an  appellation  i 
way  be  quite  false,  abusive,  un-  j 
pleasant  and  objectionable  to  the  j 
person  designated  without  being  ■ 
defamatoi-y.  The  law  is  well  I 
settled  that  mere  words  of  gen-  ; 
eral  abuse,  however  opprobrious, 
ill  naturefl  or  vexatious,  whether 
written  or  spoken,  do  not  con¬ 
stitute  a  basis  for  an  action  for 
defamation  in  the  absence  of  an 
allegation  of  special  damages. 

“Applying  the  term  com¬ 
plained  of,  (“backed  by  left¬ 
wingers”),  no  matter  how  in-  ; 
rorrectly,  does  not  expose  him  to 
public  hatred,  contempt  or  ridi¬ 
cule  or  impeach  his  honesty,  in- 
^Cffrity  or  virtue  or  reputation, 
as  is  re<iuired  for  defamation  to  ' 
l>ccome  a  libel  under  the  law.  ' 
The  conclusion  must  be  the  same 
Editor  sc  publisher  for 


with  regard  to  the  statement 
that  he  was  supported  by  ‘labor 
bosses.’  ” 

The  court  cited  three  in¬ 
stances  of  this  character:  “That 
a  candidate  for  County  Commis¬ 
sioner  was  a  party  to  a  ‘scheme’ 
to  change  the  planned  route  of 
a  highway  so  as  to  by-pass  cer¬ 
tain  towns,  was  not  libel.  That 
a  sheriff’s  absence  from  his  of¬ 
fice  resulted  in  the  escape  of  a 
murderer  and  necessitated  a 
three-year  search  for  him  was 
not  libelous.  That  a  mayor  had 
admitted  he  had  put  a  forced 
retirement  plan  in  effect  for  city 
employees  to  get  rid  of  one 


particular  employee,  was  not 
libelous.” 

To  this  the  court  added  the 
comment:  “It  is  the  common  law 
of  Texas  .  .  .  that  criticism  of 
official  acts  or  conduct  of  pub¬ 
lic  officials  and  candidates  for 
public  office,  or  of  the  fitness  or 
qualifications  for  office,  is  privi¬ 
leged  and  not  libelous  unless  the 
charge  is  of  such  a  nature  as 
to  be  grounds  for  removal  from 
office.” 

As  an  extreme  instance  of  the 
latitude  allowed  under  Texas 
statutes  in  the  criticism  of  po¬ 
litical  candidates,  the  court  men¬ 
tioned  the  Houston  (Tex.)  Press 
case.  Of  the  District  Attorney 
of  Harris  County,  the  Press  had 
published,  “It  is  simply  whether 
the  public  wants  to  continue  to 
have  their  affairs  dominated  by 
a  little  clique  of  men  in  secret 
halls  or  whether  they  want  to 
restore  it  to  the  open  control 
of  the  people.  There  is  not  any 
other  issue.  They  are  asking 
you  to  return  them  to  office  and 
along  with  them  *  *  *  Dixie 


Smith  who  has  made  a  corpse 
out  of  the  District  Attorney’s 
office.” 

The  District  Attorney  sued 
for  libel  but  the  appellate  court 
dismissed  the  action  with  the 
laconic  comment,  “We  think  it 
was  clearly  privileged  and  there¬ 
fore  forms  no  basis  for  a  suit 
for  libel.” 


LIBEL  TRIAL  REPORTED 

Eugene,  Ore. 

Two  libel  suits  against  Ore¬ 
gon  newspapers  have  ended  with 
the  publishers  about  $6,000 
poorer. 

After  15  hours’  deliberation, 
an  all-woman  jury  returned  a 
verdict  awarding  $5,000  to  Cir¬ 
cuit  Judge  Frank  B.  Reid  in  his 
$200,000  libel  action  against  the 
Eugene  Register-Guard.  A  June 
24,  1958,  editorial  was  cause  of 
the  action.  During  the  14-day 
trial  the  Register-Guard  put^ 
lished  1,066  column  inches  on 
the  court  story. 
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PUBI.IC  RELATIONS; 


plete  testimony  of  the  hearings  tention  to  matters  of  pharma- 


t:iRCLL.\TION 


’60  to  Be  Big  News 
Year  on  All  Fronts 


selling,  circulation  will  rise,” 
says  Mr.  Gregory,  “but,  as  in¬ 
creased  circulation  prices  take 
effect,  the  attrition  in  two-paper 
families  will  continue.” 


Starts  Out  Free 


Biloxi,  Mia 
The  weekly  News  Beacon  bt. 
gan  publication  Dec.  10  wit! 
free  distribution.  Richari 
Hathorne,  foiTnerly  advertisiij 
.\lthough  circulation  revenues  director  of  the  Dod;ie  Cit| 


('.limbing  Costs 


By  George  A.  Brandenburg 


(First  of  Two  Articles) 
Circulation  managers  say  the 
prospects  for  1960  look  good. 

It  will  be  a  Presidential  Year 
and  that  always  makes  news.  Be¬ 
sides,  1960  will  also  bring  the 
Summit  meeting.  President 
Eisenhower’s  visit  to  Russia  in 
the  Spring,  the  Olympic  Games, 
and  the  nevei'-ending — rocket- 
and-missile  race. 

Such  is  the  feeling  among  a 
number  of  U.S.  circulators  con¬ 
tacted  by  E&P  in  its  year-end 
roundup  on  the  outlook  for  the 
coming  year.  There  are  the  usual 
promotion  and  production  cost 
problems  and  the  need  for  con¬ 
tinued  aggressive  selling  of 
newspapers  in  the  wake  of  tele¬ 
vision’s  lump  as  a  result  of  the 
exposed  TV  quiz  shows  and 
radio’s  payola  aftermath. 


portant  area  which  embraces 
many  of  the  most  prosperous 
counties  in  Missouri  and  Kan¬ 
sas,”  said  Mr.  O’Donnell.  “Farm- 
wise,  the  outlook  for  1960  is  not 
promising.  However,  we  feel  this 
picture  could  change.  Locally, 
business  has  been  good,  mer¬ 
chants  reporting  a  heavy  vol¬ 
ume  the  past  month.  With  an 
early  settlement  of  the  steel 
strike,  this  should  carrv  through 
1960.” 


will  be  up,  costs  likewise  will  (Kans.)  Da%  Gio6e,  and  Clark 
continue  to  climb,  he  points  out,  Shaugnessy  of  Biloxi  are  » 
adding  that  transportation  costs  publishers;  Mrs.  Ruth  Redmoni 
will  rise,  whether  by  contract  jg  editor, 
hauler  or  by  mail.  To  combat 
higher  salaries  for  circulation 


Motor  Routes  Expand 


department  personnel,  the  circu-  unemployment  as  the  case  ma; 
lation  manager  will  need  to  re- 

appraise  and  careful  train  all  .  .  know  that  almos 

such  personnel,  he  adds.  “In-  citizen  in  this  country  i 

creased  efficiency  and  a  greater  being  subjected  to  a  constant!! 
volume  of  work  per  unit  time  in  increasing  income  drain  bmu» 
exchange  for  higher  salaries  is  new  taxes  of  all  kinds.  Then 
one  answer  to  this  problem,”  said  mdicaHons  iii  coe- 

Mr.  Gregory,  who  adds:  "  ' 

“Aside  from  a  general  rate 
increase  to  home  delivery  sub- 


munities  that  our  people  fee 
they  can  no  longer  add  to  thi 
burden — and  the  solution  ti 


Ghance  for  New  Readers 


Commenting  on  1960  looming 
as  a  Big  News  Year,  J.  R. 
O’Donnell,  Kansas  City  (Mo.) 
Star,  noted,  “All  this  adds  up  to 
big  news  and  that’s  what  we 
sell.  This  will  produce  new  read¬ 
ers  and  tend  to  hold  the  ones 
we  have.” 

Mr.  O’Donnell  agrees  that  pro¬ 
duction  costs  will,  no  doubt,  con¬ 
tinue  to  go  up.  This,  he  adds, 
will  be  Mr.  Circulation  Man¬ 
ager’s  No.  1  problem. 

“We  plan  to  continue  our  pro¬ 
motion  in  both  City  Zone  and 
the  Retail  Trading  Zone  with 
an  extensive  sampling  campaign 
and  consistent  door-to-door  soli¬ 
citation  in  the  RTZ,  an  all-im- 


.James  R.  Darke,  speaking 
from  the  Eastern  seaboard  as 
the  newly-appointed  circulation 
director  of  the  Providence  (R.  I.) 
Journal  and  Evening  Bulletin, 
says  circulation  is  probably  the 
most  complex  problem  news¬ 
papers  have  to  deal  with. 

“People  continue  to  move  far¬ 
ther  out,  which,  in  some  in¬ 
stances,  brings  them  closer  to 
the  influence  of  other  papers,” 
said  Mr.  Darke.  “Despite  this, 
we  will  continue  to  grow  at  the 
Journal-Bulletin.  In  many  cases, 
we  must  resort  to  motor  de- 
livei-j' — and  we  know  this  meth¬ 
od  is  costly.  If  we  cut  back  on 
circulation  promotion,  we  will 
decrease — and  that  is  not  going 
to  happen  to  us.” 


problems— or  attempts# 
senbers,  many  papers  will  also  solution-will  And  readers  rely 

ing  upon  new’spapers  to  kee? 


be  forced  to  re-examine  their 

rate  structure  in  an  effort  to  them  fully  informed  on  this  ss^ 
squeeze  every  penny  possible  ^ 

from  non-basis  circulation.  As 
advertising  linage  increases  and 
per  cent  of  news  to  advertising 
remains  at  its  present  level  or 

decreases  there  must  be  a  closer  t7  our"  reader  "in  1960.  TQ 
liaison  between  editorial  and  cir- 

culation  departments  to  insure  circulation  outlook  for  the 

proper  news  coverage  of  local  .  u  t  _ _ _ 

*  ^  ..  1  j  •  i  coming  year,  but  there  are  mat 

as  well  as  national  and  inter-  o  j  » 

. .  ,  .  „  more  too  numerous  to  cover  a 

national  events. 


ject 

“Add  to  the  news  events  tk 
are  predictable,  all  those  tk 
are  not  and  we  have  a  gie# 
store  of  exciting  news  to  s£ 


detail  in  this  letter.  The  circula¬ 
tion  manager’s  primary  functioi 
is  to  build  circulation,  and  b 
must  gear  his  activities  to  takf 
full  advantage  of  the  opportUK 


2-Paper  Families  Decline 


From  the  South  comes  word 
that  population  will  continue  to 
grow,  new  homes  will  be  built, 
new  families  will  be  formed — all 
adding  up  to  increased  potential 
subscribers  for  newspapers  in 
1960,  according  to  R.  Earle 
Gregoiy,  Greenville  (S.C.)  Neivs 
and  Piedmont. 

“With  proper  and  persistent 


Booming  Economy 

Edward  M.  Sechtman,  Balti¬ 
more  (Md.)  News-Post  and  _  _  „ 

American,  says  1960  appears  to  ^jgg  that  make  his  primary  ob- 
hold  great  promise  as  a  year  jgetives  possible.  1960  should!* 
of  stimulating  news  events.  ^  year  for  increased  circulatioc 
Most  business  analysts  are  pre-  activity  and  growth,  with  d* 
dieting  a  high  level  of  activity  regard  to  all  the  cost  factors 
for  at  least  the  first  six  months  that  must  be  taken  into  consid- 
— with  some  resen’ations  con-  gration.” 
ceming  the  final  half  of  the 
year,”  he  said.  “The  climate  gen¬ 
erated  by  a  booming  business 


Gan  Cain  Advantage 


•  1  1  Newspapers  will  gain— bet: 

economy  will  most  certainly  help  a  reader  and  an  adverts- 

newspaper  circulation  totals. 
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AROUND  THE  WORLD 

AROUND  THE  QOCK 


ing  standpoint — as  a  result  d 
“There  will  be  greater  than  the  TV  scandals,  if  newspaper! 
usual  interest  in  our  national  take  full  and  immediate  adw 
elections  and  this,  too,  will  be  tage  of  the  situation,  in  thr 
reflected  in  higher  circulation  opinion  of  James  M.  Ranldr- 
sales,”  he  continued.  “We  can  Topeka  (Kans.)  Newspapers 
look  forward,  if  everything  goes  He  pointed  out: 
as  planned,  to  another  history  “People  already  are  spendim 
making  trip  by  President  Eisen-  more  time  with  their  newspapen 
hower— this  time  to  the  South  and  less  with  television  thr 
American  countries.  Following  they  were  the  week  before  it  dc 
that,  the  climax  of  the  Presi-  finitely  developed  that  sort* 
dent’s  travels  will  occur  when  pi-ograms,  particularly  in  tl* 
he  visits  Khrushchev  in  Russia,  quiz  category,  had  been  “rigged' 
“And  then,  Ave  are  surely  des-  -This  discovery  has  hurt  people' 
tined  for  new  triumphs  in  space  pride;  they  feel  that  they 
— and  this  will  also  produce  the  been  played  for  suckers.  Montb 
exciting  kind  of  newspaper  copy  ago,  when  quiz  programs  weS 
that  sells  papers.  Naturally,  at  their  peak  of  popularity, 
there  may  be  some  labor  diffi-  ardent  viewers  were  feeliH 
culties,  and  those  newspapers  op-  sorry  for  themselves  because 
erating  in  heavily  industrialized  their  apparent  limited  knowledp 
areas  know  from  experience  that  as  compared  with  that  of  ti* 
circulation  totals  are  definitely  erudite  contestants.  They  >*| 
influenced  by  employment — or  (Continued  on  page  40) 

EDITOR  SC  PUBLISHER  for  Dccmber  26,  19 


PUl 


I 


s 

thre 

mac 

com 


in 


som 

the 

prei 

dist 

B 


spii 
of  s 


as 


cin( 
F 
ate 
wer 
by 
inf( 
tica 
Dr. 
den 
a  r 
in 


I 

hes 

fas 

of 


on 

sal 

ber 


mg 

the 


ene 

1 

of 

vit 

Ch 

sto 


the 

Inc 

Ca 


ace 

ing 

Jol 

ex( 

Me 

of 


38 


PUBI.IC  REL.\T10NS:  plete  testimony  of  the  hearings  tention  to  matters  of  pharma- 

is  acquainted  with  the  construe-  ceuticals  and  medicine.  They 

^4  I  §  •  9  %  W  J  1  •  tive  points  he  made  in  his  open-  have  been  in  our  plants  and  met 

"X  ing  statement.  However,  as  soon  our  executives  and  know  Scher- 

the  questioning  began  it  was  ing  and  its  objectives.  We  trust 
-m  'W 7~  O  obvious  that  Mr.  Brown  was  be-  that  we  may  eventually  bring 

'I  ^  m  O called  upon  to  answer  in-  many  other  writers  and  editors 

J.  Vr  1/  V  J.  accurate  charges  regarding  into  our  firm  and  allow  them  to 

prices,  profits  and  other  matters  draw  their  own  conclusions. 

Senator  Estes  Kefauver,  john,  president  of  The  Upjohn  which  Senator  Alexander  Wiley  “We  have  no  concern  about 
through  his  probe  of  the  phar-  Company.  William  Bayliss  is  stated  were  beyond  the  jurisdic-  the  outcome,  after  the  press  has 
maceutical  industry  by  the  sub-  public  relations  manager  of  this  tion  of  the  sub-committee.  an  opportunity  to  see,  hear  and 
committee  on  monopoly  that  ran  firm,  which  also  engages  the  4nswered  Charees  learn  how  we  operate.’ 

in  Washington  Dec.  7-12,  put  PR  services  of  Farley  Manning  '  Mr.  Bayliss  of  Upjohn  said: 

some  of  the  best  PR  brains  in  Associates,  New  York.  Robert  “Mr.  Brown  answered  these  “The  very  fact  that  the  Senate 
the  country  to  work  to  “try  to  Schwartz  and  John  Booth  were  charges  objectively  and  logically,  hearings  are  being  held  is  a 
present  the  whole,  and  not  a  in  Washington.  He  explained,  as  thoroughly  as  clear  indication  that  the  phar- 

distorted  image  to  the  public.”  John  Horan,  public  relations  the  sub-committee  members  maceutical  industry  has  failed 
Headlines  the  Senator  in-  director  for  Merck,  declined  to  would  allow,  the  method  of  our  to  inform  the  general  public, 
spired  emphasized  the  high  cost  comment  on  the  hearings  or  to  corporation’s  operations  and  who  are,  after  all,  the  ultimate 
of  sickness.  Mark-ups  of  as  high  state  what  the  company  planned  many  other  factors  which  enter  consumers  of  its  products,  about 
as  7000%  on  prescription  medi-  to  do,  although  David  Quinlin,  into  costs  of  cur  business,  such  itself. 

cines  were  disclosed.  a  member  of  his  staff,  joined  as  research,  informational  sei-v-  “Spectacular  changes  have 

First  outside  effort  to  accentu-  others  in  stating  no  “white-  ices  to  the  professions,  and  nor-  taken  place  in  the  nation’s  health 
ate  the  positive  while  hearings  wash”  of  the  industry  was  mal  business  administrative  since  the  beginning  of  the  1940’s 
were  still  in  session  was  made  sought.  costs.  —  with  the  advent  of  first,  the 

by  William  Kloepfer  Jr.,  public  “We  want  editors  to  have  the  “Anyone  who  has  studied  Mr.  sulfa  drugs  and  later  the  anti¬ 
information  officer,  Pharmaceu-  facts,”  Mr.  Quinlin  said.  Brown’s  remarks  realizes  that  biotics.  Modern  drug  therapy 

tical  Manufacturers  Association.  Merck  issued  four  background  jjjg  factual  and  objective  state-  has  brought  many  contagious 
Dr.  Austin  Smith,  PMA’s  presi-  kits  to  Washingrton  newsmen  ments  were  intended  to  provide  diseases  of  childhood  under  con- 
dent,  delivered  a  speech  before  prior  to  the  hearings.  One  of  information.  It  is  regrettable  trol  and  sharply  reduced  infant 
a  regional  meeting  of  the  group  11-pages  covered  the  cortices-  that  the  sub-committee  constant-  and  maternal  mortality.  Even 
in  New  York  Dec.  9.  teroids,  an  18-pager  traced  the  jy  intermixed  in  its  presentation  more  recently,  science  has  been 

r  ,  history  of  the  firm;  a  third  took  many  unfounded  charges.  making  exciting  progress  in  the 

Counieractmg  Headime.  jq  pages  to  tell  of  drug  researeh  ^  Congres-  treatment  of  mental  disease,  of 

Dr.  Smith’s  counteracting  m  general;  while  the  fourth  coy-  gional  hearing,  the  press  advan-  arthritis,  of  diabetes  and  of 
headline,  that  didn’t  travel  as  ^red  Merck  s  own  research  in  heart  disease, 

fast  or  far  as  the  Senator’s,  told  single-spaced  multilithed  committee  which  conducts  the  “In  all  these  advances,  the 

of  $194,000,000  spent  annually  pages.  hearings,  chooses  the  subject  pharmaceutical  industry  had 

on  research,  or  9  cents  of  every  A\^ilable  to  Editors  matter  and  can  time  its  charges  had  a  most  significant  role.  With 

Mies  dollar.  He  also  traced  the  to  coincide  with  press  deadlines,  the  advent  of  the  sulfas  and  the 

benefits  of  drug  research  dur-  Four  more  have  already  been  The  atmosphere  of  such  hear-  antibiotics,  which  for  the  first 
mg  the  past  10  years,  stating  prepared  for  possible  later  use.  mgg  makes  it  impossible  for  time  gave  medicine  specific 
the  average  life  had  been  length-  They  are  on  vitamins,  sulfa  either  the  press  or  the  public  to  weapons  to  fight  specific  dis- 
ened  by  10  years.  dnigs,  antibiotics,  and  Merck’s  gain  an  honest  impression  of  a  eases,  the  industry  has  vastly 

William  B.  Graham,  chairman  owm  Diural.  All  are  available  company  or  industry  under  at-  increased  its  research  efforts 
of  Baxter  Laboratories,  w’as  in-  to  newspaper  editors  on  request  tack.  and  moved  from  a  role  as  es- 

vit^  on  the  TV  screens  out  of  at  Merck’s  Rahway,  N.  J.  offices.  relations  objec-  sentially  a  compounder  of  drugs 

Chicago,  Dec.  13,  to  tell  the  same  One  complaint  reported  by  PR  tives  for  the  future  will  continue  on  th®  periphery  of  the  medical 
i,  hearings  was  the  to  be  a  factual,  objective  ap-  team,  to  a  place  in  the  center 

^  manner  in  which  news  was  proach  to  progress  and  research  of  medical  research. 

Ine  M  reporters.  Senator  Ke-  jn  medicine.  “The  history  of  the  drug  in- 

Cari  Byolr  rL'^ci^tes  for  ?h^  fauver  or  one  of  his  aides  would  ^  Scherxng  dustry  has  been  a  history  of 

account  s  a  ^  has  enjoyed  an  enviable  reputa-  fierce  competition  .  .  .  competi- 

i__  .  ^o  r.  Represent  at  11:30  A.M.  and  again  at  tion  among  physicians  and  phar-  tion  for  new  products  and  bet- 

JoL  r  M  4:30  P.M.  There  was  little  op-  madstTbSut  ter  drugs  and  competition  for 

exLutte  commitfi^^nd  Avei^  product^,  the  integrity  business.  There  are  some  1,300 

McTee  vic^rTsidStTn  chlr«  f  corporation  and  the  ex-  pharmaceutical  manufacturers, 

of  the  \\4shSriffice  these  briefings,  the  PR  men  said.  detailmen  who  have  Prices  are  as  low  as  they  can  be 


I 


PR  ‘Brains’  Working 
To  Combat  Kefauver 


°  Corre^m^dT^^n^^^il’o  Will  Schering  told  faithfully  served  the  prof es-  and  still  assure  an  adequate  re- 

were  deluged  with  PR  hack-  story:  sional  interests  of  the  medical  turn  in  what  is  a  “high  risk” 

grounders  and  move  are  to  fnl-  “Our  PR  activities  were  in  profession,  the  retail  pharma-  business,  where  star  performers 
low,  when  the  hearinp-s  re<5iimp  keeping  with  our  company’s  cists,  as  well  as  their  obligations  are  displaced  with  teirifying 
in  January  long-standing  policy  of  provid-  to  their  company.  Many  letters  rapidity  and  regularity  by  new 

Pranric  r  '^ig  factual  and  objective  infor-  and  telegrams  have  already  stars.  Thus,  an  estimated  90% 

SherTng  Coimorat  on  was  firsi  been  received  from  these  pro-  of  the  drugs  which  are  pre- 

to  take  the  stand  Dec.  7  and  8.  “We  approached  the  hearings  fes.sional  men,  as  well  as  many  scribed  by  physicians  today  were 
This  firm  has  a  PR  staff  of  its  by  concentrating  on  the  pur-  patients  who  have  been  taking  generally  unavailable  just  10 
own  headed  by  Raymond  Fagan,  Poses  as  outlined  by  the  sub-  our  drup  for  years  —  indicat-  years  ago  —  they  did  not  exist, 
a  former  new'spaper  man,  who  committee  which,  as  we  under-  log  their  pntinued  faith  and  “Generally,  although  this  may 
attended  the  hearings,  and  is  stood,  were  to  obtain  factual  and  confidence  in  our  company  and  vary  from  year  to  year,  the  in- 
also  represented  by  the  New  helpful  information  to  assist  tbe  results  of  our  research.  dustry’s  profits  have  not  been 
York  PR  firm  of  Edward  Gott-  them  in  learning  about  our  cor-  “For  many  years  Schering  out  of  line  with  those  of  similar 
lieb  Associates.  Mr.  Brown  was  poration  and  its  operations.  has  had  an  invaluable  relation-  ‘high  ri.sk’  and  ‘high  obsolescence’ 
followed  by  John  T.  Connor,  “At  the  hearing,  Mr.  Brown,  ship  with  many  members  of  the  products,  such  as  electronics, 
president  of  Merck  &  Co.,  who  our  president,  delivered  a  posi-  press  and  particularly  with  “The  industry  has  a  story,  a 
Went  on  the  stand  Dec.  9.  tive  statement  based  on  the  sub-  members  of  the  National  Asso-  valid  and  exciting  story  to  tell. 

Last  to  testify  during  these  committee’s  formal  request,  elation  of  Science  Writers  who  This  is  the  story  we  will  seek 
hearings  w’as  Dr.  E.  Gifford  Up-  Anyone  who  has  read  the  com-  have  devoted  their  time  and  at-  to  tell  the  American  public.” 

editor  &  PUBLISHER  for  December  26,  1959  39 


Circulation 

{Continued  from  page  38) 

now  taking  some  satisfaction  in 
the  discovery  that  their  knowl¬ 
edge  was  not  so  limited  after 
all  and  they  resent  the  fact  that 
television  gave  them,  even  tem¬ 
porarily,  that  feeling  of  infer¬ 
iority. 

Break  For  Newspapers 

“Newspapers,  particularly 
those  in  the  afternoon  field,  are 
in  position  to  capitalize  on  this 
big  break  that  television  has  in¬ 
advertently  given  them,  and  as 
a  result  to  regain  much  of  the 
attention  they  had  lost  to  this 
comparatively  new  source  of  in¬ 
formation  and  entertainment. 
The  advantage  that  the  news¬ 
papers  have  gained  must  first  be 
reflected  in  circulation  and  sec¬ 
ond  in  advertising.  Television 
will  rapidly  recover  its  public 
confidence  and  acceptance  so  no 
time  should  be  lost  by  news¬ 
papers  in  more  firmly  entrench¬ 
ing  themselves  with  readers,  new 
or  old.  Newspapers  must  be  es¬ 
tablished  in  the  home  as  the 
major  source  of  information  and 
to  a  greater  degree  than  they 
now  are  as  a  source  of  enter¬ 
tainment. 

“All  present  indications  are 


that  the  cost  of  publishing  will 
creep  up  in  the  next  few  years 
rather  than  race  up  as  it  has 
for  some  years,  and  this  w'ill 
permit  publishers  to  produce  a 
better  product,  and  at  no  big 
increase  in  price  to  the  reader. 

“This  matter  of  pricing  the 
product  should  be  one  of  very 
serious  consideration  on  the  part 
of  all  newspaper  management  in 
1960,  because  all  of  the  advant¬ 
age  that  may  accrue  as  a  result 
of  the  misfortune  of  television 
could  easily  be  lost  through  un¬ 
warranted  price  increases.” 

Intense  Competition 

J.  H.  McCourtney,  Oakland 
(Calif.)  Tribune,  calls  attention 
to  the  intense  competition  in  the 
San  Francisco  Bay  area,  adding 
there  seems  to  be  no  chance  for 
newspapers  in  that  region  to  re¬ 
duce  their  promotional  efforts. 

“However,  we  do  expect  to 
make  better  use  of  our  man¬ 
power  through  stepped-up  train¬ 
ing,”  he  said.  “We  depend  almost 
entirely  upon  our  newspaper- 
boys  for  the  production  of  new 
business.  In  our  opinion  the  dis¬ 
trict  advisor  is  the  key  man 
with  any  promotion  effort.  Any 
increase  in  the  effectiveness  of 
the  district  advisors  is  sure  to 
bring  about  an  increase  in  circu¬ 
lation.” 

Stowell  E.  Abbott,  Boise 
(Idaho)  Statesman,  viewing  the 


outlook  in  an  ABC  trading  zone 
more  or  less  isolated  from  “out¬ 
side”  competition,  says  his  paper 
does  not  plan  to  step  up  its 
1960  promotion,  nor  to  slow  up 
the  program  in  any  way.  “Our 
situation  is  stable,  with  a  small 
increase  continued  as  it  has  been 
over  the  past  years,”  he  said. 

“It  is  my  opinion,  generally 
speaking,  that  the  problems  fac¬ 
ing  circulation  managers  are: 
“First,  to  have  a  continually  im¬ 
proved  product  to  sell. 

“Second,  good  production 
schedules  to  insure  good  service 
with  a  premium  on  good  custo¬ 
mer  delivery  and  relationship. 

“Third,  sustained  cooperation 
throughout  all  newspaper  opera¬ 
tions,  great  and  small,  to  gen¬ 
erate  and  sustain  public  interest 
in  the  American  way  of  life,  mo¬ 
tivating  every  walk  of  life,  to 
preserv’e  and  strengthen  the 
principles  of  individual  and  in¬ 
dustrial  freedom  of  initiative 
that  made  the  Americas  great 
and  to  keep  them  great.” 

• 

Sells  TV  Plant 

Dallas,  Tex. 

The  Dallas  Morning  News  has 
sold  the  television  plant  of  its 
station,  WFAA,  to  the  Area 
Educational  Television  Founda¬ 
tion  for  $400,000.  The  News’ 
station  will  have  a  new  location 
near  the  News’  building. 


Forsaken  Field 

(  Continued  from  page  34) 

tained  only  69  subscriptions,  the 
Trib  pulled  out.  The  Sun-Times 
gave  up  after  a  week. 

By  the  third  week  the  Free 
Press  was  ready  to  end  the  free 
sampling,  and  was  cutting  back 
to  its  core  '  of  regular  sub¬ 
scribers.  Street  sales,  pushed  by 
a  wide  distribution  of  new  dis¬ 
play  boxes  and  racks,  were  run¬ 
ning  more  than  the  total  of  sucl 
sales  fonnerly  made  by  the 
Herald. 

Circulation  in  other  westen 
communities  of  the  state  also 
grew,  with  five  truck  routes 
radiating  west  and  north  fm. 
Grand  Rapids  as  a  distributiot 
center.  ] 

The  Free  Press  found  itsdf 
with  a  new  circulation  of  25,000- 
plus  in  the  Grand  Rapids  area, 
mostly  home-delivered. 

• 

More  Scholarships 

DETBOr 

The  Detroit  Neies  is  expand¬ 
ing  its  college  scholarship  pro¬ 
gram  for  carrier-salesmen.  The 
annual  $500  scholarship  award' 
are  being  increased  from  20  to 
30.  The  News  began  its  scholar¬ 
ship  program  in  1952. 


“The  loss  of  liberty  in  general  would  soon 
follow  the  suppression  of  the  liberty  of  the  press; 
for  it  is  an  essential  branch  of  liberty,  so 
perhaps  it  is  the  best  preservative  of  the  whole  .  .  . 
no  nation  ancient  or  modern  ever  lost  the 
liberty  of  freely  speaking,  writing,  or  publishing 
their  sentiments,  but  forthwith  lost  their  liberty 
in  general  and  became  slaves.” 

From  John  Peter  Zenger’s  New-York  Weekly  Journal,  November  19,  1733 

The  Zenger  Memorial  in  lower  Manhattan  is  open  daily,  Monday  through  Friday,  10  A.M.> 
4  P.M.,  closed  Sundays  and  holidays.  Admission  is  free.  Entrance:  Old  Sub-Treasury  Building,  15 
Pine  Street,  corner  of  Nassau.  Take  any  subway  to  Wall  Street  station. 
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Free  Fillers 
Win  Quick 
Acceptance 

A  quartet  of  newspapermen, 
bemoaning  the  high  cost  of  liv¬ 
ing  one  recent  afternoon,  began 
discussing  ways  of  picking  up 
extra  dollars  in  their  spare  time. 
They  wound  up  w’ith  a  full- 
fledge<i  syndicate  on  their  hands. 

Dateline  Features,  which  op¬ 
erates  out  of  a  cubbyhole  office 
at  507  Fifth  Avenue,  New  York, 
now  supplies  filler  shorts  to 
newspapers  from  coast  to  coast 
and  in  Canada.  The  four  part¬ 
ners  continue  to  work  at  their 
regular  jobs. 

In  getting  their  plan  started, 
the  partners  prepared  a  printed 
sample  sheet  showing  their 
wares.  This  was  mailed  out  to 
400  of  the  largest  newspapers 
listed  in  the  Editor  &  Publisher 
Yearbook. 

Big  Demand 

The  response  was  quick  and 
overwhelming.  During  the  first 
two  weeks,  25  papers  ordered 
subscriptions  to  Dateline.  After 
the  initial  flood  of  replies  late 
in  October,  the  syndicate  has 
been  expanding  steadily  at  a  ^ 
rate  of  four  new  subscriptions  | 
a  week. 

The  syndicate  offers  to  supply  j 
without  cost  a  regular  supply  i 
of  well  written  humor-human  in¬ 
terest  time  copy  in  the  large 
volume  newspapers  need  for  | 
filler  matter.  Dateline  makes  its  j 
profit  by  including  in  each  issue 
a  small  number  of  promotional 
items.  These  are  paid  for  by 
business  concerns  or  their  pub¬ 
lic  relations  representatives. 

Gene  Nichols,  makeup  editor 
'  of  the  Long  Island  (N.  Y.) 

1  Press  and  associate  editor  of 
i  Dateline  Features,  said  sub- 


^'•^COLORMAm 

The  press  unit 
that  gives  newspapers 
an  entirely  new  standard 
of  printing  quality! 


scribing  newspapers  receive 
about  150  short  fillers  a  month. 
Of  these,  he  said  no  more  than 
15  are  paid  plugs.  Editors,  of 
course,  make  the  choice  of  which 
stories  they  print. 

Dateline’s  subscribers  range 
from  metropolitan  papers  like 
the  New  York  Times  and  Phila¬ 
delphia  Inquirer  to  small  dailies 
in  rtiral  communities.  The  fillers 
are  translated  into  French  by 
four  large  French-lang^uage 
newspapers  in  Canada.  One  sub¬ 
scriber,  the  Salt  Lake  City 
(Utah)  Deseret  News,  uses  sev¬ 
eral  Dateline  stories  each  day  in 
a  feature  column,  “The  Ameri¬ 
can  Scene.” 

After  receiving  a  number  of 
requests.  Dateline  is  exploring 
ways  of  supplying  full  length 
features  complete  with  art  and 
also  functioning  as  New  York 
City  news  bureau  for  several  of 


its  subscribers. 

“It  was  little  more  than  a 
dream  when  we  started,”  mused 
Mr.  Nichols.  “Now  we’re  hunt¬ 
ing  around  for  an  office  staff.” 

Times  Used  17 

Mr.  Nichols  proudly  displayed 
a  copy  of  the  New  York  Times 
of  Dec.  15  with  17  Dateline 
fillers  marked.  One  item  was 
one  of  the  “plug”  pieces,  all  of 
which  are  kept  newsworthy.  Un¬ 
der  headline  of  “Writingesf 
Woman”  the  item  read: 

“Fort  Madison,  Iowa  —  They 
call  Miss  Irene  Williams  the 
‘prepetual  penwoman.’  Every 
working  day  for  the  last  eight 
years,  she  has  put  7,000  words 
and  figures  down  on  paper.  In 
her  job  of  testing  the  Schaeffer 
Pen  Company’s  fountain  pens, 
ballpoints  and  mechanical  pen¬ 
cils,  the  marathon  writer  pours 


the  words  onto  paper,  then  re¬ 
ports  on  the  effects  of  her  test¬ 
ing.” 

• 

Phila.  Tribune 
Fetes  75th  Year 

Philadelphia 

The  Philadelphia  Tribune,  by¬ 
weekly  Negro  newspaper,  is 
celebrating  its  76th  anniversary. 

It  ran, a  supplement  on  Nov. 
24,  and  published  a  slick  his¬ 
torical  booklet,  “This  is  the 
Tribune— 1884-1959.” 

The  supplement  reprinted  ma¬ 
terial  in  the  Tribune  during  its 
75  years,  and  showed  photo¬ 
graphs  of  Philadelphia  as  it 
looked  before  the  turn  of  the 
century. 

The  booklet,  dedicated  to 
Christopher  James  Perry,  Trib¬ 
une  founder,  covered  the  same 
ground. 


THE  ELGRAMA 
ENGRAVER 


reduces  production  costs! 
increases  advertising  revenue! 


I  BEST  SERVICE  POLICY  I 


HOE&  CO.,  INC., 


ELGRAMA  electronic  engraving  ma¬ 
chine  is  built  by  a  leading  Swiss  manufac¬ 
turer  of  electronically  operated  precision 
machine  tools.  The  Leitz  optical  system 
is  by  the  maker  of  the  Leica  camera. 
Elcrama  is  built  of  the  best  to  deliver 
the  best — to  give  many  years  of  depend¬ 
able  service  anywhere  in  the  civilized 
world. 

Maintenance  on  such  quality  equipment 
is  little  indeed. 

Tubes  and  electronic  components  are  U.  S. 
standard  and  available  at  radio  shops.  Your 
local  radio  serviceman  can  easily  handle 
Elgrama  maintenance. 

You  can  install  an  Elgrama  in  your  plant 
with  complete  confidence.  Elgrama  will 
give  you  high  quality  engravings,  both 

ELGRAMA 


line  etchings  and  halftones,  at  high  sjieed 
and  less  than  half  your  present  cost. 

Call  us  collect  for  the  whole  Elgrama 
story  .  .  .  CApital  3-1489  La  Salle,  Illinois. 

ELGRAMA  SALES  COMPANY,  La  Salle,  Illinois 


ELGRAMA  ADVANTAGES  ft  FEATURES 

1.  Excellent  matting  qualities 

2.  Big  12  X  18  in.  metal  plates 

3.  Lowest  cost  plate  material 

4.  High  speed,  12  x  18  in  41  minutes 

5.  Halftone  and  line  on  one  machine 

6.  13  screens  on  same  machine 

7.  Engraves  from  photos,  drawings, 
printed  images 

8.  Cold  process,  no  fire  hazard 
3.  Produces  color  plates,  too 

10.  Rugged  dependability,  Swiss 
quality 

11.  Best  service  policy 


New  York.  N.  Y., 


The  world's  finest  electronic  engraver — made  in  Switzerland 
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SYNDICATES 


Blue  Cross, 
The  Fifties 
In  Features 

By  James  L.  Collings 


A  series  and  a  feature  page 
are  the  news  this  week,  with 
the  puiweyors  General  Feature 
Corp.  and  AP  Newsfeatures. 

The  GFC  feature  is  an  eight- 
parter  on  the  Blue  Cross  hos¬ 
pital  insurance  plan. 

“This  series  by  Edward  J. 
Mowrey,”  according  to  George 
Little,  syndicate  proprietor, 
“should  have  tremendous  inter¬ 
est  to  newspapers  around  the 
country  because  56,000,000 
Americans  depend  on  Blue  Cross 
when  they  are  sick  and  hurt  and 
some  of  them  even  when  they 
are  well.” 

“The  author,”  Mr.  Little  said, 
“has  dramatically  shown  how 
Blue  Cross  has  mushroomed 
from  a  small  start  to  become  a 
ravenous  giant.” 

Each  article  is  about  2,000 
words.  The  series  has  been  run 
in  the  Newhouse  newspapers. 

Mr.  Mowery,  53  and  a  native 
of  Lancaster,  Ohio,  was  with 
the  New  York  World  Telegram 
&  Sun  when  he  won  a  1953 
Pulitzer  for  reporting.  He  is 
now  free-lancing. 

*  * 

MORIN’S  SERIES 

Another  Pulitzer  winner  (won 
two  of  ’em,  in  fact)  is  the  author 
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UNIQUE  PROGRAM  hailed  by  Vice  President  Nixon  has  noted  newspaper  comic  strip  artists  workinq  h 
help  handicapped  people  to  get  work.  In  addition  to  special  posters  (such  as  shown  here)  the  artists  wJ 
work  appeals  into  their  strips  and  cartoons.  The  posters  (above)  were  produced  by  Al  Capp,  Milton  Canit 

and  Allen  Saunders. 


of  the  feature  page  on  the  Fate¬ 
ful  Fifties.  He’s  Reiman  (Pat) 
Morin,  AP  special  correspond¬ 
ent. 

In  the  words  of  Joe  Wing, 
APN  editor,  “This  is  a  sweep¬ 
ing  presentation  of  the  past  10 
years.  We  thought  so  much  of 
it  that  we  have  devoted  a  whole 
standard-size  page  to  it. 

“Should  you  have  any  reser¬ 
vations  about  the  popularity  of 
a  full-page  feature  such  as  this 
in  an  era  of  exti'aordinary  tight 
newspapers  you  will  be  inter¬ 
ested  in  what  we  have  done 
along  this  line  in  the  past. 

“Two  years  ago  one  of  our 
best-knovrn  feature  writers,  Saul 
Pett,  wrote  such  a  page  devoted 
to  ‘A  Day  in  the  Life  of  the 
World.’  Getting  reports  in  from 
dozens  of  AP  correspondents 
around  the  globe,  he  told  simply 


and  with  extraordinary  effec¬ 
tiveness  what  happened  on  a 
single,  specific  day  in  the  lives 
of  hundreds  of  ordinary  people 
in  a  vast  variety  of  communities. 
Then  last  year  he  did  it  again 
with  the  stoi-y  of  a  tragic  auto¬ 
mobile  accident.  .  .  . 

“Just  before  getting  out  Mor¬ 
in’s  page,  we  distributed  an¬ 
other  one  by  Hugh  Mulligan  — 
telling  about  a  few  of  the  good 
deeds  being  perfonned  without 
fanfare  by  our  often  maligned 
countiymen.” 

*  *  * 

DORNE  IJCTTERS 

The  other  night  at  a  National 
Cartoonists  Society  dinner  Al 
Dome,  who  nans  the  Famous 
Artists  Schools  in  Westport, 
Conn.,  was  telling  about  some 
of  the  letters  received  fi’om  stu¬ 
dents  in  54  countries. 

These  are  excerpts  fi’om  some 


of  the  letters: 

“The  first  time  I  used  my 
electric  eraser  it  went  ri^: 
through  the  paper  and  drawinj 
board.  I’ve  discovered  it  work- 
better  if  I  don’t  plug  it  in.” 

“Stai*ting  in  San  Diego,  my 
wife  had  complicated  stomact 
troubles,  for  which  she  was  be¬ 
ing  treated  by  the  Navy  and  now 
she  is  pi’egnant.” 

“I’ve  enjoyed  my  correspond¬ 
ence  art  courses  so  much.  Now 
I’d  like  to  take  an  aid  course 
orally.” 

“I  enjoyed  your  article  about 
foreign  students  because  I  am 
one  of  your  students  who  is  scat 
tered  all  over  the  woidd.” 

“I’m  sorry  I’m  late  with  my 
payment,  but  my  wife  just  had 
a  baby  and  naturally  it  had  to 
come  out  of  my  pocket.” 


Police  puzzlers... 

Headquarters’  files  have  a  chilly  collection  of  teeth- 
rattling  murder  cases,  solved  and  unsolved . . .  bafflers  ^ 
that  puzzled  the  best  detective  brains... celebrated 
actual  cases  more  exciting  than  fictional  whodunits 
—  which  furnish  the  facts  for 

Justice  Stories 


followed  with  fascination  by  millions!  All  cases  are  accurately 
reported,  illustrated  with  on-the-spot  photographs,  maps,  and 
diagrams  — and  edited  for  the  home  audience.  The  Justice  Stories 
have  a  proven  record  as  a  Sunday  circulation  builder. 

For  proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager. 

Chieaf/a  Tribune-XtfBV  Vmrh  .Voh-.v 
SyntUcteiv,  Inc. 


e  excerpts  fi’om  some  Bilby  Heads  PR 
~  “  Activities  at  RCA 

Kenneth  W.  Bilby  will  as¬ 
sume  the  corporate  staff  positior. 
of  vicepresident,  public  affaiR-  j 

Perforated  Typesetter  Tape  for  ’  of  the  Radio  Corporation  of 
all  Leading  Features  &  Supple-  America  on  January  8. 
menls.  Mr.  Bilby  will  have  respon- 

TTS  Tape  rolls  for  local  sibility  for  the  corpoi  ation’s 

Perforators  &  Reperfor-  various  activities  in  the  publk 

ators  in  8"  &  14"  Rolls.  affairs  area.  Reporting  to  him 

TTS  Operator  Training  be  S.  M.  Robards,  directo 

CPTirkOf  press  I’elations;  Or  tin  l 

sLixUJUlj  Dunlap  Jr.,  vicepresident,  insti- 

TTS  Operator  Placement  tutional  advertising  and  publi- 

SERVICE  cations;  George  Y.  Wheeler. 

_  -  staff  vicepi'esident,  Washington; 

TTS  Operator  Lwtructors  director,  conunun 

for  In-Plant  Training  relations;  and  Dermot  A 

-  Dollar,  director,  exhibits. 

WRiTE  —  WIRE  ^  PHONE  Mi*.  Bilby  succeeds  Ewen  C. 

Anderson,  who  becomes  execu¬ 
tive  vicepi’esident,  staff.  Sin« 
September,  1954,  Mr.  Bilby  hii 
been  in  charge  of  public  relt- 
tions  for  the  National  Broad¬ 
casting  Company,  a  subsuliaiT 
of  RCA.  He  is  a  former  news- 
papennan. 
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‘Third  Man’  in  Ike’s  Press  Secretariat 


By  Hat  Munroe 

Washington 

The  decision  was  a  tough  one 
for  the  young  Army  Lieutenant. 
It  was  in  the  middle  of  World 
War  II  and  he  was  under  orders 
not  to  disturb  the  sleeping  Presi¬ 
dent  Roosevelt  except  in  “grave 
emergencies.”  Yet  this  wire 
signed  “General  Dwdght  D. 
Eisenhower”  appeared  quite  ur¬ 
gent. 

So  Lt.  Wayne  Hawks  carried 
into  FDR — who  was  up  and 
about,  anyhow' — a  request  from 
General  Eisenhow’er  for  permis¬ 
sion  to  bomb  Rome  in  the 
event  the  retreating  Germans 
tried  to  hole  up  there  in  as¬ 
sumed  safety.  Permission  w'as 
promptly  granted  but  never 
used. 

Mr.  Hawks,  now  a  White 
House  career  staffer  whose 
youthful  appearance  belies  his 
years  of  experience,  has  been  in¬ 
timately  associated  with  FDR, 
President  Truman  and,  now, 
Eisenhower. 

In  fact,  the  name  Eisenhower 
was  to  figure  large  in  his  plans 
even  after  the  Rome  incident. 


also  entertains  kind  feelings  for  GOING  TO  PRESS — ^The  Eisenhower  grin  flashes  as  the  President  strolls 

Mr.  Hawks  is  illustrated  by  an-  with  his  press  aides.  At  left  is  Wayne  Hawks,  whose  title  is  Chief  of 

other  story  in  the  White  House  Records.  To  Ike's  right  are  Press  Secretary  James  C.  Hagerty  and 

Press  Room.  It  seems  that  Secretary  Anne  Wheaton. 


Lt  Hawks  became  Communi¬ 
cations  Officer  on  the  General’s 
staff  and  personally  handled  the 
flurry  of  messages  leading  to 
the  surrender  of  the  German 
i  forces  in  Rheims,  France,  in 
1945. 

For  the  past  few  years,  this 
quiet-spoken,  unassuming  Vir¬ 
ginian  has  taken  an  increasingly 
active  role  in  the  White  House 
press  set-up.  He’s  made  four 
trips  this  year  out  of  the  city 
with  the  President  in  the  ca¬ 
pacity  of  Acting  Press  Secre¬ 
tary. 

‘Tower  of  Slrenglli’ 

Old  Timers  in  the  White 
House  press  corps  use  expres¬ 
sions  like  “tower  of  strength” 
and  “a  man  who  knows  w'hat 
he’s  talking  about”  when  dis¬ 
cussing  him.  One  recalls  this 
incident: 

“Sherman  Adams  was  in  a 
huddle  with  some  Republican 
big  shot.'!  about  methods  of  fir¬ 
ing  a  holdover  Democrat  in  a 
strategic  post.  Hawks  just  hap¬ 
pened  to  be  in  the  office,  over¬ 
heard  the  conversation,  told 
Adams  it  couldn’t  be  done  and 
cjW  three  Supreme  Court  de¬ 
cisions  to  back  up  his  argument. 

“Now,  Adams  knew  Hawks 
wasn’t  a  lawyer  but  he  also 
knew  that  Hawks  always  gets 
his  facts  straight.  He  told  the 
others,  ‘That  settles  it.  It  can’t 
be  done.’  ” 

SThat  President  Eisenhower 
EDI  1  OR  ac  PUBLISHER 


career  staffers  like  Hawks  were 
left  off  the  guest  list  for  invita¬ 
tions  to  the  celebrity-studded  In¬ 
augural  Balls  in  1957.  Ike  heard 
about  Hawks,  saw'  to  it  that  he 
had  his  choice  of  any  of  the 
four  balls. 

Aulhorilative  Source 

Technically,  Mr.  Haw'ks  op¬ 
erates  as  a  sort  of  rapid  “Infor¬ 
mation,  Please”  at  the  White 
House  on  names,  dates,  official 
documents,  bills  before  Congi-ess. 
He  double-checks  press  releases 
for  accuracy  and  stands  nearby 
Press  Secretary  Jim  Hagerty 
w'hen  they’re  given  out.  Fre¬ 
quently,  he  whispers  corrections 
or  addenda.  Mr.  Haw'ks  first  be¬ 
came  Acting  Press  Secretary 
during  a  period  of  several 
months  a  few  years  back  when 
Murray  Snyder  went  over  to  the 
Pentagon  as  Assistant  Defense 
Secretary  for  Public  Affairs.  He 
w'as  offered  Mr.  Snyder’s  old  job 
but  declined  it  because  it  has  no 
civil  service  protection. 

The  President  prefers  to  have 
Mr.  Hawks  along  as  his  press 
aide  on  trips  but  lets  Mrs.  Anne 
Wheaton,  Assistant  Press  Secre¬ 
tary,  take  over  during  Jim  Hag- 
erty’s  absences  when  in  Wash¬ 
ington. 

This  situation  is  made-to- 
order  to  bruise  the  feelings  of 
Mrs.  Wheaton.  Columnist  Jack 
Anderson  didn’t  help  matters 
much  by  recently  noting  that 
“plump,  pleasant”  Mrs.  Whea¬ 
ton  “is  fuming  over  the  way  she 
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has  been  shunted  aside”  (for 
Hawks).  Hagerty  put  at  least 
a  temporary  patch  on  the  blow'- 
out  by  asking  Annie  to  meet  the 
President’s  party  in  Paris  and 
fly  home  w'ith  it. 

How  did  Wayne  Hawks  become 
such  an  “indispensable”  man 
around  the  White  House?  His 
story  goes  back  to  a  hard  youth 
in  the  small  Southw'estem  Vir¬ 
ginia  tow'n  of  Galax.  He  started 
w'orking  at  17  as  an  operator 
for  Western  Union,  finally  con¬ 
cluded  at  24  that  he’d  better  get 
a  college  education. 

Sports  IR'riler 

He  got  in  some  courses  at  the 
University  of  Louisville  while 
working  in  the  Western  Union 
office  in  the  Courier-Journal,  re- 
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peated  the  process  at  the  Uni¬ 
versity  of  Miami  w'hen  w'orking 
there  full-time  for  W’estern 
Union.  By  the  time  the  War 
broke  out  he  w'as  a  sports  writer 
on  the  Baltimore  Sun  but  was 
called  into  the  communications 
set-up  at  the  White  House  be¬ 
cause  he’d  worked  WU  angles 
on  Roosevelt’s  earlier  trips  to 
Miami. 

Life  in  the  Army  took  him  to 
London  and  to  France  with 
Eisenhower  and  he  emerged 
with  the  rank  of  major  and  sev¬ 
eral  thousand  dollars  of  poker 
winnings  (a  favorite  victim: 
Ike’s  Naval  Aide,  Capt.  Harry 
Butcher,  now  a  California  broad¬ 
caster)  . 

He  came  back  to  the  White 
House  in  1949  to  stay. 


KEEP  LOOKING 
TO  GOSS... 

where  better 
presses  are 
always  being 
designed  and  built 


43 


Non-Newspaper  Job  Bids 
To  J-Grads  Increasing 


J~Ed  Enrollment 

{Continued  from  page  11) 


Evidence  that  the  newspaper 
is  being  challenged  in  its  role  as 
the  principal  employer  of  jour¬ 
nalism  school  graduates  is  seen 
in  the  annual  Journalism  Quar¬ 
terly  survey  of  employment 
conditions. 

The  newspaper  continues  to 
hold  first  place  but  other  media 
and  other  'journalistically  ori¬ 
ented  fields,  notably  public  re¬ 
lations,  are  becoming  increasing¬ 
ly  strong  bidders  for  the  jour¬ 
nalism  schools’  output. 

Compiler  of  the  report  is 
Charles  T.  Duncan,  dean  of  the 
School  of  Joumalism,  Univer¬ 
sity  of  Oregon. 

The  general  picture  of  em- 
plojTnent  conditions  remains 
basically  consistent  with  the 
overall  pattern  which  has  been 
evident,  with  only  minor 
changes,  every  year  since  the 
annual  survey  was  begun  in 
1953.  Highlights  of  this  pattern 
are: 

— A  much  greater  demand  for 
joumalism  graduates  than  the 
supply  can  fill. 

— Beginning  salary  levels 
rising  slowly  but  remaining  well 
below  those  in  other  fields  open 
to  college  graduates. 

— A  slight  but  steady  increase 
in  the  total  number  of  gradu¬ 
ates,  as  well  as  in  the  percent¬ 
age  of  women  students  and  of 
advanced  degree  students. 

The  1959  survey  covers  81 
schools  and  departments  of  jour¬ 
nalism.  Following  is  a  random 
selection  of  comments  by  deans, 
directors  and  chairmen  relative 
to  the  rise  of  non-newspaper 
demand  for  their  graduates: 

“PR  salaries  shooting  up¬ 
wards.” 

“We  note  a  much  greater 


variety  of  job  offers,  especially 
in  non-newspaper  fields.” 

“Situation  is  alarming.  Far 
too  few  graduates ;  far  too  many 
being  lost  by  editorial  side  (of 
newspapers) .  Reason :  money, 
prospects  for  advancement  and/ 
or  security.” 

“Biggest  gain  in  demand  for 
our  graduates  is  coming  from 
TV  stations.  Just  as  many  re¬ 
quests  continue  to  come  from 
dailies  as  before  but  fewer  spots 
are  being  filled.” 

Starting  Pay  Rises 

“Starting  salaries  still  rising 
but  daily  newspaper  too  low  to 
effectively  compete  for  best- 
quality  grads.” 

“Job  offers  over  graduates 
three  and  four  to  one.  PR  and 
industrial  journalism  demands 
growing  rapidly.” 

A  total  of  2,230  degree  holders 
was  produced  by  these  81  schools 
and  departments,  compared  to 
2,168  by  the  same  institutions 
in  1958.  Of  the  1959  graduates, 
243  received  advanced  degrees, 
compared  to  210  the  previous 
year. 

Average  starting  salaries  re¬ 
ported  by  the  81  administrators 
ranged  from  $65  to  $100  per 
week  for  men  and  from  $43.85  to 
$95  for  women.  The  average  (of 
the  avei-ages)  was  $81.05  and 
$71.49  respectively.  Gains  over 
the  previous  year  were  so  slight 
as  to  be  almost  negligible. 
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35  in  First  Glass 

Managua 

Nicaragua’s  President,  Luis 
Somoza,  awarded  diplomas  Dec. 
17  to  35  newsmen  who  were 
members  of  the  first  graduating 
class  of  the  new  School  of  Jour¬ 
nalism.  The  students  underwent 
'  a  19-week  course  of  study  five 
nights  a  week. 

^'^^COLORMATIC* 

Designed  as  a 
\  “business  machine” 

I  to  build  profits! 


1957  did  not  answer  in  1959;  one  ^ 
school  went  out  of  existence  last  ‘ 
June  30.  Furthermore,  three 
schools  which  reported  fresh-  ' 
man  enrollments  totaling  187  in  ^ 
1957  did  not  report  freshmen  in 
1959,  while  three  schools  report-  t 
ing  a  total  of  55  freshmen  in  < 
1959  reported  none  in  1957.  Add 
these  figures  in  the  right  com-  1 
binations  and  you’ll  find  that  ' 
they  just  about  balance,  848  to  i 
835. 

Straight:  All  right.  I’ll  con-  ' 
cede  that  enrollments  may  be  ! 
looking  up  slightly,  though  you 
probably  drove  away  the  last 
handful  of  hardy  readers  with 
the  fearsome  explanation  you 
just  finished.  What  do  you  say 
we  statisticians  get  out  of  the 
act  now  and  let  the  man  wrap  up 
his  report? 

Cain.s  and  Losses 

Of  the  105  schools  participat¬ 
ing  in  the  survey,  52  reported 
gains  from  1958  to  1959,  46  re¬ 
ported  losses,  and  six  reported 
no  change;  one  school  which  was 
not  listed  in  1958  failed  to  in¬ 
clude  last  year’s  figures  so  no 
comparison  could  be  made. 

Of  the  46  member  schools  in 
the  American  Association  of 
Schools  and  Departments  of 
journalism,  25  recorded  in¬ 
creases  and  19  marked  up  losses; 
one  repoi’ted  no  change;  one  did 
not  report. 

Outside  the  AASDJ,  of  the  60 
schools  which  reported:  27 
gained;  27  lost;  5  had  no 
change;  one  did  not  report  last 
year’s  enrollment. 

Upperclass  enrollments  bulked 
larger  than  ever  this  year.  The 
junior/senior/graduate  enroll¬ 
ment  is  57.4  percent  of  total  en¬ 
rollment  reported  by  the  105 
schools.  Last  year’s  figure  was 
55  percent.  In  1938,  only  42  per¬ 
cent  of  journalism  enrollment 
was  at  the  junior  level  or  higher. 

• 

Help  for  School 

San  Luis  Obispo,  Calif. 

The  San  Luis  Obu^po  Tele- 
\  fj ram -Tribune,  A  John  P. 
Scripps  newspaper,  presented 
California  State  Polytechnic 
College’s  president,  Julian  A. 
MePhee,  with  a  check  for  $250. 
The  funds  wdll  be  used  to  pub- 
'  lish  a  brochure  descriptive  of 
I  programs  in  Business  &  Indus¬ 
trial,  Home  Economics,  and 
■  Community  Journalism  to  be 
added  to  Cal  Poly’s  home-cam- 
;  pus  Agricultural  Journalism, 
which  for  nine  years  has  been 
^  the  college’s  journalistic  “spe¬ 
cialty.” 


Special  Fields  Beckon, 
J-Students  Advised 

The  great  need  in  journalism 
is  for  “the  specialist  who  can 
meet  deadlines,”  says  Theodore 
M.  Bernstein,  assistant  man 
aging  editor  of  the  Netv  York 
Times,  in  an  interview  in  the 
current  issue  of  Columbia  Col 
lege  Today. 

Mr.  Bernstein  stressed  that 
the  liberal  arts  student  who  is 
considering  a  career  in  joumal¬ 
ism  would  be  well-advised  to 
think  of  such  fields  as  .science, 
economics,  labor  relations,  or 
music  as  areas  of  specialization. 
But  such  a  study  should  be 
undertaken  in  addition  to  a 
sound  preparation  in  the  English 
language,  and  a  foreign  langu 
age,  he  said. 

Mr.  Bemstein,  a  graduate  of 
Columbia  College  and  the  Co¬ 
lumbia  School  of  Journalism, 
noted  that  the  Times  is  finding 
it  useful  to  develop  a  reporter’s 
knowledge  of  photography,  par 
ticularly  on  overseas  assign 
ments. 
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Curriculum  Reviseil 

Houston 

A  reorganization  of  the  Uni 
versity  of  Houston  journalism 
curriculum  recently  eliminated 
29  semester  hours  of  technical 
and  professional  courses  and 
placed  more  stress  on  the  liberal 
ai*ts. 

University  officials  backed  the 
i-eorganization  by  eliminating 
the  degrees  offered  in  graphic 
arts  management  and  photog 
raphy.  All  graphic  arts  instruc 
tion  is  now  included  in  a  news 
media  production  sequence  in 
the  department  of  journalism 
and  graphic  arts.  All  photogra¬ 
phy  offered  at  the  University 
also  is  now  taught  in  a  photo¬ 
journalism  sequence  of  12  se¬ 
mester  hours. 

A  student  earning  a  journal 
ism  degree  must  take  three- 
fourths  of  his  courses  in  arts 
and  sciences  outside  the  depart¬ 
ment  of  journalism  and  graphic 
arts. 

• 

J-Ed  Directory 

Lubbock.  Tex- 

The  autumn  edition  of  the 
Joumalism  Educator,  a  quarter 
ly  journal  published  by  the 
American  Society  of  Jounialian 
School  Administrators,  will  be  a 
directory  of  education  for  jouira- 
alism.  All  pertinent  information 
about  schools  and  organizations 
in  the  field  has  been  compiled* 
acxxirding  to  W.  E.  Carets  of 
Texas  Technological  College, 
business  manager.  Dr.  Oliver 
Smith,  Brigham  Young  Univer¬ 
sity,  is  editor. 
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By  Roy  H.  Copperud 

Tricky  Terminations 


The  unavoidable  demand  on  the  writer  who  gets  cute 
is  that  he  know  what  he  is  doing.  He  makes  an  unneces- 
sai^y  ass  of  himself,  for  example,  by  using  foreign  words 
or  phrases  in  the  wrong  sense,  or  by  misspelling  them. 
After  having  gone  out  of  his  way  to  exhibit  his  erudi¬ 
tion,  he  is  surely  in  a  ridiculous  position  when  he  shows 
that  his  grip  on  it  is  shaky. 

By  the  same  token,  if  he  finds  it  desirable  to  revert 
to  Middle  English  for  special  effect,  he  ought  to  keep 
in  mind  that  the  termination  -eth  goes  only  with  the 
third  person  singular  (he,  she,  it) :  He  thinketh,  she 
smileth.  The  Iceman  Cometh. 

Mo.st  of  us  pick  up  this  principle  by  osmosis,  from 
the  Bible  and  other  ancient  readings:  “I  will  lift  up 
mine  eyes  unto  the  hills,  from  whence  cometh  my  help.” 
It  is  inviting  derision  to  write  things  like  I  cometh,  yon 
smileth.  The  second-person  form  is  -st,  and  it  calls 
for  thou  as  a  subject:  Thou  seest.  (Quaker  usage  is 
specialized,  and  invariably  calls  for  thee.) 


It  has  been  useless  for  some  time  to  insist  that  the 
tennination  -ee  denotes  the  person  (or  thing)  to  which 
something  is  done,  rother  than  the  doer.  True,  the  lessor 
is  one  who  grants  the  lease,  and  the  lessee  is  the  one 
to  whom  it  is  granted.  The  draftee  is  the  one  who  is 
drafted.  The  addressee  is  the  one  to  whom  something  is 
addressed.  The  appointee  is  the  one  who  is  appointed. 
The  employee  is  the  one  who  is  employed. 

But  this  pattern  is  far  from  invariable.  The  refugee 
is  not  the  one  who  is  given  refuge,  necessarily,  but  the 
one  who  seeks  it.  The  standee  is  not  the  one  who  is 
stood  (up?),  but  the  one  who  stands.  Similarly,  escapee 
has  Webster’s  sanction  as  one  who  escapes. 

Nevertheless,  it  is  usual  for  -ee  to  denote  the  doee, 
rather  than  the  doer.  There  is  a  tendency  to  coin  words, 
often  with  the  intention  of  humorous  effect,  by  adding 
-ee:  handshakee,  nicknamee.  A  surprising  number  of 
such  expressions  have  found  their  way  into  Webster, 
among  others  civilizee,  counselee,  interviewee,  permittee, 
quizzee.  Xetvsweek,  incidentally,  neatly  dubbed  the  TV 
quiz-show  fakers  quizlings. 


Mills  Boost 
Output  As 
Records  Fall 


Newsprint  mills  are  going  like 
60  to  meet  newspapers’  needs  in 
the  closing  months  of  ’59. 

As  ANPA  reported  another 
new  record  in  consumption  for 
November,  the  newsprint  serv¬ 
ice  bureau  recorded  an  all-time 
high  in  production  for  the 
month. 

In  November,  newspapers  re¬ 
porting  to  ANPA  used  nearly  5 
percent  more  newsprint  than 
they  did  a  year  ago  and  for  11 
months  their  consumption  was 
ahead  of  1958’s  by  400,000  tons. 

Slocks  Ix>wer 

North  American  mills,  with  a 
9  percent  boost  in  output  for 
November,  scored  a  production 
record  of  5.8  percent  above  the 
11-month  total  of  1958. 

Publishers’  stocks  on  hand 
were  down  to  34  days’  supply  at 
the  end  of  the  November  and 
manufacturers’  stockpiles  also 
were  dwindling — 185,000  tons  as 
against  217,000  tons  at  the  end 
of  October. 


Thomas  Organ  Offers 
New  Mat  Proof  Book 

Sepulveda,  Calif. 

A  new  advertising  mat  proof 
book  and  sales  promotion  ma¬ 
terial  catalogue  has  just  been 
made  available  to  Thomas  Organ 
Dealers  and  Distributors,  it  was 
announced  by  Howard  E.  Rieder, 
Thomas  Organ  Co.  advertising 
manager. 

Much  df  the  book  is  devoted 
to  picturing  the  30  advertising 
mats  Thomas  currently  has 
available  for  use  in  conjunction 
with  their  co-op  advertising 
plan.  Mr.  Rieder  emphasized 
that  Thomas  is  the  only  elec¬ 
tronic  organ  manufacturer  with 
such  a  plan  to  help  dealers  pro¬ 
mote  at  the  local  level. 

• 

Harr\’  D.  Giddy 
Dies  in  Melbourne 

Hari-y  Douglas  Giddy,  72, 
chainnan  of  the  Herald  & 
Weekly  Times  Ltd.,  Australia’s 
largest  publishing  group  died 
in  Melbourne  on  Dec.  13. 

A  chartered  accountant  by 
profession,  Mr.  Giddy  succeeded 
the  late  Sir  Keith  Murdoch  in 
1952  as  Chairman  of  the  Mel- 
bourae  Herald  organization.  He 
was  also  head  of  Austi’alian 
Newsprint  Mills  and  was  active 
in  banking. 


Pre-,  though  a  prefix  rather  than  a  tei-mination,  has 
become  the  darling  of  the  adwriters’  frantic  prose  (pre¬ 
cooked,  preheated),  and  true  to  the  frantic  tradition  it 
becomes  attached  to  words  where  it  is  redundant:  “The 
secretai*y  of  state  denied  that  the  president  had  made  a 
foreign  ministers’  meeting  a  precondition  to  a  treaty”; 
“Preregistration  for  the  course  is  scheduled  for 
Tuesday.” 

IV ell,  my  customary  Christmas  salutation  is  a  day  late 
thi.s  time,  but  I  am  enabled,  since  it  comes  between  the 
holidays,  to  economically  make  it  include  wishes  for  a 
Happy  New  Year.  Your  response  to  my  five  years  of 
pontificating  on  usage  has  led  me  to  feel  I  have  friends 
in  eveiy  corner  of  the  country,  and  even  at  a  number  of 
points  outside  it. 

IVihaps  I  can  call  on  you  for  suggestions  for  the  title 
of  the  book  to  be  based  on  the  column,  a  problem  that 
has  us  treed  just  now.  We  are  aiming  at'  something 
g«ieral,  like  Words  on  Paper,  Writer’s  Work,shop,  or 
^Vrifer’s  Handbook.  Contributions  of  ideas  will  be 
ap])reciatively  received. 
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JI  ST  50  YEARS  AGO 


Go  Find  Peary!  Wild  Race  for  Truth 


Bv  D.  M.  EdMards  In  these  days  when  reporters 

fly  over  the  North  Foie  on  regu- 

Eavlv  in  September  1909,  a 
lonelv  wii-eless  station  in  Labra-  ‘'"P 

dor  sputtered  out  bulletin  after  "I*  weekend  junke  s,  the  nostal- 


In  these  days  when  reporters  We  started  our  foul  conspir-  were  Bai-ton  Curi'y,  of  the  Nev 
fly  over  the  North  Foie  on  regu-  acy.  “Captain,  you  can  go  out  York  World;  Robert  Welles 
lar  passenger  routes  and  some  any  time  you  wdsh.  Can’t  you?’’  Ritchie,  of  the  Sun;  Car! 
even  hop  down  to  the  South  Foie  “That’s  just  about  it,’’  he  Brandeberry,  of  the  Associated 
on  weekend  junkets,  the  nostal-  replied.  Fress;  Arthur  Constantine,  of 


bulletin  of  world  importance.  by  Belt  Edwards  of  “Now,  captain,  we  left  a  dozen  the  Boston  Herahl;  Fred 

“I  have  discovered  the  North  ‘^‘>'’®*'age  of  a  story  in  such  new'spaper  men  over  in  Sydney.  Thompson,  of  the  Boston  Post; 

Pole  Frederick  A  Cook  ’’*  far-away  places  just  50  years  The  longer  you  wait  in  port,  John  W.  Carberi-y  of  the  Bostn 

“l' discovered  the  North  Pole  should  cause  many  an  old  you’ll  have  a  bigger  cixiw'd  tiy-  Traveler;  and  Jim  Buchanan,  of 


Api'il  6,  1909,  Robert  E.  Peary.” 

“I  discovered  the  North  Pole 
in  1908,”  Cook  again. 

Cook — ^with  the  greatest  scien¬ 
tific  and  geographic  plum  of  the 
day  in  his  hands — waited  one 
year  to  tell  about  it! 


hand  at  the  typewriter  to  sing  ing  to  come  aboard.  Can’t  you  the  Boston  American.  Roy  did 


out  this  old  Year  of  1959  with  up-anchor  anytime? 

Auld  Lang  Syne.  “I  guess  so.”  He  looked  at  us  to  get  back  to  New  York  and 

as  if  he  was  fully  aware  of  the  we  did  not  know  how  long  w« 
*  *  *  deviltry  w’e  were  up  to.  He  w’ould  be  out. 

spied  on  us  day  and  night.  Every  smiled.  Captain  Dickson  asked  me: 

man  was  trying  to  charter  a  “Can’t  you  up-anchor  right  “You  are  frem  the  New  York 


not  go  with  us  because  he  had 


Peary,  on  the  other  hand,  w'ouldn’t  go  through  the  Strait  The  captain  stood  up  and 
had  wirelessed  just  as  soon  as  of  Belle  Isle,  “graveyard  of  moved  toward  the  door.  “How 


he  could  get  down  from  Disco,  ships — too  many  icebergs.” 
Greenland,  cross  the  ice  to  Nain, 

Labrador,  and  send  his  claim  ^ 

message.  He  sent  a  second  mes-  One  rainv  Saturday,  as 

sage  to  support  his  announce-  were  at  dinner.  Rov  chance 


about  it,  mate?” 


ment  that  he  was  the  first  man  notice  our  “enemy”  spy  standing 
to  the  North  Pole.  The  Neiv  at  the  door.  He  grinned: 

York  Herald  sent  several  mes-  “Sav  let’s  have  some  fun 
sages  to  Peary.  He  refused  to  with  these  monkeys.  Let’s  hook 
answer  them.  up  You  know  more  about  this 

Someone  as  Lying  ^orth  Pole  rtuff  than  all  the 


^pied  on  us  day  and  night.  Every  smiled.  Captain  Dickson  asked  me: 

man  was  trying  to  charter  a  “Can’t  you  up-anchor  right  “You  are  frem  the  New  York 

ship  on  his  own,  but  captains  now?”  Herald?” 

wouldn’t  go  through  the  Strait  The  captain  stood  up  and  “Yes,  sir.” 

of  Belle  Isle,  “graveyard  of  moved  toward  the  door.  “How  “Is  Mr.  Meriwether  of  the 

ships — too  many  icebergs.”  about  it,  mate?”  New  York  Times  here?” 

A  Plot  Foiled  This  Time  left  him  behmd 

Ther-e  is  no  Times  man  award. 

One  rainy  Saturday,  as  we  And,  just  then  came  the  (And  the  Times  had  bought 
were  at  dinner,  Roy  chanced  to  avalanche!  Peary’s  story  in  advance!) 

notice  our  “enemy”  spy  standing  Thirty  or  more  feet  came  The  captain  then  led  me  to 
at  the  door.  He  grinned :  clattering  along  the  deck.  The  his  room — about  12  x  15;  big 

“Say,  let’s  have  some  fun  w-ard  room  door  bui*st  open.  Our  double  bed,  bureau,  writing  desk, 
with  these  monkeys.  Let’s  hook  “enemies”  stood  there.  The  chairs,  wash  stand,  a  real  room, 
up.  You  know  more  about  this  si>okesman  just  said:  “Well?” 

North  Pole  stuff  than  all  the  They  had  chaidered  a  boat  and  Magnificent  Spectacle 

rest  of  us  put  together.  I  read  come  all  the  way  across  10  miles  About  nine  that  night  half 


A  Plot  Foiled  This  Time 

One  rainy  Saturday,  as  we  And,  just  then  came  the 

were  at  dinner,  Roy  chanced  to  avalanche! 

notice  our  “enemy”  spy  standing  Thirty  or  more  feet  came 


Magnificent  Spectacle 


i-e?t  oi  us  put  logetner.  i  reaa  come  all  the  way  across  10  miles  About  nine  that  night,  half 
Someone  was  lying  and  James  that  full-page  prediction  of  of  water  to  defeat  us.  We  all  a  dozen  of  us  were  standing  at 

Gordon  Bennett,  owner  of  the  yours  that  Peary  or  Cook  would  returned  to  Svdney.  the  rail  awed  bv  a  magnificent 

Herald,  was  detei-mined  to  find  make  the  Pole.  (Sunday  August  Monday,  18  of  us  went  perfonnance  of  the  Aurora 

out.  A  bitter  Peary-Cook  con-  29  1909,  the  Herald  carried  a  to  North  Sydnev.  The  Borealis.  For  half  an  hour  we 

troversy  was  boiling  up,  and  full-page  Pi’^'ction  that  the  .-enemy”  still  kept  a  clos^  watch  were  silenced  by  this  beautiful 

^meone  must  go  find  Peap  in  Pole  would  di^vered  by  ^  I  phenomena-The  real  lure  of 

that  Artie  Circle  and  get  the  Peaiy  or  Cook  that  year  with  gee  Captain  Dickson.  He  showed  the  North.  And  then,  just  as  we 

showing  the  prebable  re-  ^  telegram  he  had  just  re-  were  entranced  by  this  grea: 


Howard  Hillega«,  city  editor  tuin  route  of  the  exploi ei s.)  from  the  Deputy  Minis-  mystery  of  the  Arctic,  Bartor. 

of  the  Herald,  grabbed  me  as  I  In  a  minute  well  climb  out  the  pubjig  Works:  Curry  came  up  from  the  poker 

was  entering  the  office  a  little  side  window,  in  full  view  of  the  _ 

the  lower  drck.  Hf 


after  6  o’clock  September  8.  SPV.  run  noisily  along  the  porch, 
“Get  upstairs  to  McLane  quick  center  of  to^m. 


as  you  can.”  George  McLane, 
telegraph  editor,  shoved  $400 
into  my  hand: 

“Train  out  of  Grand  Central 


side  window,  in  lull  view  ot  tne  Bf 

=.nv  n.n  nei«ilv  nlnrno-  the  “Await  the  arrival  .of  the  6  same  on  the  lowei  drcR.  He 

py’  ran  no  s  y  a  ong  the  jwich,  ,  ,  ,  train  frem  Montreal  with  yelled  back:  “Hey,  fellows,  cMne 

and  toward  the  center  of  town,  »  clock  train  irom  Monti eai  wiin  y  l^autiful  flashes 

then  double  back  a-ro-;.?  that  more  correspondents.”  ap  and  see  tne  neautiiui  nasno 

tnen  double  back  a..ioss  that  from  those  blast  furnaces  over 


open  space,  and  jump  on  the 
last  ferry  to  North  Sydney.” 


Captain,  that  will  bring  50  .  .  >,  r.  i;i« 

’>  t  ij  u-  «T5  u  in  Jersey.  Barton  was  the  me 
or  60  more,  we  told  him.  Prob-  ,  ,  ^ 


The  “enemy”  paid  little  at-  ably  some  sob  sistei-s,  too.” 


.  ,,  ,  ^  ^  tention  to  our  running  toward  — ^  . . -j  ~  . 

in  20  minutes.  Make  it  Get  up  ^ut  when  thev  saw  us  Gawd  I  can’t  bunk  all  you  men.  along  slowly  coming  wi 

to  Nova  Scotia;  get  a  boat  and  Some  will  have  to  sleep  on  deck,  range  of  the  Strait  of  Belle  Isle 

pout  and  find  Peary,  wherever  ^  yy^  y  what’ll  I  do  with  the  women?”  A  grizzled  old  whaler,  a  Imt^. 

he  is!  All  the  money  you  want  ^  bombshell  had  “Captain.”  we  pursued,  “this  ^as  standing  with  a  few  of  ^ 


sisters?  Women? 


of  the  party. 

Next  evening  we  were  pokinf 


he  is!  All  the  money  you  want 
when  you  get  to  Sydney!” 


fallen  among  them.  They  all  telegr 


i  •  ,,  j  i.iv-  was  standing  with  a  few  of  u-' 

Captain,  we  pursued,  this  ,  ,,  i  ,  tu  «;k 

j  >4.  t  n  I  4.  ^  at  the  rail  lust  below  the  pw 

»rram  doesn  t  tell  you  to  take  ,  t,  1  i  x  4.1. 


No  suggestions  how  to  find  dashed  for  the  ferry.  But  Rov’s  anv  more  people  aboard  the  turned  to  the 


Peary.  Just  go  do  it. 


timing  was  j^iTect.  We  leaped  Tyrian.  Doesn’t  even  mention  casually 


I  made  the  train  with  nothing  onto  the  gangjilank  ju.st  as  it  the  Tyrian.  Now,  as  soon  as  you  “Berg  coming  through.” 

but  summer  clothes  on;  no  bag.  started  moving  inboard.  The  received  official  word  that  the  We  couldn’t  see  any  icewif 

On  the  train  also  came  Roy  W.  “enemy”  yelled  to  the  captain  6  o’clock  train  is  in,  you  can  Gy®s  were  not  half 

Howard  (United  Press)  and  to  come  back,  but  the  little  old  go  right  out.  Can’t  you?  And  those  of  the  whaler. 

Herbert  L.  Bridgeman,  owner  ferry  kept  chugging  right  along,  you  will  be  following  orders  “We  can’t  sp  any  berg.  Ho* 
of  the  Brooklyn  Standard-Union,  in  North  Sydney,  Roy  and  I  exactly.”  do  pu  know?” 


Herbert  L.  Bridgeman,  owner 
of  the  Brooklyn  Standard-Union, 


and  a  long-time  backer  of  went  to  the  little  hotel  and  “Why,  that’s  right.  I  hadn’t 
Peary  s.  Roy  and  I  were  first  went  to  bed  early,  after  being  thought  of  that.” 
to  reach  Sydney  from  New  Yrerk.  told  that  the  cable  ship  Tyrian 


A  dozen  newspapermen  were  was  at  her  dock.  Sunday,  about  “■V""  .‘Vyt, 

there.  Two  or  three  from  Boston,  midday,  free  from  our  “ene-  And,  just  a  few  minutes  after  •  f  j’ 

the  rest  from  Canada.  mies,”  we  got  acquainted  with  6  o’clock,  the  manager  of  the 

As  soon  as  Roy  and  I  walked  Captain  A.  A.  Dickson,  a  very  Sydney  railroad  office  telephoned  Within  half  an  hour  here 

into  the  hotel  in  Sydney,  the  agreeable  old  .seadog.  We  ques-  over  that  the  train  was  in.  The  I**®  iceberg,  like  a  monster  gn 

others  jumped  to  the  conclusion  tioned  him  about  his  going  up  Tyrian’s  screws  started  to  turn  O'!!-  I'l'®  evening  mist, 

that  the  UP  and  the  Herald  for  Peary,  which  he  had  done  immediately.  We  went  right  Soon  the  ship  changed  cort* 

had  joined  forces.  They  spurned  eveiy  time  Peary  had  returned  out  with  18  thinly-clad  corre-  and  right  in  front  of  us  was* 


And,  just  a  few  minutes  after 


“We  can’t  see  any  berg.  Ho* 
do  you  know?” 

“I  can  smell  it.” 

“We  didn’t  know’  what 
iceberg  smelled  like  and 
“Do  you  know'  w’here  it  is. 
“Yes;  right  over  there.” 


6  o’clock,  the  manager  of  the 


us,  wouldn’t  speak  to  us  and  from  the  Arctic. 


spondents  aboard.  Among  them  safe  opeping,  looking  like  * 
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knife-cut  through  a  high  choco¬ 
late  cake.  Inside  was  a  wonder¬ 
ful  haven,  at  least  a  mile  in  di¬ 
ameter.  Five  small  fishing  boats 
■  were  cuddling  safely  against  the 
rodcy  wall.  The  ancient  mariner 
had  not  been  in  that  harbor  for 
nearly  a  quaiter  of  a  century. 

When  we  came  out  next  morn¬ 
ing,  we  were  amazed  that  the 
old  mariner  had  estimated  his 
weather  so  nicely. 

Awhile  after  this  little  epi¬ 
sode,  someone  yelled:  “There’s 
the  Roosevelt!’’  Quite  a  distance 
from  us  and  back  of  a  long 
point  of  land  we  could  see  the 
upper  rigging  of  the  Roosevelt, 
with  an  American  flag  straight 
out  in  a  good  breeze. 

Finally  we  rounded  into  the 
harbor — Battle  Harbor,  Labra¬ 
dor,  a  small  cod-fishing  village. 

What  a  Sight! 

We  put  out  in  small  boats  for 
the  Roosevelt.  As  we  came  close, 
the  ship  w'as  a  picture.  All  up 
and  down  her  rigging,  from  top¬ 
mast  to  rail,  skulls  of  walrus, 
seals  and  other  animals,  stood 
Ou  in  gruesome  white.  The 
sides  of  the  ship  were  streaked 
with  oil  and  bore  some  scars  of 
her  battles  with  the  ice. 

Aboard  the  Roosevelt  w^e  were 
told  to  w'ait  for  Commander 
Peary  on  the  rear  deck.  In  a 
moment,  the  after  deck  hou.se 
door  opened.  Peaiy  stepped  out. 
Over  six  feet  tall,  he  w'as  an 
impressive  figure  with  broad 
.shoulders,  nan-ow  waist.  He 
stood  erect,  clicked  his  heels  to¬ 
gether,  removed  his  w’ide- 
brimmed  hat,  made  a  sweeping 
bow  and  said: 

“Gentlemen,  I  am  pleased  to 
meet  you.’’ 

Then  after  another  minute: 

“Is  Mr.  Edwaixls  of  the  New 
York  Herald  here?” 

When  I  .stepped  foi-ward  he 
said:  “Will  you  come  in?” 

Those  other  repoi-ters  lookerl 
daggers  at  me. 

I  followed  Peary  into  the  deck 
house  and  the  door  closed  behind 
us. 

Peary  had  me  sit.  Captain 
Bob  Bartlett  and  Cook  Charles 
Percy  came  in. 

“Mr.  Edwards,”  Peary  said, 

‘  here’s  a  package  I  w'as  asked 
to  deliver  to  the  New  York 
Herald.  1  do  not  know  w'hat  is 
■n  it.  It  l(y)ks  like  a  package  of 
manuscript.  W'ill  you  sign  for 
d?  It  has  not  been  tampered 
with.” 

I  took  the  package  and  signed. 

,  Play  Fair 

Now,  Edwards,  I  wish  you 
i  would  tel!  me  frankly  w’hat  the 
«  situation  is  in  New  York  as 
J^egards  Cook.  I  know  your  paper 
i  t*oo^t  the  Cook  story  and  is 
>  I  ^?^inst  me,  but  all  I  want  to  .say 
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play  fair  with  you.  Some  em¬ 
barrassing  questions  may  come 
up;  but  do  not  hesitate  to  come 
to  me.  I’ll  give  you  a  frank 
answer.” 

I  replied: 

“Commander,  Cook  has  all  the 
public  w’ith  him.  He  tells  a  re¬ 
markable  stoi'y,  convincing,  be¬ 
cause  the  public  knows  little 
about  the  Arctic.  He  is  wined 
and  dined  evei'ywrhere.” 

“You’ll  find  he  is  a  faker.” 

“I  am  quite  sure  of  that.  Com¬ 
mander.  I  have  follow'ed  Arctic 
exploration  ever  since  Andree 
tried  to  make  it  in  his  big 
balloon  in  1896. 

While  you  might  think  be¬ 
cause  we  bought  Cook’s  story. 
I’d  be  bound  by  that.  I  am  not. 

I  told  my  office  I’d  write  the 
stuff  as  I  found  it.  I  would  not 
color  it  either  in  favor  of  Cook 
or  you.  And  that’s  the  wray  I’m 
doing  it.” 

“Well,  I  feel  as  if  I  have  a 
friend  in  the  enemy’s  camp.” 
“You  have.  Commander.” 

We  shook  hands  and  I  went 
out. 

“Well,  fellows,”  I  said,  “all 
that  happened  was  Peai’y  gave 
me  this  package.  He  does  not 
know  what  is  in  it.  Nor  do  I.  It 
will  go  to  the  office  just  like  this. 
My  visit  amounted  only  to  the 
fact  that  I  told  Peary  I  believed 
he  was  the  real  discoverer  of  the 
Pole.  I’m  writing  nothing  about 
it  myself.  Peary  told  me  to  tell 
you  that  he  would  meet  us  to¬ 
morrow  moiTiing.  He  put  no 
restrictions  on  us  in  any  way.” 

Work  for  Telegraphers 

We  spent  the  rest  of  the  day 
talking  with  other  members  of 
the  expedition.  Each  and  eveiy 
one  of  them  had  a  maiwellous 
tale.  Each  of  us  loaded  up  with 
inteiwiews  and  tons  of  data,  and 
we  all  went  back  to  the  ship  to 
.spend  the  night. 

Next  morning  we  met  Peai’y 
in  the  sail-loft — a  great  room 
above  platfonns  where  thous¬ 
ands  of  cod  fish  were  drying  in 
the  sun.  There  were  piles  of 
coiled  rope,  chains,  canvas, 
boxes,  boards,  anchoi-s,  barrels 
of  paint,  bundles  of  oakum  open 
and  giving  off  a  strong  odor,  but 
not  objectionable.  There  were  no 
chairs.  We  sat  around  on  vari¬ 
ous  stores;  Peary  on  a  coil  of 
rope.  He  talked  with  us  for 
about  two  hours. 

We  filed  200  words  each  to  our 
offices  from  the  wireless  station 
atop  the  mountain,  agreeing  to 
file  no  more  until  we  got  back 
to  Nova  Scotia.  • 

We  were  due  to  arrive  in 
North  Sydney  Saturday  after¬ 
noon.  That  would  be  bad. 
Thompson  and  I  worked  up  an¬ 
other  con.spiracy.  All  the  others 
were  for  it,  because  it  was  a 
conspiracy  against  all  the  papers 
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in  the  country.  Landing  in  the 
afternoon  would  give  those  50 
or  60  newsmen  we  left  behind  a 
chance  to  grab  enough  good 
material  and  take  the  edge  off 
the  papers  Sunday.  So  we  asked 
Captain  Dickson  to  slow  down 
and  make  port  not  before  5 
o’clock  Sunday  morning.  He 
grinned  again  and  agreed. 

We  arrived  about  that  time. 
North  Sydney  was  the  point 
where  all  the  cables  from  Eur- 
oi>e  centered.  Forty  wires  would 
be  practically  silent  that  day, 
Sunday.  And  we  would  have 
Monday  morning  papers  wide 
open  and  waiting  for  just  such 
an  avalanche  of  words  that  were 
piled  into  them.  We  all  nished 
to  the  Western  Union;  had  to 
file  stories  in  takes  of  200  words, 
then  rotate.  I  was  back  in  my 
room  pounding  my  typewriter 
when  a  boy  ran  in: 

“Mister,  why  don’t  you  use 
the  Postal  right  aci-oss  the 
street?  No  reportei-s  there.” 

I  grabbed  a  little  pamphlet 
lying  on  the  table: 

.Send  and  Send! 

“Run  over  with  this.  Tell  the 
operator  to  get  two  or  three 
wires  right  into  the  New  York 
Herald  office.  Tell  him  to  open 
this  thing  anjrw'here  and  start 
sending  words,  words,  words. 
Tell  him  not  to  stop  till  I  get 
therc.  I’ll  hav'e  plenty  of  copy.” 

When  I  went  over  with  about 
5,000  words  he  already  had  two 
wires  working  into  the  Herald 
office.  From  8:15  in  the  morning 
until  9:15  at  night  those  wires 
never  stopped,  four  operators 
relaying  all  the  time.  I  myself 
filed  somewhere  between  25,000 
and  30,000  words  that  day.  And 
all  the  other  reporters  piled  in 
thou.sands  and  thou.sands  of 
words. 

When  we  got  hack  in  Sydney, 
there  were  60  or  70  news  people 
there,  ready  to  chop  the  heads 
off  us  18  conspirators — special 
writers,  story  writers,  sobsisters 
and  others.  All  werc  tiying  to 
get  to  Peary,  but  he  kept  himself 
aloof,  until  returning  from  Port¬ 
land  where  he  had  gone  to  see 
his  family.  Four  of  us  were  in 
the  .smoking  compartment  of  his 
train  when  Peary  walked  in: 

“Gentlemen,  I’ll  be  very  glad 
to  talk  with  you  now.” 

He  was  free  and  open  to  any 
question;  no  reservations.  After 
nearly  an  hour,  he  left  and  went 
back  to  his  seat.  I  followed  later, 
and  he  listened  carefully  to  what 
I  had  dra^^'n  up  roughly: 
“Peary’s  Thirteen  (or  14)  In¬ 
dictments  Against  Cook.”  He 
OK’d  them.  The  Herald  came 
out  next  morning,  with  a  big 
heading  across  the  front  page. 

That  morning  when  we  met 
with  Peary,  the  news  gang  got 


after  me.  The  AP,  the  World, 
the  Sun,  the  American  home 
offices  had  wired  their  men  to 
get  Peary  to  deny  the  story. 

“Gentlemen,”  he  said,  and  I 
suspected  a  grin  under  his 
sweeping  mustache,  “I  went  over 
every  line  of  that  with  Mr.  Ed¬ 
wards.  I  cannot  deny  it.” 

With  all  the  fascination  of 
that  beautiful,  weird  and  ter¬ 
rible  domain  of  death  and  de¬ 
struction,  only  one  man  brought 
back  a  souvenir  of  consequence. 
Baidon  Curry,  of  course.  He  had 
bought  at  the  little  box  store  in 
Battle  Harbor,  a  beautiful  seal¬ 
skin  bolero — and  a  straw  hat. 

• 

Work  Assi^ment 
Strike  Is  Illegal 

Washington 
The  strike  of  the  typographi¬ 
cal  union  to  compel  the  Wor¬ 
cester  (Mass.)  Telegram  and 
Gazette  to  employ  only  union 
n\embers  on  paste-makeup  vio¬ 
lated  the  Taft-Hartley  Law,  the 
National  Labor  Relations  Board 
has  ruled. 

The  Board  found  that  the  ob¬ 
ject  of  the  walkout  which  began 
Nov.  29,  1957  and  is  continuing 
“was  to  force  the  employer  to 
assign  paste-makeup  work  to 
members  of  Local  165  rather 
than  to  non-member  artists.” 
The  International  Typographi¬ 
cal  Union  was  held  equally  re¬ 
sponsible  for  the  unfair  labor 
practice  because  it  sanctioned 
the  strike. 

• 

To  Editor’s  Chair 

Toronto 

Fred  Hotson,  manager  of  the 
Toronto  Star  Syndicate,  has 
been  appointed  to  the  new  post 
of  acting  executive  editor  of 
the  Toronto  Star  Weekly,  na¬ 
tional  publication  of  the  Toronto 
Star,  Ltd.  Mr.  Hot.son  had  been 
with  the  syndicate  for  27  years. 
He  is  succeeded  as  acting  man¬ 
ager  by  James  F.  Cherrier,  a 
sales  representative. 

TheCOLORMATIC* 

World’s  first  fully 
integrated  black  and  white 
and  R.O.P.  color 
high-speed  press  unit! 
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By  Art  Long 


Reno 

Facilities  to  accommodate 
more  than  500  members  of  the 
world’s  press  at  the  1960  Olym¬ 
pic  Winter  Games  are  nearing 
completion  at  the  Squaw  Valley 
site  near  Lake  Tahoe. 


A  press  building  (328  by  66 
feet)  has  been  completed  and 
cables  for  wire  .seiwice,  tele¬ 
phone,  and  television  service  are 
being  installed. 

Officials  of  the  Olympic  Or¬ 
ganizing  Committee,  with  Pren- 
tis  C.  Hale  of  San  Francisco  as 
president,  anticipate  the  most 
complete  coverage  of  any  Olym¬ 
pic  event  at  the  Winter  Games, 
scheduled  for  Feb.  18-28  in  the 
picturesque  Sierra. 

Officials  noted,  “It  is  expected 
that  the  Games  will  receive  the 
widest  television  coverage  of 
any  spoi’ts  event  in  histoi-y.” 

Columbia  Broadcasting  Sys¬ 
tem  has  the  exclusive  rights  for 
telecasting  the  10-day  event. 


Close  to  Games 


48 


SQUAW  VALLEY  FACILITIES — A  part  of  the  facilities  to  be  in  use  The  Public  Relations  Pepart’ 
during  the  I960  Olympic  Winter  Games  are  shown.  In  the  foreground,  ment  is  headed  by  Jack  Geytr 
left  to  right,  are  one  end  of  the  Administration  Building,  the  Press  former  spoi*ts  writer  and  ei- 
Building,  the  West  Ice  Rink,  and  the  western  curve  of  the  400-meter  ^o^ial  columnist  for  the 


Speed  Skating  Oval. 


will  house  the  International 
Business  Machine  RAMAC  305 


electronic  computer  (used  at  the  monies. 


9,000  and  will  be  the  scene  of 
the  opening  and  closing  cere- 


site  last  February  for  the  North 
American  Ski  Championship 
games)  to  compute  scores,  print 
results  and  prepare  tapes  to 
transmit  scores  on  a  second-to- 
second  basis.  The  machine  will 
also  provide  immediate  bio¬ 
graphical  data  on  the  conte.st- 
ants,  within  seconds,  in  English, 
French  and  Gennan. 

A  teleprinter  cireuit  will  con¬ 
nect  the  data  center  with  the 
Olympic  press  building,  and 
press  headquarters  to  be  estab¬ 
lished  in  Reno  and  at  the  Ne¬ 
vada  Lodge  and  Tahoe  Tavern, 
both  on  the  north  shore  of  Lake 
Tahoe,  only  a  few  minutes  drive 
from  the  valley. 


Housing  for  the  press  is  on 
a  private  basi.s,  with  most  news 


Angeles  Times,  His  a.ssistanta 
Bob  Rubin,  fonner  director  d 
the  ASUC  News  Bureau  at  tin 
University  of  California.  Pres 
representatives  on  the  -staff  « 
Goi'don  Butterfield,  fonner  com¬ 
petitive  skier  and  instructor  ai: 


representatives  to  live  outside  newspaperman,  and  Lee  Kleii 


the  immediate  valley  and  com¬ 
mute  daily.  The  site  is  45  miles 
frem  Reno,  acces-sible  by  modern 
highway,  all  four-lane  except 
for  a  short  section  just  west  of 
Reno.  Most  of  the  press  housed 
at  Lake  Tahoe  will  be  only  seven 
miles  from  the  games  site.  The 
Mapes  Hotel  in  Reno  has  re- 
seiwed  two  floors  of  I’ooms  for 
the  press  and  a  large  banquet 
I'oom  for  press  equipment.  The 
Lake  Tahoe  private  facilities 
have  made  similar  arrange¬ 
ments. 

J.  Walter  Thompson  Co.  ad- 


former  as-sociate  editor  of 
Force  Magazine. 


Olympic  Gift 
For  Sports  Editor 


For  direct  coverage  of  the  vertising  agency  serves  the  Or- 
games,  press  sections  will  be  ganizing  Committee  in  a  consult- 


In  the  main  press  building  ad¬ 
jacent  to  the  games  area,  more 
than  25  i-ooms  are  provided  for 
photo  rooms,  private  inteiwiew 
rooms  and  seiwice  equipment. 

Moi’e  than  100  newsmen  are 
expected  from  foreign  countries. 

To  provide  the  collective  press 
with  immediate  results  of  each 
event,  an  Olympic  Data  Process¬ 
ing  Center  has  been  located  near 
the  press  building.  The  center 


available  in  bleachers  near  the 
finish  lines  to  all  events  except 
the  cix)ss  counti-y  skiing.  No 
other  event  is  more  than  five 
minutes  from  the  press  building. 


Grandstand  Location 


In  the  massive  Olympic  Arena, 
accommodations  for  more  than 
500  press  members  will  be  locat¬ 
ed  atop  the  north  grandstand. 
The  area  also  provides  a  view  of 
the  ski  events  and  the  main 
speed  skating  oval  outside  the 
arena.  The  roofed  arena  seats 


MlNNEAPOll! 

Charley  Johnson  SJit  as 
listened  humbly  as  praise  flov« 
from  the  lips  of  celebrities  a 
every  branch  of  sport. 

It  was  a  testimonial  dinaf 
given  to  the  executive  spofl 
^itor  of  the  Star  and  Trib*o' 
by  the  Minneapolis  Chamber* 
Commerce.  More  than  9# 
people  were  present  to  hon* 
the  veteran  sports  reporter. 

None  of  the  ringing  wors 
carried  quite  so  much  weightu 
those  spoken  by  his  bo.ss,  Jol® 
Cowles  of  the  Cowles  Publrt 
tions.  Mr.  Cowles’  spec-ial  g'^* 


ing  capacity,  free  of  charge.  The 
Longines-Wittnauer  Co.  is  giv¬ 
ing,  also  free,  timing  facilities 
based  on  electronic  standards, 
and  valued  at  $200,000. 

Intel-national  Business  Ma¬ 
chines  Corp.  is  providing  with¬ 
out  cost  machines  to  serve  both  was  presented  when  he  notd 
the  press  and  competitors.  Ad-  that  Mr,  Johnson  had  assign** 
dressograph-Multigraph  is  do-  his  writers  to  travel  more  thJ! 
nating  a  minimum  of  10  of  its 
units  to  support  IBM  and  the 
Organizing  Committee’s  public 
relations  department.  The  equip¬ 
ment  is  valued  at  $50,000. 


200,000  miles  this  year  in  cove^ 
ing  sports  events. 

Mr.  Cowles  said  he  was  ser- 
ing  Charley  to  cover  the  I?"' 
Olympic  Games  in  Rome. 
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Denver  Humorist 
On  Local  Vagaries 


Bv  Prof.  Roscoe  Ellard 

to  go  to  bed  on  time  without 
"o  nonsense,  delaying,  yammer- 
(irden  City.  N.  Y. :  Doubleday  and  jng  etc.?” 

Ompany.  Inc.  211  pp.  $3.95.  Barker  got  right  to  work  next 

“  day  on  that  one.  In  part,  he 

Palmer  Hoyt,  whose  ideas  for  counselled: 
rebuilding  the  Denver  Post  make  “i  march  into  the  living  room 
one  of  the  epics  in  the  history  where  our  two  youngest,  11  and 
of  journalism,  admits  that  Bill  5^  are  needling  their  two  teen- 
Barker  gets  no  ideas  for  his  age  brothers.  ‘All  right,’  I  say, 
column  from  Bossman  Hoyt:  ‘leave  your  brothers  alone  and 
“I’ve  suggested  two  columns  to  go  to  bed — quickly,  without  no 
the  Genius  over  the  years,  and  nonsense,  delaying,  yammering, 
he  wrote  them.  But  they  came  etc.’  ” 

out  different  from  what  I  had  “ ‘Aw'ww'ww,  do  we  have  to?’ 
dreameii  up.  Perhaps  the  ideas  g^^yg  Robin. 

come  from  Bill’s  attractive  wife,  .  , _ 

.  ,  „  ’  «  ‘Awww'ww,  do  we  have  to  7 

^  ■  says  Pitterpat,  a  sort  of  onstage 

Bill  does  mention  Lydia  a  lot.  ^<.^0.  ‘Mama  said  I  could  finish 
Take  his  piece  on  Bosses  for  more  chapter  in  my  book,’ 
Dinner.”  In  that.  Bill  reacts  to  Robin  said. 

a  formidable  magazine  article  ,, ,.  ,. 

i.  j  j  i.r  4.  D  »  You  weren’t  reading  your 

headed  Entertaining  the  Boss.  .  ,  ,  t  •4.  *  <v  , 

T,.  ^  j-j  book,  I  point  out.  You  were 

The  industnalist-author  advised  .  •  I  u.  4.1 _  _ 1 

.  .  .  .  .  ,  staring  at  your  brother  and 

■How  about  dinner  tonight!”  '»  '*>’■ 

“  ‘I’ll  go  to  bed  if  I  m  an  air- 


Donnahoe 


Give  them  an  out:  “If  you  aren’t 


doing  anything  tonight,  would  plime,’  Pitterpat  says. 


you  like  to  have  dinner  with 
Joan  and  me?” 

Retorts  Bill  Barker:  “I  can 


“  ‘All  right,  you’re  an  air¬ 
plane.’ 

“When  she’s  an  airplane,  she 


just  hear  my  wife,  Lydia,  if  she  stiffens  and  I  pick  her  up,  hold 
found  out  I’d  invited  the  boss  her  horizontal  like  a  battering 
to  ‘have  dinner  with  Joan  and  ram,  and  run  with  her  to  the 
me.’  That  thing  I  had  on  with  girls’  bedroom  on  the  second 
Joan  blew  over  a  long  time  ago,  floor.  I  also  make  a  very  con- 
and  I’d  sure  be  the  bright  one  vincing  (if  I  do  say  it  myself) 
to  bring  it  up  again.  Besides,  jet  repulsive  airplane  noise  all 
tliere  wasn’t  a  word  of  truth  to  the  w’ay. 

it  at  the  time.”  “When  we  reach  bedside,  Pit- 

The  magazine  pundit  had  also  ter  makes  a  crash  landing  on 
advi.sed  junior  not  to  go  around  the  counterpane.  She  bounces 
the  officp  the  next  day  calling  his  and  giggles.  ‘O.K.,’  I  say  force- 
boss  “Jim.”  If  an  employer  fully,  ‘Get  yourself  .  .  .  un  .  .  . 
wants  his  post-prandial  host  to  dressed.  Daddy’ll  .  .  .  just  .  .  . 
call  him  Jim,  he’ll  ask  the  little  sit  .  .  .  here  a  minute  .  .  .  and 
guy  “to  so  address  him.”  rest  .  .  .’  ” 

Explains  Barker:  Of  course,  it’s  Lydia’s  words 

“My  boss’s  name  is  Palmer  finally  make  them  recog- 

Hoyt,  and  I’m  not  about  to  start  ^hat  Barker  won’t  stand  for 
calling  him  Jim,  no  matter  what,  y*®  nonsense,  delaying,  yammer- 
It  Would  have  to  be  a  pretty 

hilarious  evening  before  I’d  get  “Does  that  answ’er  your  ques- 
so  confused  as  to  call  him  Jim,  tion.  Frazzled?  That’s  how  I  get 
and  I  can’t  picture  his  asking  the  job  done  without  no  help 
me  ‘to  so  address  him’  the  next  from  nobody.” 
day.  And  so  on,  for  half  a  col-  That’s  Bill  Barker’s  flavor  in 

surprisingly  even  columns  day 
Of  course,  like  other  popular  after  day. 
columnists.  Barker  receives  let-  Bill  made  himself  Manage- 
v.  readers,  suggesting  ment,  his  youngsters  were  Labor, 
be  tangle  with  certain  Wife  Lydia  finally  had  to  arbi- 
troublcsome  problems.  A  man  trate,  and  Bill  declared  a  di- 
0  .s^ned  himself,  “Frazzled,”  vidend  by  taking  everybody  to 
rom  Fructify,  Colorado,  asked:  the  movies,  with  popcorn  a 
‘How  do  you  get  small  girls  fringe  benefit. 
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Two  Are  Promoted 
To  Executive  Posts 

Richmond,  Va. 

Alan  S.  Donnahoe  has  been 
elected  executive  vicepresident 
and  assistant  publisher,  and 
James  L.  Stott  has  been  elected 
vicepresident  and  general  man¬ 
ager  of  Richmond  Newspapers, 
Inc. 

D.  Tennant  Bryan,  president 
and  publisher  of  the  News 
Leader  and  the  Richtyiond  Times 
Dis]Hitch,  announced  the  elec¬ 
tions  after  a  directors’  meeting 
last  week. 

Mr.  Donnahoe,  43,  was  direc¬ 
tor  of  research  and  assistant  ex¬ 
ecutive  manager  of  the  Chamber 
of  Commerce  before  joining  the 
newspaper  corporation  in  1950 
as  director  of  research. 

Mr.  Stott,  55,  came  with  the 
Times  Dispatch  in  1930  as  gen¬ 
eral  bookkeeper.  Before  that  he 
was  w’ith  an  investments  firm. 
He  served  as  auditor  and  office 
manager  and  was  named  produc¬ 
tion  manager  of  Richmond 
Newspapers  in  1940.  In  1945  he 
was  appointed  assistant  to  the 
general  manager,  and  in  1951 
was  named  business  manager. 

• 

Eijses  Is  Promoted 
To  New  NBC.  Post 

Sydney  H.  Eiges,  vicepresi¬ 
dent,  pre.ss  and  publicity  of  the 
National  Bi-oadcasting  Com¬ 
pany,  has  been  promoted  to  the 
new  position  of  vicepresident, 
public  infoimation. 

Lester  Bernstein,  director  of 
information,  becomes  director. 
Corporate  Affaiis. 

Mr.  Eiges  will  have  super¬ 
vision  over  the  national  adver¬ 
tising,  promotional  seiwices  and 
press  and  publicity  departments. 
He  will  be  succeeded  as  head  of 
all  NBC  press  and  publicity 
activities  by  Ellis  O.  Moore, 
who  has  sei-ved  as  director  of 
the  New  York  Press  Depart¬ 
ment  since  1954.  Mr.  Moore’s 
new  title  will  be  director,  preSs 
and  publicity. 

• 

Nametl  to  Fund  Job 

Henry  Weber,  a  newspaper 
worker  before  he  entered  the 
health  and  welfare  field,  has 
been  named  associate  executive 
director  of  United  Community 
Funds  and  Councils  of  America. 


Lambright 
Dies  at  85; 
Tampa  Editor 

Tampa,  Fla. 

Edwin  Dart  Lambright,  85, 
editorial  director  of  the  Tribune 
and  one  o^  the  best  known  news¬ 
paper  editors  in  the  South  for 
more  than  50  years,  died  Dec.  16 
after  a  long  illness. 

He  had  been  confined  to  his 
home  for  nearly  three  years  as 
the  result  of  a  broken  hip  suf¬ 
fered  in  a  fall. 

Mr.  Lambright  had  been  with 
the  Tribune  for  60  yeare,  rising 
from  reporter  to  editor. 

Boi*n  May  21,  1874,  at  Bruns¬ 
wick,  Ga.,  he  became  a  cub  re¬ 
porter  on  the  Brunswick  Times 
at  the  age  of  15,  a  year  before 
he  was  graduated  from  high 
school. 

One  of  his  greatest  reporting 
feats  was  accomplished  in  1899. 
In  the  spring  of  that  year,  Mark 
Hanna,  Republican  political 
leader,  brought  President  Mc¬ 
Kinley  and  Speaker  Reed  of  the 
House  together  at  Jekyl  Island. 
Although  newspapermen  were 
barred,  Mr.  Lambright  got  on 
the  island  and  sent  a  full  re¬ 
port  to  his  papers  of  the  ar¬ 
rangement  whereby  Reed  re¬ 
tired,  leaving  the  way  clear  for 
McKinley’s  renomination  as 
President. 

Only  once  during  his  entire 
career  did  he  leave  the  news¬ 
paper  profession.  That  was  in 
1917  when  he  became  Tampa’s 
temporary  postmaster.  On  Oct. 
14,  1918,  he  received  the  highest 
rating  among  six  candidates  in 
the  civil  service  examination  and 
won  a  regular  appointment  as 
postmaster  from  President  Wil¬ 
son.  He  served  for  six  years, 
then  return«l  to  The  Tribune 
as  editor. 
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Polaroid  Holders 
Satisfy  Fotogs 


By  Janies  L.  Collings 


infantryman  at  the  front — it 
takes  a  lot  of  men  behind  the 
man  with  the  gun  to  support 
him. 

“The  two  Washington  photog¬ 
raphers  traveling  on  the  Presi¬ 
dential  press  plane  could  not 
even  cover  all  the  positions  from 
which  pictures  must  be  taken, 
to  say  nothing  of  handling  the 
multitudinous  other  choi'es  in- 


City  Affairs 
Coverage 
Wins  Medal 


The  Polaroid  Land  4x5  Film  mostly  dayside  for  late-breakei’s.  ^  stoi-y.”  Mauidce  John- 


...f  j.  ^  .  The  Citizens  Budget  Conunis. 

multitudinous  other  chores  in-  ■  ,  ,  .  . 

,  ,  .  ,  ,  .  .  Sion  s  annual  press  award  fo' 

civic  .cvice,  a  br»» 


Holder  that  was  introduced  13  Mr.  Emmons  processes  as  he  g^j^  j 

months  ago  has  made  a  favor-  goes  from  assignment  to  assign-  plane. 

able  impression  with  the  new’s-  ment.  Sometimes  he  waits  till  he 

paper  market,  according  to  sta-  gets  back  to  the  office  to  do  it 

tistics  and  quotes  available  from  all  at  once,  but  however  it’s  done 

a  company  representative  this  he  always  tries  to  fill  the  print. 

week.  “This  gives  me  a  full  print,”  a  Rerk 


son  and  Jim  Atherton  were  on 


PLAYING  “YI  AH’ 


Pittsfield,  Mass. 
A  Berkshire  Eagle  photogra- 


medal  and  citation,  will  be  pn- 
sented  Jan.  6  to  the  New  Yorf 
Times.  Special  citations  will  h 
presented  to  the  New  York  Jm- 
vnl-American  and  the  New  Yori 
World-Telegram  &  Stin. 

The  awards  are  made  on  th 


Donald  A.  Dery,  Polaroid  ^^ys,  “and  we  have  fewer  j^gj  Librizzi,  discharged  recommendation  of  a  panel  of 

agent,  said  about  225  of  the  problems  in  enlarging  on  the  en-  j^g^.  summer  from  the  army,  judges^  of  the  Citizens  Budget 
smaller  dailies  are  no\v  using  graving  camera.  I  don  t  need  to  ^y^^s  “captured”  and  “killed”  Commission,  composed  of  Man 
it  as  a  second  camera  for  close-  wori-y  about  blowing  up  part  of  jjgg  while  covering  army  Dillon,  a  former  president 
to-deadline  events.  the  print  in  the  darkroom.”  maneuvers  on  Washington  the  New  York  Board  of  Edn 

“About  95%  of  those  using  it,”  O^sionally,  when  he  sh^ts  Mountain.  nation  and  retired  president  of 

he  said,  “express  satisfaction.  ^  k  Graph-o-matic  holder  Hg  ^^g  ^^^ing  pictures  of  a  the  Brooklyn  Borough  Gas  (Jn- 
They  feel  it’s  good  for  mug  ^  group  of  “defenders”  when  they  pany,  and  John  Hohenberg,  Pr. 

shots,  photo  copying  and  adver-  Polaroid  picture,  thus  double-  gj-ab^gd  and  blindfolded  him.  He  Journalism,  Columbu 

tising  work  as  well  as  news.”  flecking  his  exposure  before  ,,.^g  jg^  about  20  minutes  University. 

What’s  the  quicke.st  time  a  Tdhf  Mcc“hief  photogra-  “through  Prickers  barbed  wire,  Thedr  comment  in  recommend- 
naner  has  cooled  the  heat  of  a  u  ‘"®'-'ann,  cniei  pnorogia  through  gorges,  mg  the  New  York  Times  for 

deadline  Don’  (Mass.)  to  a  command  post,”  he  reported.  thebronzemedal:“Manyarti- 

’  ■  ,  Sews,  has  this  to  say,  Don  re-  time  they  w’ere  in-  cles  in  the  news  columns  wen 

•o  ^  K  ecked  some  notes.  This  ports:  terrogating  me.  They  a.sked  me  marked  by  thoroughness,  com- 

IS  proDamy  tne  rword  ro  tar  “We’re  tackling  assignments  how  many  schools  there  are  in  pleteness  and  objectivity.  The 
ne  said,  w  nen  «ei-nard  Gold-  vve  wouldn’t  have  dreamed  of  Pittsfield,  what  w'as  the  score  of  strong  editorial  support  war 
fine  leturned  to  Boston  from  poing  after  before  we  had  the  the  Pittsfield  High-St.  Joe  game,  likewM.se  informative. 

hearind^s^'^r  wtshbltfon  ^  ^  married?”  “The  reportorial  work  of  Pau 

Sd  wa,  ^mg  out  a  more  appealing  paper  At  the  command  post  they  Crowell  and  Charles  G.  Benner 

Tate  aiTivin^  dt  wL  blindfold,  took  his  was  notable  for  its  incisive  pic 

A  1  .  TV  .  u  removed  his  hat,  made  ture  of  the  day-hy-dav  devel 

Myer  Ostroff,  Boston  Record  George  Dixon,  chief  photog-  him  put  his  hands  on  his  head  opments  in  city  affairs.  Amone 
photographer,  was  there,  with  rapher,  Boston  Sunday  Herald,  and  searched  him  for  weapons,  the  special,  analytical  articles. 
15  minutes  to  go  to  deadline.  He  has  put  the  holder  to  many  tests.  There  the  captain  in  charge  the  followd'ng  are  examples  of 
made  several  shots  of  Goldfine  according  to  Don,  and  finds:  clicked  his  .45  pistol  to  Li-  superior  presentation  of  prob- 

as  he  got  off  the  plane,  inished  “In  my  opinion  the  adapter  brizzi’s  head  and  said  “you’re  lems  bearings  upon  the  sphere  of 


back  to  the  office  in  a  cab —  has  a  definte  place  in  news  dead.” 

processing  the  packets  as  he  photography.  The  .saving  of  20 

went — and  made  the  morning  minutes  of  processing  time  on  ba 

edition  with  one  picture.”  tight-edition  schedules  speaks 

„  .  .  foi'  itself.  T  iLv 

rocessA-s  As  He  Goes  “One  of  the  most  effective  _ _ _  „ 


dead.  interest  of  the  Citizens  Budget 

“When  w’e  move  out  you  can  Commission: 
go  back  to  the  road  and  get  “Leo  Egan’s  reports  from  A1 
your  car,”  the  captain  added.  banv  in  matters  affecting  the 

Librizzi  commented  that  “I  city  of  New  York,  includin? 


v^iic  me  1IU.M-  ciievi-ive  cfartinir  to  fret  sc-ired  T  .  .  , 

Another  man  w'ho  gets  good  uses  of  the  holder  was  recently  ^bought  I’d  be  thfre  for  three  !^^^tion  transportation,  hous 


ing,  rent  control,  etc. 

“Harrison  E.  Salisbury’s  se¬ 
ries  on  commuter  transportatior. 
problems. 

“Charles  Grutzner  and  Wayne 


mileage  out  of  the  product,  he  found  in  making  copies  while  days.”  control,  etc. 

said,  is  Noi-man  Emmons,  out  on  assignment.  I  copied  a  '  *  *  *  “Harrison  E.  Salisbury’s  se- 

chief  photographer,  Manchester  uiug  shot  of  a  prison  escapee  ve-w  iviaitv  uu  commuter  transportatior. 

(N.  H.)  Union-Leader,  v;hQ  uses  und,  with  the  bellows  extended  INDEX  problems. 

the  holders  (the  paper  has  two)  on  the  Speed  Graphic,  obtained  -pbe  American  Standards  A.s-  “Charles  Grutzner  and  Wapf 

nearly  same-size  reproduction  of  sociation  reported  this  week  pbiHins  Both  did  excentiona 
.  ^  excellent  quality.  that  a  new  Lposure  index  for 

.  ^  The  greatest  potential  for  black  and  white  film  will  be  on  Title  I  and  slum  cl 

■  *  •  '1  “s®  the  adapter  lies  m  available  soon.  .  , 

H  XT'  £  f  f  the  coverage  of  daylight  base-  u  *c«a  “Merrill  Folsom’s  analysis  oi 

H  ^Cfi/n  JR.  ball.  I  made  several  tests  using  ^  °  assoeSon^^“has  tax  problems  in  the  suburbs  it 

^  I  a  15-inch  lens  on  the  Graphic.  ,  ’  iu  ^  u-  e  t  u  *  li  relation  to  the  w’hole  metropoli- 

■  NEWSPAPER  SALES.  t  The  homeplate  action  from  over-  heen  the  subject  of  heated  dis-  scene 

I  PURCHASES,  LEASES  ^  ^  ^  recent  years  because  of  its  “Layhmond  Robinson’s  ana- 

■  Print  qualitv  w'as  generally  good  ,  .  .  .  ...  v  -  ,  ■  ,  x-  .  x-  i  xt 

■  fiNANClAL  CONSULTANT  M  nn  T  tLinV  safety  factor,  w'hich  IS  no  lytical  article  on  the  proposed 


^€Ji/n  JR. 

NEWSPAPER  SALES. 
PURCHASES,  LEASES 

FINANCIAL  CONSULTANT 
Appraisals 

YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RALEIGH.  N.  C. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE 


head  gave  a  fairly  good  image. 
Print  quality  w'as  generally  good 
on  high-speed  exiKisuros.  I  think 


the  Big  Bertha  with  a'  40-inch  longer  considered  nwessaij  or  school  bond  exemption, 
lens  would  work  well  even  on  tl®f'*able  in  view  of  rapid  de-  Conceming  the  special  cita 

second  and  third-base  plays.”  ve  opmen  s  .  .  .  m  p  o  giap  y.  ^be  judges  mentioned  the 

*  *  *  “The  new  proposed  American  World-Telegram’s  editorials  in 

INFANTRYMEN  FOTOGS  Standai-d  developed  by  the  com-  municipal  finance 

mittee  virtually  eliminates  the  .  x  j  xt..  Tmir- 

Photographers  were  compared  .safety  factor.  In  addition  to  managemen  an 
to  soldiei*s  this  week  by  Frank  the  established  arithmetic  scale,  ual-Americ^  s  series  on 
Tremaine,  vicepresident,  UPI  it  also  introduces  a  now  loga-  uiing  the  Budget  by  - 
Newspictures,  ■who  said :  rithmic  scale  for  expressing  McClure,  Don  Frasca,  James 

“A  photographer  is  like  an  film  speed  .  .  .”  Horan  and  John  Mitchell. 
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Reporter  with  Touhy 
Just  Before  Shooting 


Chicago 

A  Chicago  gangster  of  the 
prohibition  era  was  assassinated 
here  last  week  shortly  after  he 
had  left  a  Chicago  Sun-Times 
reporter,  who  had  collaborated 
with  him  in  writing  his  auto¬ 
biography,  “The  Stolen  Years.” 

Roger  (The  Terrible)  Touhy, 
only  23  days  out  of  state  prison 
on  parole,  after  25  years  in  jail 
for  the  alleged  kidnaping  of 
John  (Jake  the  Barber)  Factor, 
was  shotgunned  fatally  at  the 
doorstep  of  the  home  of  his  sis¬ 
ter.  Also  seriously  wounded  was 
his  companion,  Walter  Miller, 
retired  policeman  and  former 
bodyguard  of  Jack  Factor. 

Touhy’s  as.sassination  brought 
flaming  headlines  and  gory  pic¬ 
tures  back  into  Chicago’s  dailies, 
grim  reminders  of  the  “X  marks 
the  spot”  days  of  Chicago  gang¬ 
sterism  in  the  ’20’s  and  early 
’30’s. 

The  Sunday  Sun-Times  for 
Dec.  20  printed  one  chapter  from 
Touhy’s  book,  “Why  Capone 
Didn’t  Like  Me.” 

The  coroner’s  inquest  into  the 
.shooting  has  been  continued  un¬ 
til  Jan.  8. 

Had  Been  With  Brennan 

Both  victims  had  been  with 
Ray  Brennan,  Sun-Times  re¬ 
porter,  and  Richard  H.  Brown, 
sales  manager  for  Pennington 
Press  of  Cleveland,  publisher  of 
the  Touhy  book.  The  four  had 
visited  the  Chicago  Press  Club, 
where  they  drank  beer  and  dis¬ 
cussed  the  $3,000,000  libel  suit 
brought  by  Factor  against 
Touhy,  Brennan,  the  Penning¬ 
ton  Press  and  certain  Chicago 
retail  book  dealers. 

A1.SO  in  town  “by  coincidence” 
was  John  Factor,  who  had  come 


Touhy  and  Brennan,  the  former 
gangster  charged  he  was  framed 
for  the  kidnaping  of  Factor. 

“I  was  afraid  of  them  —  that 
they’d  try  to  get  me  or  try  to 
frame  me  some  way,”  Touhy 
told  Brennan  at  their  last  meet¬ 
ing.  By  “them,”  Touhy  referred 
to  principals  he  charged  were 
involved  in  framing  him  for  the 
kidnaping,  Brennan  later  ex¬ 
plained. 

When  Brennan  first  learned 
of  Touhy’s  ambushed  death,  he 
broke  down  on  being  intei-viewed 
on  radio  and  wished  he  had 
“never  written  the  stinking 
book.” 

The  following  day,  Brennan 
testified  at  the  coroner’s  inquest, 
along  with  Jake  Factor.  Bren¬ 
nan  said  that  Touhy  had 
planned  to  sue  Factor  for  $25,- 
000,000  on  the  gi-ounds  of  false 
imprisonment.  Charging  that 
the  Capone  syndicate  mob  was 
behind  the  murder,  Brennan 
said: 

“You  know  that  as  well  as 
I  do.  Coroner.” 

He  also  told  Coroner  McCar- 
ron:  “You  should  question  Dan 
Gilbert.” 

This  was  in  reference  to  the 
former  state’s  attorney’s  chief 
investigator  whom  Touhy  had 
accused  of  being  one  of  the  cen¬ 
tral  figures  in  “framing”  him 
for  the  alleged  Factor  kidnap¬ 
ing. 

Covered  Factor  Kidnaping 

Ray  Brennan,  who  recalls  cov¬ 
ering  the  Factor  kidnaping  story 
as  a  young  police  reporter  for 
the  Associated  Press,  has  nursed 
his  doubts  about  the  Touhy  con¬ 
viction  over  the  years. 

In  1950,  Brennan  who  had 
gone  from  the  AP  to  the  Sun- 
Times,  got  hold  of  the  tran- 


then  Democratic  candidate  for 
Cook  County  sheriff.  Dan  Gil¬ 
bert.  (Brennan  was  indicted  for 
impersonating  a  federal  em¬ 
ployee,  but  the  charges  against 


to  Chicago  from  Los  Angeles  to  scripts  of  the  testimony  before 
iscuss  the  libel  suit  with  his  the  Kefauver  Committee  by  the 
attoiTiey.s.  Factor  was  eating  at 
the  Singapore  Steak  House  on 
Rush  Street  when  he  heard  news 
^  the  shooting  on  the  radio. 

Ho  went  immediately  to  his  _  _  _ 

,14th-floor  suit  at  the  Sheraton-  him  were  dropped) 

Blackstone  Hotel.  He  told  re- 
iwrters  he  did  not  know  how 
the  killing  would  affect  his  $3,- 
000,000  libel  suit. 

“The  Stolen  Years”  has  been 
considered  controversial  since  its 
publication,  timed  for  release 
^'hon  Touhy  left  Stateville 
Prison  last  month  when  his  sen¬ 
tence  was  commuted  to  75 
years. 

In  his  book,  co-authored  by 


SMILES  THEN  SLUGS— Only  a  few  hours  before  their  ambush,  Walter 
Miller  (left),  and  Roger  Touhy  (second  from  left)  visited  the  Chicago 
Sun-Times  to  talk  with  Ray  Brennan  (right),  reporter  and  collaborator 
of  Touhy's  autobiography,  "The  Stolen  Years,"  and  Ralph  Frost,  S-T 
chief  cameraman. 


N.Y.  Post  Breaks  Hulan  Jack 
Story  in  Face  of  Libel  Suits 


The  testimony,  as  printed  in 
the  Sun-Times,  showed  that 
from  gambling  the  candidate 
had  become  the  “richest  cop  in 
the  world.”  This  expose  led  to 
his  defeat. 

Brennan  has  written  detective 
stories,  both  fictional  and  those 
based  on  case  histories.  He  is 
the  author  of  another  recently 
published  book,  “Castro,  Cuba 
and  Justice.” 
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The  Setv  York  Post  continued 
to  uncover  the  slum  clearance 
scandal  in  the  face  of  $10,000,- 
000  libel  suits  filed  by  one  of 
those  involved  in  its  latest  beat. 

Sidney  J.  Ungar,  lawyer  and 
real  estate  syndicator,  exposed 
by  the  Post  as  having  “loaned” 
Hulan  Jack,  Manhattan  Borough 
President,  $5,500  to  redecorate 
his  apartment,  while  a  slum 
clearance  project  was  pending, 
had  two  .suits  against  the  paper 
of  $5,000,000  each. 

One  started  last  .August 
named  the  Post,  Dorothy  Schiff, 
publi.sher,  William  Haddad,  Ed¬ 
ward  Katcher,  and  Ted  Poston, 
reporters,  and  two  politicians 
for  allegedly  “conspiring  to  de¬ 
fame”  him.  The  Post  asked  dis¬ 
missal  of  the  conspiracy  charge. 
The  plea  was  denied,  and  it  is 
on  appeal. 

Mr.  Ungar  charged  that  the 
alleged  conspiracy  caused  him 
to  be  rejected  as  sponsor  of  the 
Riverside-Amsterdam  clearance 
project,  “enhancing  the  prestige 
and  circulation  of  the  Post.” 

The  second  suit,  naming  only 
Mr.  Haddad  and  the  Post,  was 
based  on  one  stoiy  which  re¬ 
ferred  to  Mr.  Ungar  as  a  “slum 
landlord.”  Mr.  Ungar  asserted 
that  at  the  time  of  the  alleged 
libel  Aug.  13,  1959,  he  had  been 
acquitted  of  violations. 

Mr.  Haddad  received  the  tip 
on  the  Hulan  Jack  job  from  an 
anonymous  telephone  caller  who 
offered  him  the  information  as 
a  “wedding  gift.”  The  reporter 
was  married  Oct.  17  to  Kate 
Roosevelt,  stepdaughter  of  Am¬ 
bassador  John  Hay  Whitney, 
chairman  of  Whitney  Communi¬ 


cations  Corporation  (Sew  York 
Herald  Tribune). 

The  information  gathered  by 
Mr.  Haddad  was  turned  over  to 
the  District  Attorney’s  office, 
and  a  Grand  Jury  began  an  in- 
quii-y. 

A  group  of  Harlem  leadei’S 
has  endeavored  to  picture  Mr. 
Jack,  a  Negro,  as  a  victim  of 
racial  persecution. 

James  Weschler,  eilitor  of  the 
Post,  said  in  an  editorial  Dec. 
21,  that  the  “only'  issue”  was 
“decency  in  public  affairs.” 

• 

Editor  Appointed 

Ashland,  Ohio 

Patrick  Phelan,  former  city 
editor  of  the  Columbu.s  Citizen 
and  news  editor  of  WTVN-TV 
in  Columbus,  has  been  apjwinted 
editor  of  the  .Ashland  Tintes- 
Gazetfe,  succeeding  Don  Beattie, 
who  recently  joined  the  staff  of 
the  Cincinnati  Enquirer. 


^tackbuen 
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NtWSPAPtR  RROKIRS 

Wathlagto*,  D.  C. 
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Chicago,  III. 
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classified  section 


NEWSPAPER  SERVICES  !  MACHINERY  and  SUPPLIES  I 


Circulation  Promotion 


Press  Room 


Benefit  from  our  Vast  Newspaper  Audience 


NO  nCKIE.  NO  LAUNDRY 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


We  specialize  in  seeurinK  a  volume  of  I 
city  and  country  circulation  on  a  per  ■ 
order  basis.  No  new  subscriptions — no  i 
pay.  Low  imit  cost.  No  job  too  little 
or  too  big.  Try  us. 


COLOR ! ! ! 
3  UNIT  HOE 


Newspaper  Brokers 


Newspaper  Brokers 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


OONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Go.,  Ventura,  Calif. 


IF  YOU  are  capable  and  financially 
able,  we  will  find  you  a  California  or 
Arizona  newspaper  property  where  you 
will  be  both  successful  and  happy.  We 
handle  both  large  and  small  properties. 
GABBERT  &  HANCOCK.  3709-B  Ar¬ 
lington  Ave.,  Riverside,  California. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  Elaat  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone;  KEystone  3-1361. 


Newspaper  Appraisers 


"SALE  HO  I”  Write  for  your  free 
copy  of  this  booklet,  Mr.  Publisher, 
if  you  plan  to  sell  your  newspaper. 
No  obligation  or  follow  up.  The  DIAL 
Agency,  15  Waverly,  Detroit  3,  Michi¬ 
gan.  TO  5-5864. 


★  ★  30  YEARS  on  the  Pacific  Coast. 
Arthur  W.  Stypes,  625  Market  St., 
San  Francisco  5,  California. 


MORE  THAN  200  VALUATIONS 
of  newspapers,  subsidiaries,  televi¬ 
sion,  ra^o  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
321  Fifth  Avenue,  New  Rochelle,  N.  Y. 


WE  HAVE  serious,  well-financed  buy¬ 
ers  wanting  good  Southern  newspapers. 
Newspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta,  Ga. 


Publications  for  Sale 


FLORIDA  WEEKLIES,  4  in  Central 
Florida.  "Your  Florida  Broker"  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Pla. 


SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


ARIZONA  NEWSPAPER  Properties 
Dean  Sellers,  625  E.  Main,  Mesa,  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich. 


WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 


Nat’l.  Trade  Journal  $  11,000* 
Small  Weekly  &  Job  55,000* 
Small  Weekly  30,000* 

Medium  Weekly  50.000* 

Medium  Weekly  14,000* 

Med.  6  weeklies  &  job  425,000* 
Met-Suburban  Weekly  8,000* 
Met-Suburban  Weekly  28,000* 
Small  Daily  125,000* 

Met-Weekly  42,000* 


Advertising  Rates 


CLASSIFIED 


Line  Rates  EACH  CONSECUTIVE 
Insertion 


SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  ®  70c;  2  ®  80c; 
1  ®  ^c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  ®  $1.00  per  line  each  insertion; 
3  times  @  $1.15;  2  times  ®  $1.30;  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

SI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 


WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  onoe.  Reasonable  down 
payment.  Can  finance  balance  if  nec¬ 
essary.  Write  Box  5054,  Editor  i 
Publisher. 


TEXAS  EXCLtrSIVE  WEEKLY  IN 
$17,000  gross  class.  $16,500  with  only 
$5,000  cash  down.  Bailey-Krehbiel,  Box 
396,  Salina,  Kansas. 


DISPLAY  RATES 


Agits 

LlnM 

1 

6 

13 

26 

52 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Publications  Wanted 


John  O.  Kerns  and  Associates 
Room  1502,  800  Broadway 
Cincinnati  2,  Ohio 
MAIN  1-6061 


with  1  color  cylinder  and  3  Pan. 
coast  Color  Couples — Double  Foldsr 
—  22%*  —  on  Substructure  with 
Reels  and  Pasters  —  AC  Drive  — 
Available  immediately. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  S3,  N.  Y. 
BArclay  7-9775 


LIQUIDATION 


Complete  Mechanical  Plant 
equipment  of  the 


CHARLOTTE  NEWS 


UPECO,  INC. 

Move — BJrect — Anywhere  .  .  . 


Specializing  in  Newspaper  Presses. 
Duplex  and  Goes  Flatbeds 
Rotaries — Tubul  ars 
(Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 


7  LINOTYPES— 8-14-18-36 
LUDLOW  MaU 

Ad  Makeup  Cabinets  —  Remelt  Pot 
with  Molds — Turtles — Chases — Flit 
Stereo. 

5  Unit  Duplex  Metrojpolltan  Pfm, 
22%"  cutoff  —  all  AC  equippid 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


MACHINERY  and  SUPPUES 


DUPLEX  PRESSES 


Composing  Room 


L.  &  B.  HEAVY  DUTY  Newspaper 
Turtles  are  in  use  all  over  the  United 
States  and  foreign  countries.  "Ask  the 
man  who  uses  them.”  $84.50  to  $97.50. 
none  better  at  any  price.  Write  for 
literature.  L.  &  B.  Sales  Go.,  Box  560. 
Phones  27  and  96,  Elkin,  N.  C.  World’s 
largest  distributor  of  New.spaper  Form  ! 
Trucks. 


21  Metropolitan  N  Typo  Units 

5  Units  with  color  hiunps 

6  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 

Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat 


SCOTT  PRESSES 


Mechanical  Equipment 


G.E.  PRESS  DRIVE  40  H.P.  A.C.  8 
phase.  Sacrifice  for  quick  sale.  Full 
Page  Rotary  Monomelt  Flat  Shaver. 
Wood  Heavy  Duty  Autoshaver  22%  inch 
cutoff.  Equipment  Brokers,  9807  Re¬ 
dondo  Dr.,  Dallas,  Texas,  phone 
DA  1-0191. 


5  Identical  Octuple  Presses 
Elach  Press  consists  of  4  Steel 


Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  CMor 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  C-H  Conveyors, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 


P  A  U  L  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  address: 

New  York  1182  W.  PeaeWee 

San  Francisco  Atlanta  9,  Ga. 


Newsprint 


Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountaina 


NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St.,  N.  Y.,  N.  Y.— MU  6-5675 


Located:  BOSTON  HERALD- 
TRAVELEm. 


Available:  Immediately, 


Press  Room 


16  PAGE  GOSS  UNTTUBE  PRESS, 
model  UT  715,  only  12  years  old.  Com¬ 
plete  with  40  HP  drive  and  controls.  I 
Most  stereotype  equipment  included 
with  press.  All  in  perfect  condition  and  ' 
available  next  May.  Midland  Daily 
News,  Midland,  Michigan.  I 


HOE  PRESS.  23  9  16" 


6  Units — Double  Folder — C-H  Con¬ 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 


WELL  ESTABLISHED  Weekly  in  sub¬ 
urb  of  New  York.  Area  fast  growing. 
Illneas  reason  for  selling.  Box  5048, 
Elditor  &  Publisher. 


PRESS.  Duplex  8-page  flatbed.  Excel-  J 
lent  shape.  Includes  all  electrical,  i 
chases,  rollers,  etc.  Must  move  as  floor 
space  urgently  required.  $8,500  cash. 
’The  Herald-News,  Fontana,  California.  ' 


Located:  TRENTON  ’HMES 
Available:  Immediately 


DUPLEX  TUBULAR 
PRESSES 


GOSS  tubular,  24-pege,  2  to  1  model. 
No.  707,  50  H.P.  AC.  C-W  drive,  color 
fountains,  complete  stereotype.  Avail¬ 
able  December  1959. 


UNIQUE'  WEEKLY  geared  to  minority 
group  for  sale  at  $24,000.  Will  gross 
$.35,000  this  year  (we  believe  this  con¬ 
servative  est.)  No  plant.  Present  part¬ 
ner-editor  not  of  nationality  group. 
Price  includes  unearned  subscription 
!  cash,  to  be  escrowed,  which  totaled 
$9,300  in  mid-December.  Paid  list  of 
2, .500  at  $6  year.  Desire  half  down  but 
terms  negotiable.  Much  depends  on 
buyer’s  ability,  integrity.  Don  C. 
Matchan,  c  o  W.  B.  Krause,  Broker, 
130  Main  St.,  Los  Altos,  Ciilifornia. 


DUPLEX  tubular,  16-page,  2  to  1  ! 
model.  No.  359,  40  H.P.  AC,  C-W  ; 
drive,  color  fountains,  complete  stereo-  i 
type.  Available  April  1960. 


24  Page — Delivered  new  1948-19S) 
— Pull  Color  Flexibility — Complete 
Stereo — AC  Solonold  Drive — Avail¬ 
able  Now 


24  Page  1  to  1 — Quarter  Folder 
—  AC  Drive  —  Stereo  —  Available 
Now 


GOSS  3-unit,  arch  tsrpe.  No.  1341, 
double  folder,  22%"  cut-off,  color  hump, 
reverse  cylinder,  end  feed,  75  H.P. 
AC,  C-W  drive,  two  CAPCO  foun¬ 
tains.  Available  March  1960. 


16  Page  —  2  to  1  —  Located  Sm 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960. 


GOSS  4-unit,  arch  tyi>e  press,  double 
folder,  22%"  cut-off,  color  hump, 
verse  cylinder,  end  feed,  100  H.P.  AC, 
C-W  drive,  four  CAPCIO  color  foun¬ 
tains.  Available  March  1960. 


8  PAGE  FLATBEDS 


LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  'Valley,  Calif, 


DUPLEX  A — Missouri 
DUPLEX  AB— N.  Carolina-UUh 
DUPLEX  E — S.  Carolina 


Editor  &  Publisher 


EXPANDING  PUBLICA’nON  wants 
New  York  City  newspaper  with  modem 
rotary  printing  facilities.  Write  in  full 
confidence  to  principal,  to  ^x  5219, 
Editor  &  Publisher. 


IMMEDIATELY  AVAILABLE 


1700  ‘Hines  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyont  9-3052 


EXPERIENCED  PUBLISHER  seeks  to 
buy  small  daily  or  profitable  weekly; 
communicate  in  confidence,  Ralph 
Heinzen,  19  Chestnut,  Nutley  10,  N.  J. 


Goss  Four  Deck  Press  located  Easton, 
Pennsylvania  Express  22%"  Cutoff  64 
Page  Double  Width  Double  Folder 
Rollers  covered  65"  wide  AC  Motor 
Drive  with  Control  Conveyor  included. 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


WALTER  S(X)TT  &  CO. 
Plainfield,  New  Jersey 


EDITOR  &  PUBLISHER  for  December  26,  1959 


siJiSi 


machinery  and  SUPPLIES 


PretiS  Room 


Make  Offer  —  All  or  Part 

multi-colop.  scxdtt  press 

A\Tulable  Immediately 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Administrative 


Display  Advertising 


Display  Advertising 


Angle  bar  newspaper  press  with  22%  ASSISTANT  GENERAL  MANAGER.  IMMEDIATE  OPENDJG  fOT  Spmct  ADVERTISING 

cut-off  Operates  up  to  40,000  To  put  in  system  and  operation  of  Salesmen  with  experience.  Strong  in 
rories  per  hour.  5  arch  type  uniU.  2  composing  room.  Wonderful  opportuni-  tales  and  layout.  Opportunity  for  yl-  MANAGER 

folders,  2  color  cylinders,  portable  color  ty  for  experienced  com^sition  room  vanc^ent.  Want^  by  aggressive  ivi/ \i  \v.^i_i\ 

f^ntains  Press  recently  overhauled  foreman  with  executive  ability  to  work  35,000  daily  Chart  Area  2.  Salary  plus  t  Leading  suburban  newspaper  group  of- 

stereotype  equipment.  Double-  from  front  office.  Open  shop.  Chart  car  expenses.  Box  5130,  Editor  &  Pub-  |  fers  unusual  opportunity  to  a  man  with 

tnwk  easting  box  EXCELLENT  OP-  Area  2.  Box  5226,  Mitor  &  Publisher,  lisher.  managerial  experience,  idea.s,  layout 

SoATTvr  nriNniTTON  .  I-I  .  —  -  -  |  talent,  and  promotion  background.  Top 

Artists  Cartoonists  ADVERTISING  SALESMAN  expert-  staff  of  6,  award  winning  publications. 


San  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco,  California 


EDITORIAL  ARTIST 


ADVERTISING  SALESMAN  expert-  staff  of  6,  award  winning  publications, 
enced  in  all  types  of  accounts.  8,000  continually  expanding  well  established 


daily  in  California's  Monterey  Bay  i 


firm.  Salary  and  bonus.  Position  open 


Creative  artist  with  editorial  experience  ,  Keown,  Business  Manager,  Watsonville 


Give  all  details  and  salary  requirements  now.  Semi  complete  resume.  Press 
in  first  letter.  Address  to  Larry  Me-  i  Publications.  Elmhurst,  Illinois. 


on  rotogravure  production,  art  and  lay- 
PRESS  MOTOR  DRIVES  of  25,  40  out.  Large  metropolitan  daily  in  Chart 
60,  60,  75.  100,  150  H.P.  AC,  George  Area  12.  Good  starting  salary,  many 
G.  Oxford,  Box  903,  Boise,  Idaho.  benefits,  pension  plan,  etc.  List  experi- 


Register-Pajaronian,  Watsonville,  Calif.  nrTAii  CAirciiAM 

- YOUNG  RETAIL  SALESM-AN 

SIX-DAY  P.M.  daily  in  Southwest  '  Immediate  opening  on  Midwest  daily 


>•  benefits,  pension  plan.  eU.  List  experi-  needs  ambitious.' young  advertising  man,  '  7.500  circulation,  fast  growing,  agri- 

•  expected.  Box  5206,  Lditor  ,  n,jnagerial  oep^lities,  knowledge  of  1  cultural-manufacturing  town.  The  man 


GOSS  HIGHSPEED  PRESS.  4  units,  A  Publisher. _ _  | 

Double  folder,  23-9/16"  cut  off,  con-  ,  ! 

veyor,  all  controls  75  H.P.,  A.C..  C-W  Circutation 

drive.  Ink  tank,  2  ton  Pot  and  Pony  ; — 7 —  I 

Auto  Plate.  Equipment  now  in  daily  CIRCULATION  MANAGER  —  Leading  | 


®  puoiisner.  ;  ^nv  writing,  lavouta.  selling.  Inter-  we  want  is  aggressive,  young,  eager 

- :  :  !  views  confidential.  Write  full  details  i  to  learn,  and  capable  of  growing  with 

Circutation  i  grgt  letter  to  Box  6112,  Editor  &  Pub-  6-day  daily  now  in  process  of  expand- 

I  lisher.  i  ini®  ®^w  plant.  Send  resume  and 

CIRCULATION  MANAGER  —  Leading  i - salary  requirements  to  R.  W.  Lofton, 

Chicatco  Community  Newspaper.  Give  '  COMBINATION  sales,  copy,  effective  Daily  Telegram,  Columbus,  Nebraska. 


V.  L.  DeBolt  or  R.  M.  Cole,  The  j  age,  exiierience  and  salary  desired.  i  ^nd  impressive  layout  talent  (either 


Odessa  American,  Odessa,  Texas. 


Gaiffieldian^  Publications,  3936  Wash-  |  man  or  woman  under  36),  Needed  to 
inirton,  Chicago,  Illinois.  i  begin  1960  program.  'Ihis  is  South- 


Editorial 


_ _ _  inirton,  Chicago,  Illinois.  i  begin  1960  program.  This  is  South-  |  ■■ 

- 7^; - : - ; — : -  eastern  Coastal  City.  Give  complete  de-  EXPERIENCB®  MAN  who  knows 

„  _  .g  ^  .  -A  WANTED:  Ambitious  circulation  man.  tails  and  telephone  for  further  con*  ;  where  to  procure  and  how  to  buy  and 

^  "  Pape  ^frazine  Rotary  Frws,  prefer  one  with  experience  manacnnK  tact  when  replying  to  Box  5209,  Editor  I  edit  manuscripts  on  economics,  family 

Product  llxl.>%.  2  salaried  city  or  countipr  district  man-  &  Publisher.  i  budgets,  health  and  other  subjecU.  The 

1  color  reverse.  _AddiUonal  folds  ^gers  in  Chart  Area  4.  5.  or  9..  A"'  -  man  we  hire  must  know  something 


‘a/TJ  reverse.  Aoamonai  loius  ^gers  in  Chart  Area  4.  5.  or  9.  An-  -  hire  must  know  something 

added  for  digest  size  books.  s^er  giving  full  resume  of  positions  WANTED:  Man  to  establish  and  head  about  art  and  layout  and  be  able  to 

0  Model  8  Linotype,  gas  pot.  A.C.  held,  accomplishments,  references,  to  a  NationaJ  and  Re^l  Food  Depart-  ^  assume  full  responsibility  for  putting 
^  ipotor.  .  ^  .  Box  5322,  Editor  and  Publisher.  ment  for  large,  growing  metropolitan  I  hIh  eonv  int/b  fininhed  hnnklefji.  Mini- 

0  Vandercook  full  page  proof  press.  TTio4iitr  _ a 

Classified  AdverUsmg 


motor. 

0  Vandercook  full  page  proof  press. 

0  Vandercook  model  320,  size  20x27 
proof  press. 

0  Hill-Curtis  full  page  saw,  router  & 
jigsaw. 

0  Hacker  plate  rectifier. 


AJ  ^  t'm’  0  daily.  Highly  competitive  situation,  mum  of  5  years’  editorial  experience  in 

Classipem  Aavertising  Prefer  man  who  has  exiierience  calling  |  above  activities  or  very  similar  a  must. 

0 ,  1,0  ...  AT » brokers,  distributors  and  retail  out-  Position  open  now  with  a  fine  estab- 
CLASSIFIED  SALES  MANAGER  \  lets.  Tremendous  potential  for  right  i  lished  company  located  in  New  York 
oi  •  i  Chart  Area  2.  Good  salary.  Send  City,  largest  in  its  field,  congenial 

Man,  age  30-36  ^tii  newspai^rt,Iassi-  I  complete  resume  and  references.  Box  :  working  conditions.  Salary  open  and 


CLASSIFIED  SALES  MANAGER 


0  61x75  Hamilton  steel  stone  on  metal  |  fled  experience  in  Soling,  Ss^Mng,  i  5029,  Editor  A  Publisher. 


frame  with  398  8%xl3  galleys. 

0  Hoe  double  plate  tail  cutter — 21*/^" 
0  Hoe  stereotype  saw. 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  Street 
New  York  City  12  WO  6-0070 


NEWSPAPER  PRESSES 
STEREOTYPE  EQUIPMENT 


JOHN  GRIFFITHS  CO.  INC. 


and  Developing  accounts  for  daily  and 


I  woriLinK  cvimiLiuiiB.  upvn  niiu 

j  commensurate  with  ability.  Please  do 
I  not  reply  unless  you  have  above  quali- 


Sunday.  31,000  circulation.  Chart  Area  IMMEDIATE  OPENING  for  space  |  fications.  Box  6133,  Editor  &  Pub- 

9.  R«ply  itating  age,  expenence  and  salesman  with  experience.  Strong  in  I  li^er, 

starting  salary  expected  to  Box  6108,  sales  and  layout.  Opportunity  for  ad-  i  —  - - 

Editor  A  Publisher.  vancement.  Wanted  by  aggressive,  FLORIDA  p.m.  in  60,000  citrus  area 

'  growing  daily  of  12,000  circulation,  city  needs  fast,  accurate  news  and/or 

Cl  -mmF'TF''n  \f<\lVArirKR  (Chart  Area  6)  in  wonderful  commu-  desk  man.  Drinkers,  drifters,  tyros 

*■  *  .^  nity.  Good  starting  salary  plus  car  ex-  please  save  stamps.  All  others  rush 

A  6  day  daily  newspaper  situated  in  penses.  Please  write  Box  5320,  Editon  clips  and  resume  to  Box  6103,  fklitor 
one  of  America’s  most  attractive  citiea  and  Publisher.  ■  and  Publisher.  Job  open  NOW.  Enjoy 

in  Cahrt  Area  2  is  offering  a  rare  - 19g0  in  Sunny  Florida. 


one  of  America’s  most  attractive  cities  and  Publisher. 

in  Cahrt  Area  2  is  offering  a  rare  - 

opportunity  to  an  aggressive,  hard-  LARGE  SOUTH  TEXAS  Weekly  can 


driving,  clear  thinking  executive  with  make  opening  for  hard-working,  hard-  I  BEGINNING  REPORTERS — Male  and 
result  getting  competence.  Prefer  one  selling  general  advertising  man  who  |  Female.  Jobs  available  from  Coast  to 
with  highly  competitive  experience,  wants  to  live  in  sub-tropical  climate  Coast.  Send  reaumea,  location  prefer- 
Must  know  every  phase  of  classified  near  Mexican  border.  Salary  and  com-  ence,  availability  date.  Contact:  Bill 
including  phone  room.  One  who  can  mission.  Write  details,  including  salary  ;  McKee,  BIRCH  PERSONNEL,  67  E. 
execute  plans  and  follow  thru.  Also  expected,  to  Box  5318,  Editor  &  Pub-  '  Madison  St.,  Chicago  2,  Illinois, 
must  know  Classified  promotion.  Ex-  lisher.  j  CE  6-5670. 


415  Lexington  Ave.,  New  York  17,  N.Y.  cellent  salary,  bonus  arrangement  and  - 

_  _ _ other  benefits.  Send  complete  resume  to  WANT  TO  STEP  UP  to  Retail  Man 

„  Box  5328,  Editor  &  Publisher.  ager?  A.B.C.  afternoon  daily  in  Chi 


mat  ROLLER  DUPLEX,  older  model 
but  in  goo<!  working  condition.  May 
be  inspected  on  floor  or  will  send 
copy  of  news)iRi>er  to  show  quality  of 
work.  Attractive  low  cash  price. 
daily  NEWS.  P.O.  “B”,  Jackson¬ 
ville,  North  Carolina. 

tr anted  to  Buy 

NEWSPAPiai  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

«0  B.  42  St  New  York  17  OXford  7-4690 


NEWSPAPER  EQUIPMENT 

_NKWSPAPER  PRESSES 
^^TYPpSEITING  MACHINES  i 

TELETYPBSBTTER  EQUIPMENT 
Ludlows— Elrods— Mat  Rollei.'  | 

COMPLETE  PLANTS 

inland  NEWSPAPER 
SUPPLY  COMPANY 

<22  West  8th  Kansas  City  6,  Mo. 

J^ANiyn  8-page  Duplex  or  Goss  flat 
Advi.^e  serial  no.  and  when  avail-  ' 
Noi thorn  Machine  Worlu,  828 
N.  4th  St..  Phila.  6.  Pa. 

,,_Jf'iio'5-peB — ^Intertypes — Ludlows 
JW^GRAPT  REPRESBNTA’nVBS 
277  Broadway  New  York  7,  N.  Y. 


WANT  TO  STEP  UP  to  Retail  Man-  GENERAL  ASSIGNMENT  reporter, 
ager?  A.B.C.  afternoon  daily  in  Chi-  ;  Two  or  more  years’  experience  with 


Display  Advertising 


ADVERTISING 

DIRECTOR 


Man  with  background  of  re¬ 
tail  exiierience  and  successful 
record  to  head  able  staff  and 
department  on  7-day  paper  in 
metroiiolitan  market.  Chart 
Area  2. 

Property  holds  leading  iiosi- 
tion  in  multi-paper  field.  In¬ 
come  keyed  to  above  average 
salary  with  rewards  for  ac¬ 
complishment. 

Applicant  must  iwssess  or¬ 
ganizational  and  promotional 
ability.  Must  have  successful 
executive  background.  Must 
also  welcome  challenge  to 
maintain  present  leadership. 

Write  complete  details  in 
first  letter.  All  replies  in  strict 
confidence.  Interview  possible 
at  NAEA  January  meeting  in 
Chicago  or  earlier  in  New  York 
City.  Box  5.700,  Editor  &  Pub¬ 
lisher. 


cago’s  fastest  growing  suburban  area.  ^  photo  on  side.  Chart  Area  10  morning 
All  fringe  benefits.  Immediate  open-  '  daily.  Full  details,  including  minimum 
ing.  Salary  and  bonus.  R.  C.  Eiear,  I  salary,  in  reply  to  Box  5213,  Editor 


Daily  Journal,  Wheaton,  Illinois. 


A  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  .AREA  Mumber  in  .Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


Editor  sc  publisher  for  December  26,  1959 


HELP  WANTED 

HELP  WANTED  ' 

HELP  WANTED  | 

HELP  WANTED 

EMPLOYEE 

MAGAZINE 


Major  progressive  Philadelphia 
pharmaceutical  him  has  an  open¬ 
ing  in  its  public  relations  depart¬ 
ment  for  person  to  assume  full  re¬ 
sponsibility  of  editing  employee 
magazine.  Wouid  aiso  assist  in  vari¬ 
ous  phases  of  general  employee 
communications  assignments.  Coi- 
lege  grad,  preferred  aiong  with 
previous  commercial  magazine  ex¬ 
perience.  Liberai  benefit  program 
inciudes  group  heaith  and  life  in¬ 
surance,  retirement  plan,  etc.  Send 
resume — include  salary  require¬ 
ments.  Box  6202,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR  for  Chart  Area  10 
a.m.  daily.  Two  or  more  years'  experi¬ 
ence  daiiy  field.  Full  details,  including 
minimum  salary,  first  letter  to  Box 
5212,  Eiditor  &  Publisher. 

SPORTS  WRITERS :  Correspondents 
wanted  throughout  U.  S.  for  sixirts 
features  and  assignments.  Attractive 
rates,  no  pics  required.  Inquire  Box 
1111,  Hickory,  North  Carolina. 

WE  ARE  ENLARGING  our  news  de¬ 
partment  and  have  opening  for  gen¬ 
eral  rejiorter,  ideal  spot  for  mid-term 
journalism  graduate  or  one  wishing  to 
move  up  to  a  better  job.  State  salary 
desired.  Publisher,  Daily  Herald,  Fair¬ 
born,  Ohio. 

WOMAN'S  PAGE  EDITOR  with  expe¬ 
rience  in  .smaller  town  newspaper  work. 
Must  have  good  background  of  jour¬ 
nalistic  ability,  knowledge  of  typog¬ 
raphy,  page  layout,  and,  desirably,  some 
photographic.  To  begin  February  15- 
March  1.  The  Athens  Messenger, 
Athens,  Ohio. 

EDITORIAL  PAGE  ASSISTANT,  pref¬ 
erably  several  years'  news  experience,  | 
interest  eventuaily  writing  (>ditorials. 
Morning  daily  in  South.  Box  532.?,  . 
Editor  &  Publisher.  I 

ONE  OF  THE  SOUTH'S  outstanding 
newspapers  in  Chart  Area  3  has  open¬ 
ing  in  its  forward-iooking  women's  de-  i 
partment  for  a  reixrrter  with  makeup, 
editing  experience.  This  department  I 
puts  a  premium  on  initiative,  origi-  ' 
naiity,  dependability.  Prefer  coilege  I 
graduate  with  experience  on  smaller  i 
paper  who  seeks  challenging,  all-round 
newspaiier  opportunity  with  chance  for 
creative  writing,  .'semd  resume,  includ¬ 
ing  present  salary  and  reasons  for  de¬ 
siring  change  to:  Box  5304,  Editor  & 
Publis'ner. 

OPENING  for  area  reporter-photog-  I 
rapher.  Some  features  and  farm.  Go^ 
salary  plus  mik*a.ge.  McCook  Daily 
Gazette,  McCook,  Nebraska. 

REPORTER  for  28.000  Chart  Area  6. 
p.m.  daily.  Must  be  ale:t,  finished 
craftsman.  Box  5314,  Editor  &  Pub¬ 
lisher. 


Printing  Consultant 


PRINTING 

CONSULTANT 

For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Man¬ 
ufacturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
com  mensu  rate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  5000,  Editor 
and  Publisher. 


REPORTER 

Male,  preferably  with  minimum  of  2 
years'  experience  for  St.  Louis  Bureau 
of  news-gathering  organization  for 
group  of  top  national  business  news¬ 
papers.  Send  resume  to: 

FAIRCHILD  PUBLICATIONS 
912  Shell  Building 
St.  Louis,  Missouri 

REPORTER  —  Young  man  who  has 
learned  elements  of  news  work  and  is 
ready  to  advance  to  more  responsible 
job  wanted  by  6,300  Midwest  daily. 
Camera  and  darkroom  experience  help¬ 
ful  but  not  requisite.  Consider  J-grad. 
Write  Tribune,  Fort  Scott,  Kansas. 


Free  Lance 

FZ'  2E  LANCERS  I  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  151  W.  48th,  N.Y.C. 

I  Mechanical  | 

^  WANTED :  Foreman  for  Pressroom.  ’ 
30,000  Circulation  afternoon  paper  in 
<  Chart  Area  four.  Applicants  should  give 
conclusive  information  with  first  letter  ^ 
as  to  qualifications,  experience,  etc. 
Box  6131,  Elditor  &  Publisher. 

PRESSROOM  FOREMAN— man  thor-  i 
oughly  trained  in  stereotyping,  oi>er-  1 
ation  and  maintenance  of  rotary  press. 
He  must  show,  from  his  record,  ability 
to  take  full  charge  of  department. 
Position  is  permanent.  Annual  salary 
ranges  from  $5700  to  $6500  with  other 
j  benefits.  References  required.  Applica- 
1  tions  in  confidence.  Phone  7222  days, 
j  6103  evenings,  or  write  J.  B.  Robinson, 

1  Daily  News,  Jacksonville,  N.  C. 

TTS,  LINOTYPE.  MACHINIST 
If  you  are  qualified  to  maintain  7 
linotypes,  2  equipped  with  teletype- 
I  setter  units  and  are  looking  for  a 
good  job,  this  is  it!  Many  company 
benefits,  salary  open. 

Please  contact:  Mr.  D.  W.  Burley, 
Vermont  Publishing  Company,  St. 
Albans,  Vermont. 


6302,  IMitor  'ft  PubUsh^  I  T"*-  journeyman  job  hours  a  week 


Promotion — Public  Relations  Promotion — Public  Relationi 

PUBLIC  RELATIONS  " 

Interesting  and  challenging  oppor-  PROMOTION 

tunity  available  for  skilled  experi-  ^  A  f^  1“  r*  fN 

enced  writer  in  public  relations  f  A  k  r  I  k 

department  of  expanding  Philadel-  \lxl_l_ix 

phia  phaimaceutical  firm.  Assign-  r\  rx  t  i  i  k 

ments  connected  with  the  prepara-  C  VrrC  jk  I  j  l\l  TY 

tion  of  speeches,  special  reports,  i  v  I  I  | 

promotional  and  audio-visual  ma¬ 
terials.  Progressive  salary  policies  -ri..  . 

along  with  liberal  benefit  program  Projnotion  manager*^ 

— includinpT  hospitalization,  medical,  nation  s  lar^st  metnk 

surgical,  life  insurance,  pension,  politan  newspapers,  on  the  East  Co«, 
etc.  Send  complete  resume  of  edu-  „:ii  en  u  i  ,  , 

cation  and  experience  —  include  man  who  will  fill  it  is  a  lesJc 

salary  requirements.  Box  6201,  Edi-  '.'  '  *ho  can  write  dramatic,  expr» 
tor  &  Publisher  advertising  and  circulation  pn. 

-  -  '.  _  motion  copy  for  print,  radio  and  TT 

quickly  and  quietly  .  .  .  who  can  di. 
PI  I  R I  I  “  competent,  hard-working  tofi 

I  G/  D  L-  I  X.,  and  art  staff  .  .  .  and  who  understand 

A  -I- 1  newspapers  sell  to  both  the  pubis 

I  and  advertisers  in  a  competitive  ma-. 

.  This  career  opportunity  on  a  nevi. 

A  Vv.  U  I  A  fs.  I  paper  with  character  and  integrity  is 

/\  wP  w)  I  ^  I  /  \  INI  I  eludes  many  employee  benefits— pet 

'  sions,  insurance,  etc. 

A  leadlnq  Daoer  i  knows  about  this  openiii 

“  “  “  I  All  replies  confidential, 

manufacturer  i  yourself  completely,  inclndinj 

salary  requirements,  in  your  first  too- 
with  multl-olan  *  munication  with  Box  6200,  Editor  ui 

U  '  Publisher. 

operationsin  ; - — - 

'  ,  '  Salesmen 

Central  Wiscon-  i  — 

sm  IS  considering  EpUIPM^^^SALESMEN 

applications  tor  ,  Exporiencwl  in  marketing?,  compoiiu 

it  r  ;  room,  mail  room,  stereotype  plate  lu 

tne  position  ot  newsprint  ronv’eyinR  equipment.  Sew 

ii  *1  1  J  resume  and  salary  requirements  to; 

the  assistant  to  Mr.  H.  M.  Jami>ol 

aLa.  n*  A.  X  X  JAMPOL  CORPORATION 

the  Uirector  ot  728-742 — 6ist  street 

Public  Relations.  Brooklyn  20,  New  York 

This  person  INSTRUCTION 

should  be  a  col-  I  Classified  Advertising 

lege  graduate  :  IN  CLASSIFIED 

with  a  Journalism 

380  Newspapers  Have  Enrolled 

or  tnglish  ma|Or.  Salespeople  and  Executives 

In  Pari.sh  Sales-Training 

Twoorthree  Course  in  Classified  Advertising 

vpflrs  nf  npw<;na-  Sales  training  provided  by  the  Ho* 

ycaib  UI  iiewipa  ^  Course  in  Classified  Adw- 

per,  industrial  ed-  ,  »hows  Classified  personnel 

~  I  to  square  right  up  to,  analyze  in 

itinn  ;^nrl/or  i  solve  sales  problems  they  daily  ts 

limy,  aiiu/ui  t  counter.  Classified  salespeople  are  o- 

niihllr  roUtionc  i  pertly  trained  (at  home — on  THBH 

public  relations  :  ^  %me).  developed  to  increase  thei! 

synerienro  ic  rio  ,  individual  sales  production  and  «V) 

expel  lerii-e  is  ue  I  ^jyng  ,kill  to  get  and  keep  men 

sirable.  j  budnesa. 

!  The  famed  Parish  Course  (only  on 
Please  send  res-  '  in  existence)  has  proved  since  HW 

^  that  it  quickly,  thoroughly,  and  ms 
ume  and  appli-  '  cessfully  trains  beginners  —  broato 

_  ~  and  refreshes  experienced  personnel. 

cation  for  Inter-  .  i. /« 

Put  the  Parish  (bourse  to  work  W 
view  to  Box  53  I  2  now  to  slash  turnover,  height 

'  job  interest  and  satisfaction  and  » 

Editor  &  Pub-  je'op  professional  pride-all  wWe  » 

I  helps  you  develop  more  Llaialiw 

Usher.  f“ter. 

- Enroll  as  many  of  your  staff  aa 

PUBLIC  RELA'nONS  DIRECTOR  for  want  to  have  these  benefits  NOW 

medium-sized  agency  handling  diversi-  Your  only _  invMuuent_  in  ttia 
fied  accounts.  Unusual  opportunity  for  aal^boosting  Course  is  $66  «ch.  sw 
seasoned,  imaginative  writer  with  man-  'p  names  now  or  writs  lOr 


The  assistant  promotion  managenii, 
of  one  of  the  nation's  largest  metro. 
I>olitan  newspapers,  on  the  East 
is  open. 

The  man  who  will  fill  it  is  a  leade 
.  .  .  who  can  write  dramatic,  expn, 
sive  advertising  and  circulation  pro 
motion  copy  for  print,  radio  and  TV 
quickly  and  quietly  .  .  .  who  can  di. 
rect  a  competent,  hard-working  top 
and  art  staff  .  .  .  and  who  understand 
how  newspapers  sell  to  both  the  pubis 
and  advertisers  in  a  competitive  nu:. 
ket. 

This  career  opportunity  on  a  neiro 
paper  with  character  and  integrity  is 
eludes  many  employee  benefits— pet 
sions,  insurance,  etc. 

I  Our  staff  knows  about  this  openiii 
{  All  replies  confidential. 

1  Sell  yourself  completely,  inclndinj 
salary  requirements,  in  your  first  tom- 
'  munication  with  Box  5200,  Editor  ud 
'  Publisher. 


I  NEWSPAPER 

EpUIPMENT  SALESMEN 

!  Experiences!  in  marketing,  compoiiiu 
;  room,  mail  room,  stereotype  plate  ini 
newsprint  eonveying  equipment.  Send 
resume  and  salary  requirements  to: 

Mr.  H.  M.  Jamjiol 
JAMPOL  CORPORATION 
728-742 — 61 st  Street 
Brooklyn  20,  New  York 

INSTRUCTION 
I  Classified  Advertising 

BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  Executives 
In  Parish  Sales-Training 
Course  in  Classified  Advertising 

Sales  training  provided  by  the  Ho* 
ard  Parish  Course  in  Classified  Adw- 
Using  shows  Classified  personnel  bo* 

I  to  square  right  up  to,  analyze  ui 
solve  sales  problems  they  daily  t* 

I  counter.  Classified  salespeople  are  a- 
;  pertly  trained  (at  home — on  THBH 
own  TIME),  developed  to  increase  thei! 

,  individual  sales  production  and  eoD 
I  writing  skill  to  get  and  keep  mon 
I  buriness. 

!  The  famed  Parish  (bourse  (only  os 
'  in  existence)  has  proved  since  HW 
^  that  it  quickly,  thoroughly,  and  no 
!  cessfully  trains  beginners  —  broaden! 
and  refreshes  experienced  personnel. 

Put  the  Parish  (bourse  to  work  f« 
you  now  to  slash  turnover.  heighM 
job  interest  and  aatiafacUon  and  do 
velop  professional  pride — all  while  * 
I  helps  you  develop  more  Claasinei 
I  faster. 


agerial  abilities.  Heavy  newspaper  or  scriptive  brochure, 
editorial  experience  important.  Excel-  cmnni  i 

lent  salary.  Enclose  one  sample  of  your  ounuuij  l 

beat  work  with  letter  and  resume.  Box  HO^^ARD 

5301,  Editor  &  Publisher.  Acanr^ATva 


SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

ASSOCIATES,  INOORPORATBD 


* _ • _  days.  Applicant  should  be  able  to  op- 

•«r*xTrT'T:*T%  r«  1  GTHte  Ghemco  camera  and  etchinj?  ma- 

WANTEID  —  Teletype  Operator,  Union  |  chine  and  do  conventional  powdering. 
OT  eligible.  Chart  Area  6.  Box  5319,  |  Write  Box  5311,  Editor  &  Publisher. 
Exiitor  &  Publisher.  1  with  full  details  experience,  biography. 


PUBLIC  RELATIONS  WRITER 

Starting  Salary  to  $14,000 
Annual  Raises 

One  of  Detroit’s  largest  Public  Rela¬ 
tions  agencies  needs  second-in-com¬ 
mand.  You  must  be  top  caliber,  versa¬ 
tile  news  and  feature  writer,  capable 
of  digging,  writing  in  any  subject 
area.  Potential,  if  exceptional,  may  be 
considered  in  place  of  experience. 

BOX  5303,  Editor  &  Publisher 


Classified  Advertising  Development 
Services  for  Newspapers  Since  1988 

2900  N.W.  79th  St..  Miami  47,  Floridi 
Oxford  1-8331 

Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
I  Free  Information 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


4<lminiitrative 


\liVB35TISING  DIRECTOR,  15.000 
l^.K,  seeks  toutrh  assitrnmeiit  leading 
M  ijreater  executive  responsibilities. 
T>  ..I'.u-’lilv  experienced  all  phases 
I,.  rinfr.  Successful  record,  proven 

ahility.  Prefer  coast  Chart  Area  12. 
^x  5313.  Eilitor  &  Publisher. 


after  22  YEARS’  solid  newspaper 
mansKement  exi)erience.  Excellent  reC' 


Editorial 


ACCURATE,  responsible,  dittKing  re¬ 
porter  wants  job  on  like  newspaper  if 
any.  Missouri  Graduate,  veteran.  Box 
5125,  Editor  &  Publisher. 

EDITOR  -  REPORTER 

Linguist,  10  years’  experience  on  Dutch 


Editorial 


CALIFORNIA  or  Far  West — night 
editor,  29,  Midwest,  wants  reporting 
or  desk.  Box  5321,  Editor  &  Publisher. 


Mechanical 


COMPOSING  SUPERINTENDENT. 
(Production  Manager)  familiar  proc- 


daily.  Seeks  position  as  editor  or  re-  '  esses  seeks  new  connection  with  tor- 
porter  on  publication  offering  substan-  ward  looking  paper.  Box  5122,  Editor 
ord 'Top  references.  Manage  or  lease  i  *  Publisher, 

large  weekly,  small  daily.  Box  5307,  '  1 

tr  Publisher  I  family-  Will  permanently  relocate  any- 

Editor  &  Publisher.  _ j  ^  g  ^ 

PERSONNEL  MANAGER — Trained  in  Usher, 
labor  relations,  business  manu^roment.  j 

Experienced  all  phases  procuring.  '  TRIPLE-THREAT — Editor.  Writer,  Re- 
screeninvr.  Daily,  weekly,  Kroup  oper-  j  porter — 10  yeara*  exp^ience — now  em- 


9» 


Promotion— Public  Relationa 

PUBUC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relationa 
and  employee  communications  peop'e 

_ on  file.  Send  us  your  job  specs.  We'il 

rti^r*  Chart  “AVea“loTl’2."‘Box  '530^  Nc^  York  'cSty^eeks  chai-  wnd  you  resumMto  ^teh.  ConUrt : 

Editor  &  Publisher.  lenging  job  with  newspaper  or  maga-  5‘"  Pl!jKbOI>iNBL,  67 

zine.  Elox  5010,  Editor  &  Publisher. 


Promotion — Public  Relations 

WANT  TO  SWAP 
FOR  PUBLIC  RELATIONS 
OPPORTUNITY 

Creative,  versatile  experience  of  ag¬ 
gressive.  productive  man,  34,  college 
grad,  who  offers ; 

INDUSTRIAL  MANAGEMENT 
4%  years’  food  processing  plant  man¬ 
agement,  production,  sales. 

REPORTING-WRITING 
12  years’  newspapers  from  cub  to  pu^ 
lisher;  broad  assignments;  also  pix 
and  photo  lab. 

ADVERTISING 

4'4  years  coinciding  newspapers  plus 
commercial  printing  from  copy,  layout 
to  production. 

PUBLICITY 


TOP  LEADER  I  -  CE  6-5670. 

elLl  mana^e"r‘■”.^ui^  busiS"and’'^  I  A««RES.STyB  June  college  grad  23.  ;  eX-WRITER,  4  years’^experience  pub¬ 
eral  manager,  editor,  business  and  ad-  j  geeks  position  as  sporU  reporter.  Have  i:  relations  publicity  news  seeks  re- 
vertising  manager,  heavy  exiienence  ,  covered  everything  from  basketball  to 


E^  M^ison  St.,  Chicago  2.  Illinois,  I  Commimity  service  experience  in  po¬ 
litical,  governmental  and  organiza¬ 
tional  programming,  writing. 


with  all  unions ;  e.xcellent  busini-ss  and 
personal  record. 

AVAILABLE 
immediately  because  of  change  in  own- 
rship  stnicture:  present  employer  will 
recommend.  Age  42.  family:  go  any¬ 
where. 

EDUCATED 


everything 
golf  and  features.  Experience  on  desk. 
Editor  on  college  daily.  Employed  four 
summers  by  New  England  daily.  Box 
5129,  Editor  &  Publisher. 


turn  similar  career  job. 
Editor  &  Publisher. 


Resides  Chart  Area  2 :  will  relocate: 
available  immediately.  Write  Box  5326. 
Editor  &  Publisher. 


EASTWARD  HO  I 

Well-paid  hut  smog-hound  sports  writer 
in  journalism,  advertising,  law-,  sales  would  chuck  coast’s  "big  time’’  for  solid 
and  promotion,  circulation;  trained  as  !  opportunity  in  New  England.  Motive: 
public  speaker.  Personal  interviews  at  xr«*  i;,..!,..-.. 


Clip  and  mail! 


own  expense.  Box  5315,  Editor  &  Pub¬ 
lisher. 


Artists— ('.artrtonists 


EMPLOYED  POLITICAL 
CARTOONIST  wants  change.  College 
Graduate.  Box  5325,  Editor  &  Publisher 


Correspondents 


WASHINGTON  CORRESPONDENT  10 
years’  experience  magazine,  newspaper 
coverage  in  Capital.  Box  5208,  ^itor 
&  Publisher. 


Circulation 


Stagnation.  Good  deskman.  Not  limited 
to  sports.  About  14  years’  experience 
with  wire  service  and  metropolitan 
dailies.  Was  managing  editor  of  small 
daily.  Age  42.  AB  in  History.  Quiet, 
dedicated  workman.  Might  consider  a 
weekly.  Wife  and  little  son  rate  top  ' 
consideration  in  migration  which  must 
be  to  first  class  community  with  good 
schools.  Box  5121,  Editor  &  Publisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  coast -to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agenev) 

6  E.  46  St.,  New  York,  OXford  7-6728 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 


Please  insert  my  classified  ad  for. 
insertions. 


CLASSIFICATlONi- 


riDraT,  _ _ _  REPORTER,  14  years  on  city,  county, 

IIKCULATION  MANAGER  desires  to  :  police  beats.  Heavy  on  features,  some 
relocate  with  pai>er  of  15.000-50,000  j  desk,  now  employed.  Box  5123.  Editor 
circulation  in  Chart  Areas  7,  8  or  11.  ■  *  Publisher 

Now  employid  with  a  20,000  ABC  pa-  .  '  -  -  -  - 

rtandinrr"el-orm^rnlTions.'‘  C^t  X'-  | 

8CIOU8,  promotion-mindtHl,  fully  experi- 
t'nced  in  knowIe<lKe  of  circulation  ac- 
Dvities.  Reply  Box  5305,  Editor  & 

Publisher. 


COPY: 


Want  to  move  to  higher  bracket  in  any 
media  or  Public  Relations.  References 
tell  all.  Confidential.  Awarded  state¬ 
wide  recognition  on  6-day  farm  page. 
Box  5211,  Editor  &  Publisher. 


Classified  Advertising 


REWRITE 


Manager  —  50-100.000  or  a.ssistant  :  „  n  •»  i  • 

on  daily  over  100.000  in  Chart  Area  ^an  spell,  write:  clear,  cr^.  concif 
1  1-12.  Up  f,  *nm  ^rass  roots,  experienced  ,  ^  w*’ 

U‘l  phases  daily,  weekly  jrroup  oper-  **  -  *...«•  ^r 

national  references.  Box 
•^•110,  Editor  &  Publisher. 


IHsplay  Advertising 


j\®^®TISING  MANAGER  -  SALES- 
J*""  Mature,  experienced,  focellent  20 
1*01  large,  medium,  small 

provide  professional  copy, 
xmo  Chart  Area  2.  Box 

5019,  Editor  *  Publisher. 


all  desks,  features.  BSJ.  Levin.  WY 
3-2967,  New  York  City,  New  York. 


iSy^ILABLE  JANUARY  1ST.  5  years 
ational  Advertising  Manager  2nd  eve- 
over  125,000  circulation, 
^owed  consistent  gains.  Magazine  ex- 
Wence  previously.  12  years  in  food 
Cutstanding  merchandi.sing 
,?*ii  in  all  agencies.  Please 
Mr  J.  H.  Sawyer.  Sawyer- 
Ferguaon-Walker  Cki.,  333  North  Michi- 
CTiicago  1.  Illinois,  for 
further  information. 


SPORTS  editor,  staff  job  or  one  man 
desk.  Chart  Area  12.  Excellent  at  make¬ 
up.  Superior  at  writing,  columns  or 
reports.  Always  imaginative.  No  cliches  1 
Box  5223,  Editor  &  Publisher, 

EXPERIENCED  EDITOR.  18  years  on 
last  paper,  desires  top  spot  on  daily. 
Top  references.  43.  college  grad.  Box 
5306.  Editor  &  Publisher. 


I  _  - 

I  Assign  a  box  number  and  mail  my  replies  dailyl 

I  ACCOUNT  OF: 


NAME. 


HARLEM  EDITOR.  32,  5  years  top 
reporter.  Midwest  J-Grad  seeks  sound 
newspaper,  publicity  or  radio  news 
spot  near  New  York  CSty.  Box  5324, 
Editor  &  Publisher. 


ADDRESS. 


director 

t,.,  **  ®  oi-erations :  one  of  country’s 
"I  .  leading,  rate 

,  h.'tndling  people.  Best  rec- 

■  Know  5  (ditorial,  also  experienced 
manager:  large  or  small  newrs- 
'h-  n '  '  ™  union  relations.  Can 

a  VI  now,  desire  interview  at  own 
X.  mvi-  nnywhcrc.  Box  5316,  Editor 
w  Publisher. 


ROUND  EDITOR 

experienced  small  and  large  cities.  22 
years,  knows  the  business  thoroughly 
union  or  non-union.  .Educated  Econom¬ 
ics.  Law,  Philosophy.  Available  for  in¬ 
terview  at  own  expense.  Box  5317, 
Editor  &  Publisher. 


CITY,  STATE. 


Authorized  BY. 


WANTED:  Small  towm  daily  un-  '  ■ 

prejudiced  enough  to  hire  two  ex-  '  _ 
perienced  reporters  who  incidentally  |  I 
happen  to  be  married  to  each  other,  j  | 
Both  know  news,  features,  phototcraphy,  > 
editinpT.  Prefer  Chart  Areas  Jt.  9.  10. 


(For  Situations  Wintod  Ads,  Kindly  oncloso  romittanco  with  ordar — 
so#  Classifiad  Advortisin^  Rato  Boi) 


Write  Box  5308.  Editor  &  Publi 
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THE  FOURTH  ESTATE 


Shop  Talk  at  Thirty 


By  Trert 


Bv  Robert  U.  BroMii 


Last  week  the  Justice  Depart-  table  and  no  further  action  was 
ment  sanctioned  the  National  taken.  It  was  felt  the  Society’s 
Association  of  Broadcaster’s  constitution  and  by-laws  did 
self-rejrulatory  code  and  radio  not  pravide  a  sufficient  legal 
standards.  Attorney  Genei-al  base  for  the  proi>osed  action.  But 
William  P.  Rogers,  replying  to  the  accused  member  resigned 
an  inquiry  from  Federal  Com-  from  the  Society  anyway, 
munications  Commission  Chair-  The  legal  flaw  was  rectified 
man  John  C.  Doerfer,  assured  by  a  constitutional  change 
broadcasters  they  can  operate  adopted  in  1932.  Since  then 
wdthin  anti-trust  laws  to  im-  ASNE  theoretically  has  had  the 
pi*ove  programs  and  advertising,  power  to  censure  or  expel  a 
He  wrote:  member  but  the  right  has  never 

“I  am  confident  that  voluntary  been  exercised, 
codes  of  good  practice  can  be  The  late  Casper  S.  Yost  of 
adopted  by  the  broadcasting  in-  the  St.  Louhi  Globe  Democrat, 
dustry  within  the  fi’amework  of  who  seiwed  four  years  as 
anti-tnist  laws  which  will  play  ASNE’s  first  president,  ex- 
an  impoi*tant  rale  in  the  im-  pressed  for  most  ASNE  mem- 
provement  of  radio  and  tele-  bers  the  view  about  the  difficul- 
vision  programming  as  an  ad-  ties  of  enforcing  the  code  of 
junct  to  appropriate  Commis-  ethics.  This  position  has  been 
sion  action  to  insure  that  its  challenged  from  time  to  time  by 
licensees  operate  in  the  public  some  members  who  have  felt  the 
interest.”  power  of  censure  and  expulsion 

Where  there  are  possible  con-  should  be  exercised  but  Mr. 
flicts,  he  said,  the  anti-trust  Yost’s  view  seems  to  have  pre¬ 
division  will  help  resolve  them,  vailed. 

The  chainnan  of  the  broad-  ♦  *  ♦ 

casting  industry’s  code  commit-  “The  enforaement  of  a  code 
tee  told  the  FCC  hearing  that  of  ethics,  applicable  only  to  in¬ 
code  subscribing  stations  had  stitutions  by  an  organization 
jumped  in  one  month  to  332,  an  having  but  a  limited  degree  of 
increase  of  25%.  In  describing  control  over  those  institutions, 
the  eight-year  history  of  the  is,  in  my  opinion,  impi'acticable,” 
code,  he  said  a  crackdown  on  a  Mr.  Yost  said.  “The  canons 
hemorrhoid  remedy  had  led  to  themselves  recognize  this  posi- 
resignation  of  16  stations  and  tion  in  their  closing  statement, 
revocation  of  19  seals  of  ap-  which  reads: 
praval.  “  ‘Lacking  authority  to  en- 

*  *  *  force  its  canons  the  journalism 

All  this  will  be  of  interest  here  represented  can  but  ex- 
to  newspaper  editors  who  may  press  the  hope  that  deliberate 
recall  the  early  days  of  the  pandering  of  vicious  instincts 
American  Society  of  Newspaper  will  encounter  public  disap- 
Editors  and  its  unsuccessful  at-  praval  or  yield  to  the  influence  of 
tempt  to  oust  an  offending  mem-  a  preponderant  professional 
her.  Of  course,  ASNE  did  not  condemnation.’ 
have  any  seals  of  approval,  but  “Enforcement  is  not  feasible, 
it  did  and  still  does  have  a  Neither  as  I  have  said,  is  it 
“Canon  of  Journalism”  which  desirable.  It  is  not  desirable  be- 
is  a  code  of  ethics  adopted  in  cause,  in  the  first  place,  differ- 
1923  at  the  founding  meeting,  ences  of  opinion  over  causes. 
In  1926,  the  Society’s  Ethical  means  and  methods  would  in- 
Standards  Committee  and  its  evitably  split  us  into  warring 
board  of  directors  ordered  an  factions  creating  disharmony, 
accused  member  to  be  censured  disunity,  and  disoixler,  destroy- 
and  expelled.  He  was  F.  G.  Bon-  ing  rather  than  strengthening 
fils  of  the  Denver  Post,  accused  the  influence  this  Society  should 
of  blackmailing  Harry  Sinclair,  wield  for  the  bettennent  of 
the  oil  magnate,  in  connection  journalism, 
with  the  Teapot  Dome  scandal.  “But  it  is  not  desirable  for 
Bonfiils  threatened  legal  action  more  fundamental  reasons.  W’e 
and  -.ppcr'red  before  the  ASNE  as  a  Society  and  as  individuals 
^'Hocard  with  attorneys.  The  are  defenders  of  the  freedom  of 
minutes  of  that  meeting  were  the  pres.s.  Collectively  and  sever- 
not  made  public  but  it  is  believed  ally  we  are  opposed  to  any  en- 
he  threatened  suit  under  the  croachment  upon  that  freedom 
anti-ti-ust.  by  measures  designed  to  con- 

On  advice  of  counsel  the  trol  or  to  regulate  newspaper 
charges  against  him  by  the  conduct.  Without  exception  we 
ASNE  board  were  laid  on  the  condemn  censorship  in  any  form. 


"He's  remembering  the  good  old  days  when  we  all  worked  on  New 
Year's  Eve." 


“How  then  can  we  consistently 
endeavor  to  set  up  a  censorship 
of  our  own?  I  am  unable  to  see 
any  valid  distinction  in  principle 
between  censorship  of  the  press 
by  this  Society  and  censor.ship 
of  the  press  by  any  other  soci¬ 
ety,  political  or  othenvise.  We 
contend  that  it  is  our  inalien¬ 
able  right  to  conduct  our  news¬ 
papers  as  we  see  fit,  subject 
only  to  the  laws  governing  our 
personal  and  institutional  re- 
sijonsibility.  How  then  can  we 
undertake  to  set  up  laws  of  our 
own,  with  punitive  powers  to 
enforce  them,  which  would  in 
effect  be  an  effoi-t  of  certain 
members  of  this  society  to  con- 
ti"ol  and  regulate  the  news¬ 
paper  conduct  of  other  mem¬ 
bers?” 

The  basic  difference  between 
the  ])ress  and  broadcasting  in 
this  matter  is  that  broadcasting 
is  controlled  by  government 
under  the  licensing  procedure 
and  can  be  made  to  confoiTn  to 


any  jiattern  set  by  government. 
Hence  approval  of  the  Justice 
Department  of  regulations  en¬ 
forcing  compliance. 

The  press  is  not  licen.sed  am 
we  hope,  never  will  be. 


AP  Execs  Cautious 
With  $,  Thief  Learns 

A  burglar  discovered  over  th 
weekend  that  Associateel  Prese 
executives  don’t  keep  money  ii 
their  desks. 

The  desks  and  cabinets  ii 
AP’s  executive  offices  in  Rocke¬ 
feller  Plaza  were  broken  intobv 
what  police  described  as  a  pn^ 
fessional  thief  who  wanted  only 
cash.  Two  transistor  radios 
were  ignored.  Several  gif- 
wrapped  Christmas  package? 
were  opened,  but  nothing  wa- 
taken. 

All  the  burglar  got  was  a  twc? 
dollar  bill  that  was  being  re¬ 
tained  as  a  keepsake. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SAIE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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Just  because  we  say  the  new  Comet  300  is  the  most  productive  line- 
caster  in  the  world  doesn't  make  it  so.  But  when  users  of  this  newest 
Linotype  model  say  so.  they're  talking  about  slugs,  not  statistics. 

For  it  is  by  its  steady  fast  production,  day  in  and  day  out,  that  the 
new  Comet  300  stakes  its  claim.  It  is  the  profitable  production  of  the 
Comet  300 -not  anything  that  we  just  say  about  it -that  makes  it 
the  best  choice  for  your  composing  room. 


RGENTHALER  LINOTYPE  COMPANY 
19  Ryerson  Street,  Brooklyn  5,  New  York 


LINOTYPE 


t300 


NIW  YORK  .  Wor/d'Te/«qrofn  A  The  Sun  COLUMBUS Citizen- Journal  DENVER  .  .  .  Rocky  Mountain  News  EVANSVILLE . Rretl  | 

aEVELANO  . . Prnii  ONCINNATI  .  .  .  Post  t  Times-Star  BIRMINGHAM  .  .  .  Post-Herald  HOUSTON . Pn* 

PITTSBURGH . Press  KENTUCKY  ....  Kentucky  edition  MEMPHIS . Press-Scimitor  FORT  WORTH . PrM 

INDIANAPOLIS . Timm  Cincinnati  Post  S  Times-Star  MEMPHIS  .  .  Commercial  Appeal  ALBUQUERQUE . -t  buze 

SANFRANaSCO.  .News-Coil  Bulletin’  KNOXVILLE . News-Sentinel  WASHINGTON . News  EL  PASO . Here  :  fod 

•Afr, Hated 

G*n«ral  Advartising  Daportment  .  .  .  230  Park  Avanua,  Naw  Vark  City — Chicaga  San  Franclica  Lat  Angalat  DatraH  Cincinnati  PtiNodalphia  i  'BM 


There’s  only  one  STEELE  . . .  and  he’s  strictly 


Jack  Steele  is  a  bug  about  money— particularly 
the  big  money  that  flows  into  Uncle  Sam’s  out-size 
pocket. 

Steele  authored  a  Scripps-Howard  “Tax  Sieve” 
series,  exploring  and  exposing  the  countless  in¬ 
equities  in  our  current  Income  Tax  set-up.  The 
upshot  of  it— the  House  Ways  and  Means  Com¬ 
mittee  is,  for  the  first  time  in  many  years,  con¬ 
ducting  hearings  on  tax  revision ! 

Steele  won  the  1949  Raymond  Clapper  Memorial 


Award  for  his  reporting  on  the  “five  per  centers”— 
the  daring  story  which  first  lifted  the  lid  on 
influence  peddling  in  the  Truman  administration. 
Later,  for  a  series  exposing  scandal  in  the  R.F.C., 
he  received  the  coveted  Hey  wood  Broun  Award. 

Because  he’s  close  to  those  Washingtonians  who 
make  news,  and  who  make  the  news  happen.  Jack 
Steele  is  another  of  the  many  reasons  Scripp.s- 
Howard  papers  provide  such  interesting— and  im¬ 
portant-reading. 


knows  where  your  money  goe 


He 


SCRIPPS-HOWARD 


I 


